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Global perspectives on fashion criticism

Global Perspectives on Fashion Criticism

Fashion criticism is a vital aspect of the fashion industry that involves analyzing, evaluating, and interpreting
various elements of fashion, such as clothing, accessories, trends, designers, and fashion shows. Global
perspectives on fashion criticism refer to the diverse viewpoints, approaches, and interpretations of fashion
from around the world. It involves considering cultural, social, political, economic, and historical factors that
influence fashion and the way it is perceived and critiqued in different regions.

Fashion criticism from a global perspective takes into account the interconnected nature of the fashion
industry and how trends, ideas, and influences travel across borders, shaping the way fashion is created,
consumed, and understood. It also considers the impact of globalization on fashion, including issues such
as cultural appropriation, sustainability, labor practices, and the role of technology in shaping the industry.

Global perspectives on fashion criticism are essential for understanding the complexities of the fashion
world and for promoting diversity, inclusivity, and sustainability within the industry. By examining fashion
through a global lens, critics can uncover new insights, challenge dominant narratives, and contribute to a
more nuanced and comprehensive understanding of fashion and its impact on society.

Academic Fashion Criticism

Academic fashion criticism refers to the scholarly study and analysis of fashion as a cultural phenomenon. It
involves applying theoretical frameworks, research methods, and critical thinking to examine the historical,
social, political, and economic aspects of fashion. Academic fashion criticism aims to deepen our
understanding of fashion as a form of expression, identity, and communication, and to explore its
significance in shaping individual and collective identities.

Academic fashion criticism often draws on disciplines such as art history, sociology, cultural studies, gender
studies, and anthropology to analyze fashion in a broader cultural context. Scholars in this field may study
fashion from various perspectives, including historical, aesthetic, semiotic, and postcolonial, to uncover the
underlying meanings, ideologies, and power dynamics embedded in fashion practices and products.

Academic fashion criticism plays a crucial role in advancing knowledge about fashion and challenging
conventional wisdom and assumptions about the industry. By bringing a rigorous and analytical approach
to the study of fashion, scholars in this field contribute to a more nuanced and multifaceted understanding
of fashion's role in society and culture.

Body Positivity

Body positivity is a social movement and philosophy that promotes self-acceptance, self-love, and respect
for all body types. It challenges societal beauty standards and norms that prioritize thinness, whiteness, and
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a narrow definition of beauty, and advocates for inclusivity, diversity, and representation in the fashion
industry. Body positivity encourages individuals to embrace their bodies as they are, regardless of size,
shape, age, or ability, and to reject the pressure to conform to unrealistic and harmful beauty ideals.

Body positivity in fashion criticism involves critiquing the industry's role in perpetuating harmful beauty
standards and promoting more inclusive and diverse representations of bodies in fashion media,
advertising, and runway shows. It calls for greater visibility and representation of marginalized bodies,
including those of people of color, LGBTQ+ individuals, people with disabilities, and individuals of all shapes
and sizes.

Body positivity challenges fashion critics to consider the impact of their words and actions on people's self-
esteem, body image, and mental health. It encourages critics to celebrate diversity, challenge stereotypes,
and advocate for a more inclusive and empowering fashion industry that embraces and celebrates the
beauty of all bodies.

Cultural Appropriation

Cultural appropriation is the adoption, use, or exploitation of elements of one culture by members of
another culture without permission or proper acknowledgment. In the context of fashion, cultural
appropriation refers to the practice of borrowing or imitating traditional or sacred elements of marginalized
cultures for aesthetic purposes, often without understanding or respecting the cultural significance or
context of those elements. Cultural appropriation in fashion can take many forms, including the use of
indigenous designs, symbols, fabrics, or styles without permission or credit, and the commodification of
cultural practices or rituals for profit.

Cultural appropriation is a contentious issue in fashion criticism, as it raises questions about power,
privilege, representation, and respect. Critics argue that cultural appropriation perpetuates colonial
attitudes, erases the contributions of marginalized cultures, and reinforces stereotypes and prejudices. They
call for greater awareness, sensitivity, and accountability in the fashion industry to avoid appropriating and
exploiting the cultural heritage of others.

Fashion critics play a crucial role in challenging cultural appropriation in the industry by raising awareness,
educating the public, and holding designers, brands, and media accountable for their actions. They can help
promote cultural exchange, collaboration, and dialogue that respects and honors the diversity and richness
of global cultures while avoiding harm, exploitation, and misrepresentation.

Digital Fashion Criticism

Digital fashion criticism refers to the practice of analyzing, evaluating, and interpreting fashion through
digital platforms, such as websites, social media, blogs, podcasts, and online publications. It encompasses a
wide range of content and formats, including reviews, interviews, essays, videos, and social media posts,
that offer insights, opinions, and analysis on various aspects of fashion, including collections, designers,
trends, and industry news.

Digital fashion criticism has become increasingly popular and influential in recent years, as more people
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turn to online sources for information, inspiration, and entertainment related to fashion. Digital platforms
allow critics to reach a wider audience, engage with readers in real time, and share multimedia content, such
as images, videos, and interactive features, that enhance the viewing experience and create a sense of
community and connection among fashion enthusiasts.

Digital fashion criticism presents both opportunities and challenges for critics, as they navigate the fast-
paced, ever-changing landscape of online media. Critics must adapt to new technologies, platforms, and
trends, while maintaining the integrity, credibility, and relevance of their work in a highly competitive and
saturated digital environment. They must also consider the ethical implications of digital media, such as the
spread of misinformation, the influence of sponsored content, and the impact of algorithms on content
visibility and reach.

Ethical Fashion

Ethical fashion refers to clothing and accessories that are produced, marketed, and consumed in ways that
prioritize social and environmental responsibility, transparency, and sustainability. Ethical fashion
encompasses a range of practices and principles, including fair labor practices, ethical sourcing, animal
welfare, environmental protection, and consumer education. It aims to promote ethical values and practices
throughout the fashion supply chain, from raw material production to garment manufacturing, distribution,
and consumption.

Ethical fashion is a response to the negative impacts of the fast fashion industry, such as exploitation of
workers, pollution of the environment, and waste of natural resources. Ethical fashion critics advocate for
greater accountability, transparency, and ethical standards in the fashion industry, and call for reforms to
address the social and environmental injustices that result from unethical practices.

Ethical fashion criticism involves evaluating and analyzing fashion brands, designers, and retailers based on
their ethical practices, policies, and commitments. Critics assess how well companies adhere to ethical
standards, such as paying fair wages, providing safe working conditions, using sustainable materials, and
reducing waste and pollution. They also highlight examples of ethical fashion initiatives, collaborations, and
innovations that promote positive change and inspire others to adopt more responsible and ethical
practices.

Fashion Capital

Fashion capital refers to a city or region that is recognized as a major center of fashion production, design,
commerce, and culture. Fashion capitals are hubs of creativity, innovation, and influence in the fashion
industry, where designers, brands, retailers, models, photographers, stylists, journalists, and influencers
converge to showcase and celebrate the latest trends, ideas, and talents in fashion. Fashion capitals play a
crucial role in shaping global fashion trends, setting industry standards, and driving the creative and
commercial success of the fashion industry.

Some of the world's most famous fashion capitals include Paris, Milan, New York, London, and Tokyo, which
are known for their rich fashion heritage, vibrant fashion scenes, prestigious fashion schools, and iconic
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fashion events, such as Fashion Week. These cities attract fashion enthusiasts, professionals, and tourists
from around the world who come to experience the excitement, glamour, and energy of the fashion
industry and to discover new talents, brands, and styles.

Fashion capitals are not only centers of creativity and commerce but also sites of cultural exchange,
diversity, and collaboration that bring together people from different backgrounds and perspectives to
celebrate and promote the art, craft, and business of fashion. Fashion critics often focus on fashion capitals
as key locations for observing, analyzing, and interpreting the latest trends, collections, and developments
in the industry, and for understanding the global impact and influence of fashion on society and culture.

Fashion Discourse

Fashion discourse refers to the ongoing discussion, debate, and analysis of fashion as a cultural, social, and
economic phenomenon. It encompasses a wide range of topics, perspectives, and voices that shape and
inform our understanding of fashion, including history, aesthetics, identity, politics, sustainability,
technology, and ethics. Fashion discourse is carried out through various forms of communication, such as
written texts, images, exhibitions, lectures, panels, and social media, that engage and inform different
audiences about the complexities, meanings, and implications of fashion in society.

Fashion discourse plays a critical role in shaping public perceptions, attitudes, and behaviors toward fashion,
as well as influencing industry practices, policies, and trends. It provides a platform for diverse voices,
experiences, and viewpoints to be heard and considered, and for critical questions, concerns, and challenges
to be raised and addressed. Fashion critics, scholars, journalists, designers, activists, and consumers all
contribute to the fashion discourse through their work, research, advocacy, and engagement with fashion-
related issues and themes.

Fashion discourse is a dynamic and multifaceted field that reflects the ever-evolving nature of fashion and
its intersections with culture, politics, economics, and technology. It offers opportunities for dialogue,
reflection, and change within the fashion industry and beyond, and for fostering a deeper understanding
and appreciation of fashion as a powerful form of expression, communication, and creativity that shapes
and reflects our individual and collective identities and values.

Fashion Identity

Fashion identity refers to the ways in which clothing, accessories, and personal style express and shape our
sense of self, belonging, and individuality. Fashion identity is a complex and multifaceted concept that
involves personal preferences, values, beliefs, experiences, and aspirations, as well as social, cultural, and
historical influences that inform our choices and perceptions of fashion. Fashion identity is influenced by
factors such as age, gender, ethnicity, class, profession, lifestyle, and personal taste, and can evolve over
time in response to changing circumstances, trends, and contexts.

Fashion identity is a form of self-expression and communication that allows individuals to convey their
personality, mood, interests, and values through the clothes they wear and the styles they adopt. Fashion
identity can be influenced by external factors, such as media, celebrities, peers, and trends, as well as
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internal factors, such as emotions, memories, beliefs, and experiences, that shape our attitudes and
relationships with fashion. Fashion identity is also shaped by collective identities, such as cultural, national,
ethnic, or subcultural groups, that provide a sense of belonging, community, and solidarity through shared
fashion codes, symbols, and practices.

Fashion identity is a subject of interest and debate in fashion criticism, as critics explore the meanings,
functions, and implications of fashion as a form of identity construction and representation. Critics examine
how fashion influences our perceptions of self and others, how it reflects and reinforces social norms and
values, and how it can challenge or perpetuate stereotypes, prejudices, and inequalities related to identity,
diversity, and inclusion. Fashion identity is a rich and complex terrain that offers insights into the power of
fashion to shape and reflect our individual and collective identities and to create connections, meanings,
and memories that enrich our lives and experiences.

Fashion Journalism

Fashion journalism is a specialized form of journalism that covers news, trends, events, and issues related to
the fashion industry, including designers, brands, collections, retail, media, and culture. Fashion journalists
report on and analyze the latest developments in fashion, from runway shows and celebrity style to retail
trends and industry controversies, and provide insights, opinions, and commentary on the social, cultural,
and economic aspects of fashion. Fashion journalism encompasses a wide range of formats and platforms,
including print publications, websites, blogs, social media, podcasts, and videos, that cater to different
audiences and interests in fashion.

Fashion journalists play a crucial role in informing and engaging the public about the fashion industry and
its impact on society and culture. They provide a platform for designers, models, stylists, photographers,
and industry professionals to showcase their work, share their perspectives, and connect with audiences
around the world. Fashion journalists also serve as critics, advocates, and storytellers who shape public
perceptions, attitudes, and behaviors toward fashion and who promote diversity, inclusivity, and
sustainability within the industry.

Fashion journalism is a dynamic and competitive field that requires a combination of skills, knowledge, and
creativity to succeed. Fashion journalists must stay informed about the latest trends, developments, and
controversies in the industry, and they must develop relationships with designers, brands, PR professionals,
and other stakeholders to access exclusive news, interviews, and events. They must also cultivate a
distinctive voice, style, and point of view that resonates with their audience and sets them apart from other
fashion journalists. Fashion journalism offers opportunities for writers, editors, photographers, stylists, and
influencers to contribute to the fashion discourse and to shape the future of fashion media through
innovative storytelling, multimedia content, and ethical practices that inform, entertain, and inspire readers
and viewers.

Fashion Photography

Fashion photography is a specialized genre of photography that focuses on capturing and showcasing
clothing, accessories, and fashion trends in visually compelling and stylish ways. Fashion photographers

Read online: https://certificates.Isba.org.uk/glossaries/3055961/global- London School of Business and Administration - 19 Jun 2026
perspectives-on-fashion-criticism



LSBA GLOSSARY

LONDON SCHOOL OF BUSINESS
AND ADMINISTRATION

work closely with designers, stylists, models, hair and makeup artists, and editors to create images that tell a
story, evoke a mood, and convey a message about the clothes and the brand they represent. Fashion
photography plays a critical role in promoting and marketing fashion products, designers, and brands, and
in shaping public perceptions, attitudes, and desires toward fashion.

Fashion photography encompasses a wide range of styles, techniques, and approaches that reflect the
creative vision, aesthetic sensibility, and technical skills of the photographer. Fashion photographers use
lighting, composition, color, texture, and mood to create images that are beautiful, innovative, and
memorable, and that capture the essence, spirit, and identity of the fashion they depict. Fashion
photography can be found in a variety of formats and platforms, including magazines, advertisements,
websites, social media, exhibitions, and books, that cater to different audiences and contexts in fashion.

Fashion photographers face a range of challenges and opportunities in their work, from collaborating with
creative teams and managing budgets and deadlines to staying current with trends, technologies, and
industry standards in photography. They must also navigate ethical considerations, such as retouching,
diversity, and representation, in their images, and uphold professional standards and practices that promote
respect, integrity, and creativity in fashion photography. Fashion photography offers artists, professionals,
and enthusiasts a platform to express their vision, talent, and passion for fashion through images that
inspire, captivate, and provoke emotions and ideas that shape our understanding and appreciation of
fashion as a form of art, communication, and culture.

Fashion Show

A fashion show is an event where designers, brands, and fashion houses present their latest collections of
clothing, accessories, and beauty products to an audience of industry professionals, media, celebrities,
influencers, and consumers. Fashion shows are an essential part of the fashion industry that showcase the
creativity, craftsmanship, and vision of designers and brands, and that set trends, generate buzz, and create
excitement around new fashion products and ideas. Fashion shows are held in various locations, such as
runways, showrooms, studios, galleries, and outdoor spaces, and are organized around themes, concepts, or
narratives that connect the garments, models, music, lighting, and staging into a cohesive and impactful
presentation.

Fashion shows are a platform for designers to express their artistic vision, aesthetic sensibility, and brand
identity through the clothes they create and the way they are styled, presented, and interpreted on the
runway. Fashion shows are also a space for industry professionals, such as buyers, editors, stylists, and
influencers, to discover new talents, trends, and products, and to network, engage, and collaborate with
colleagues and partners in the fashion world. Fashion shows are a source of inspiration, entertainment, and
education for fashion enthusiasts, who follow the latest collections, trends, and designers through live
streams, social media, and reviews that offer insights, analysis, and commentary on the shows and the
designers featured in them.

Fashion shows are a dynamic and evolving form of communication and expression in the fashion industry
that reflects the cultural, social, and economic forces that shape and influence fashion. Fashion critics play a
critical role in analyzing, interpreting, and evaluating fashion shows to uncover the meanings, messages,
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and values embedded in the collections, presentations, and performances, and to assess the impact,
relevance, and innovation of the designers and brands showcased in the shows. Fashion shows offer
designers, brands, and industry professionals a platform to engage, inspire, and connect with audiences in
meaningful and memorable ways that contribute to the ongoing conversation, dialogue, and evolution of
fashion as a form of art, commerce, and culture.

Fashion Sustainability

Fashion sustainability refers to the practice of producing, consuming, and disposing of fashion products in
ways that minimize harm to the environment, protect natural resources, and promote social and economic
equity. Fashion sustainability encompasses a range of strategies, initiatives, and actions that aim to reduce
the environmental footprint of the fashion industry, such as using sustainable materials, adopting eco-
friendly production methods, reducing waste and pollution, and promoting fair labor practices and ethical
standards throughout the supply chain. Fashion sustainability is a response to the negative impacts of fast
fashion, such as overconsumption, waste, pollution, and exploitation of workers, and seeks to promote a
more responsible, transparent, and ethical approach to fashion that benefits people, planet, and profit.

Fashion sustainability is a complex and multifaceted concept that involves balancing economic, social, and
environmental considerations in fashion production, consumption, and disposal. Fashion critics play a
crucial role in promoting and advocating for sustainability in the fashion industry by highlighting the
challenges, opportunities, and innovations that address the social and environmental impacts of fashion,
and by educating and engaging consumers, brands, designers, policymakers, and other stakeholders about
the importance of sustainability in fashion. Fashion critics assess how well companies adhere to
sustainability standards, such as reducing carbon emissions, conserving water, protecting biodiversity, and
ensuring fair wages and safe working conditions for garment workers, and they hold them accountable for
their actions and commitments to sustainability.

Fashion sustainability is a growing movement in the fashion industry that is driven by consumers, activists,
designers, brands, and policymakers who are committed to creating positive change and promoting a more
sustainable and ethical fashion system. Fashion critics play a critical role in shaping the conversation and
discourse around fashion sustainability by raising awareness, challenging norms, and advocating for policies
and practices that advance sustainability goals and values in the industry. Fashion sustainability offers
opportunities for collaboration, innovation, and transformation in the fashion industry that foster creativity,
responsibility, and resilience in the face of global challenges and opportunities related to sustainability,
ethics, and social justice.

Fast Fashion

Fast fashion is a business model and production system in the fashion industry that focuses on producing
cheap, trendy, and disposable clothing and accessories at a rapid pace
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