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Corporate Social Responsibility

Corporate Social Responsibility (CSR):
Corporate Social Responsibility (CSR) refers to a company's commitment to operating in an economically,
socially, and environmentally sustainable manner while balancing the interests of various stakeholders. CSR
initiatives typically involve activities that benefit society, such as philanthropy, community service,
environmental sustainability, and ethical business practices.

Related Terms: Sustainability, Ethical Business Practices, Stakeholders, Corporate Citizenship

Explanation: Corporate Social Responsibility (CSR) is a concept that encourages companies to be more
aware of the impact of their business operations on society and the environment. It involves integrating
social and environmental concerns into a company's business model and decision-making processes.
Companies that practice CSR often go beyond legal requirements and strive to make a positive impact on
the communities in which they operate.

For example, a company may engage in CSR by donating a portion of its profits to charitable organizations,
implementing environmentally friendly practices, or ensuring fair labor practices throughout its supply
chain. By embracing CSR, companies can enhance their reputation, attract and retain customers and
employees, and contribute to the overall well-being of society.

Practical Applications:
1. Philanthropy: Many companies engage in philanthropic activities, such as donating money, goods, or
services to charitable organizations or community projects.
2. Environmental Sustainability: Companies can reduce their carbon footprint by implementing energy-
efficient practices, recycling programs, or sourcing materials from sustainable suppliers.
3. Ethical Business Practices: Companies can uphold ethical standards by ensuring fair labor practices,
promoting diversity and inclusion, and avoiding corruption or bribery.
4. Community Engagement: Companies can support local communities through volunteer programs,
education initiatives, or partnerships with nonprofit organizations.

Challenges:
1. Measurement and Reporting: One of the main challenges of CSR is measuring and reporting the impact
of initiatives accurately. Companies often struggle to quantify the social and environmental benefits of their
CSR activities.
2. Stakeholder Engagement: Balancing the interests of various stakeholders, including customers,
employees, investors, and the community, can be challenging. Companies must consider the diverse needs
and expectations of these groups.
3. Integration into Business Strategy: Integrating CSR into a company's overall business strategy and
operations requires a long-term commitment from senior management and employees. It may involve
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significant changes to existing processes and systems.
4. Greenwashing: Some companies engage in "greenwashing," where they exaggerate or misrepresent their
environmental or social initiatives to improve their public image without making substantial changes to
their practices. This can undermine the credibility of CSR efforts and lead to backlash from consumers and
stakeholders.

Overall, Corporate Social Responsibility (CSR) is an essential aspect of modern business ethics, as companies
are increasingly expected to consider their social and environmental impact in addition to financial
performance. By embracing CSR, companies can build trust with stakeholders, differentiate themselves in
the marketplace, and contribute to a more sustainable and equitable society.

Read online: https://certificates.lsba.org.uk/glossaries/3053547/
corporate-social-responsibility

London School of Business and Administration · 20 Jun 2026


