LSBA GLOSSARY

LONDON SCHOOL OF BUSINESS
AND ADMINISTRATION

Professional Certificate in Art Financing

Art Market Analysis

Art Market Analysis

Art Market Analysis refers to the process of evaluating and interpreting data related to the buying and
selling of artworks within the art market. This analysis helps art investors, collectors, dealers, and other
stakeholders make informed decisions about purchasing, selling, or investing in artworks. Art Market
Analysis involves examining various factors that influence the art market, such as trends, prices, demand,
supply, artist reputation, and exhibition history.

Key Concepts:

- Art Market: The art market refers to the network of buyers, sellers, galleries, auction houses, museums, and
other entities involved in the buying and selling of artworks.

- Market Trends: Market trends in the art world refer to the general direction in which the art market is
moving, such as the popularity of certain art styles, artists, or mediums.

- Price Indices: Price indices are used to track and measure changes in the prices of artworks over time. They
provide valuable insight into the performance of the art market.

- Art Auctions: Art auctions are events where artworks are sold to the highest bidder. They play a significant
role in determining the value of artworks and setting market prices.

Related Terms:

- Art Investment: The practice of investing in artworks with the expectation of financial return.
- Art Valuation: The process of determining the financial value of an artwork.

- Art Appraisal: An expert evaluation of an artwork's authenticity, quality, and value.

Examples:

- Conducting an Art Market Analysis before purchasing an artwork can help investors determine its
potential value and marketability.

- Tracking market trends and price indices can provide valuable insights into the performance of the art
market over time.

Practical Applications:

- Art Market Analysis can be used by art investors to identify emerging artists or art styles with high growth
potential.

- Galleries and dealers can use Art Market Analysis to price their artworks competitively and attract buyers.

Challenges:

- The art market is highly subjective and can be influenced by factors such as taste, fashion, and cultural
trends, making it challenging to predict.

- Limited data availability and transparency in the art market can pose challenges for conducting thorough
market analysis.
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