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Social Media Strategy

Social Media Strategy:

A Social Media Strategy is a detailed plan outlining how an organization will use social media platforms to
achieve its marketing and communication goals. It involves creating content, selecting platforms, engaging
with followers, and measuring success.

- Related Terms: Social Media Marketing, Content Strategy, Engagement Metrics
- Example: An organization may develop a social media strategy to increase brand awareness, drive website
traffic, and generate leads through targeted campaigns on platforms like Facebook, Twitter, and Instagram.
- Practical Application: Developing a social media strategy involves identifying target audiences, creating a
content calendar, monitoring engagement, and adjusting tactics based on performance data.
- Challenges: Challenges in executing a social media strategy include staying current with platform changes,
managing community feedback, and balancing organic and paid content distribution.

Read online: https://certificates.lsba.org.uk/glossaries/3014746/social-
media-strategy
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