
G LO S S A RY

Professional Certificate in Marketing and Business Development for Law Firms

Public Relations and Media Outreach

Acquisition Pitch – a concise proposal to secure a client or media partner. Related: outreach, pitch deck.
Example: a 30‑second call to a legal journalist highlighting a firm’s recent appellate win. Practical use:
personalize with recent stories; challenge: media gatekeepers receive dozens daily.

Agency Brief – a document outlining objectives, target audience, key messages, and deliverables for a PR
agency. Related: RFP, scope of work. Example: a brief asking an agency to increase coverage of the firm’s
pro bono work. Practical use: clear KPIs; challenge: vague goals lead to misaligned campaigns.

Anchor Text – the visible, clickable text of a hyperlink. Related: backlink, SEO. Example: “law firm specializing
in intellectual property” linked to the firm’s website. Practical use: embed in guest articles; challenge:
over‑optimization can trigger penalties.

Annual Review – a systematic evaluation of PR performance over the past year. Related: KPI, audit. Example:
measuring media mentions, sentiment, and lead generation for the firm’s corporate practice. Practical use:
informs budget allocation; challenge: attributing business impact to media exposure.

Audience Segmentation – dividing the overall audience into distinct groups based on demographics,
psychographics, or behavior. Related: target market, persona. Example: separating corporate CEOs from
solo practitioners when crafting press releases. Practical use: tailored messaging; challenge: data privacy
regulations limit profiling.

Authority Building – activities that enhance a firm’s reputation as a trusted expert. Related: thought
leadership, byline. Example: publishing a white paper on recent changes to the U.S. bankruptcy code.
Practical use: boosts media citations; challenge: requires sustained expertise.

Backchannel – informal communication channels used to gauge media interest before a formal pitch.
Related: relationship building, insider. Example: a friendly email to a reporter asking if they need comment
on a pending case. Practical use: reduces pitch rejections; challenge: maintaining professionalism.

Brand Voice – the consistent tone and style that reflects a firm’s personality. Related: messaging, tone
guidelines. Example: a confident yet approachable voice in client newsletters. Practical use: ensures
cohesion across outlets; challenge: adapting voice for different media formats.

Briefing Note – a short document prepared for internal stakeholders summarizing key points of a media
opportunity. Related: memo, talking points. Example: a two‑page note on a journalist’s upcoming piece
about data privacy. Practical use: aligns spokespeople; challenge: time constraints before deadlines.

Brokered Media – paid or earned coverage obtained through a third party, such as a newswire service.
Related: press release distribution, syndication. Example: a press release posted on Business Wire that is
then picked up by legal trade magazines. Practical use: expands reach; challenge: cost versus ROI.
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Byline – the line in an article that attributes authorship to a writer or contributor. Related: guest post, op‑ed.
Example: an attorney’s byline on a “Law.com” column about fiduciary duties. Practical use: builds personal
brand; challenge: editorial acceptance criteria.

Campaign Calendar – a timeline that maps out PR activities, deadlines, and milestones. Related: editorial
calendar, Gantt chart. Example: scheduling a series of media alerts around the firm’s quarterly earnings
briefing. Practical use: prevents overlap; challenge: unexpected legal developments may force changes.

Case Study Pitch – a proposal to feature a client’s successful outcome as a story. Related: success story,
client testimonial. Example: offering a journalist a detailed look at a multi‑jurisdictional patent dispute.
Practical use: demonstrates expertise; challenge: confidentiality constraints.

Channel Mix – the combination of media outlets used to disseminate messages. Related: media plan,
multichannel. Example: using legal blogs, podcasts, and regional newspapers to promote a new practice
area. Practical use: reaches diverse audiences; challenge: allocating resources effectively.

Check‑in Call – a brief follow‑up call with a journalist after an initial pitch. Related: nurture, relationship
management. Example: confirming receipt of a press release and offering additional data. Practical use:
keeps the story top‑of‑mind; challenge: not appearing pushy.

Closed‑Loop Reporting – tracking the outcome of a media placement through to business results. Related:
analytics, ROI. Example: linking a newspaper article to an increase in inbound inquiries for the firm’s
litigation team. Practical use: justifies PR spend; challenge: attributing causality.

Co‑authoring – collaborating with a journalist or industry expert to produce content. Related: joint byline,
partnership. Example: an attorney co‑writes a piece with a tax columnist on recent IRS rulings. Practical use:
gains credibility; challenge: aligning editorial standards.

Content Calendar – a schedule that outlines topics, formats, and publication dates for PR assets. Related:
editorial calendar, workflow. Example: planning weekly LinkedIn posts about recent court decisions. Practical
use: ensures consistency; challenge: staying current with legal developments.

Copyediting – the process of reviewing text for grammar, style, and accuracy before release. Related:
proofreading, style guide. Example: polishing a press release on a merger to avoid legal jargon. Practical
use: maintains professionalism; challenge: tight deadlines can lead to errors.

Crisis Communication Plan – a predefined set of procedures for responding to adverse events. Related:
emergency protocol, risk management. Example: steps for handling a data breach affecting client
confidentiality. Practical use: quick, coordinated response; challenge: anticipating all possible scenarios.

Cross‑Promotion – leveraging multiple platforms to amplify a single piece of content. Related: synergy,
repurposing. Example: sharing a podcast interview on the firm’s blog and social channels. Practical use:
maximizes exposure; challenge: tailoring each format appropriately.

Dateline – the line in a news story indicating the location and date of reporting. Related: byline, location tag.

Read online: https://certificates.lsba.org.uk/glossaries/3145008/public-
relations-and-media-outreach

London School of Business and Administration · 22 Jun 2026



G LO S S A RY

Example: “NEW YORK, June 12”—used in a press release about a New York‑based case. Practical use: adds
credibility; challenge: requires timely distribution.

Debrief Session – a post‑mortem meeting to assess the effectiveness of a media outreach effort. Related:
lessons learned, performance review. Example: discussing a recent press conference’s media coverage and
audience reaction. Practical use: informs future tactics; challenge: honest critique may be uncomfortable.

Defamation Risk – the potential legal exposure from publishing false statements about a person or entity.
Related: libel, slander. Example: an attorney’s quote mischaracterizing a competitor’s case outcome.
Practical use: rigorous fact‑checking; challenge: balancing bold statements with legal safety.

Digital Press Kit – an online collection of assets (photos, bios, factsheets) for journalists. Related: media kit,
resource hub. Example: a downloadable zip file containing the firm’s logo, attorney headshots, and recent
case summaries. Practical use: speeds up story creation; challenge: keeping assets up‑to‑date.

Distribution List – a database of media contacts segmented by beat, outlet, and geography. Related: media
database, mailing list. Example: a list of 150 reporters covering corporate law in major U.S. cities. Practical
use: targeted outreach; challenge: contact turnover and data accuracy.

Documentary Style Interview – a recorded conversation presented in a narrative format, often used for
thought‑leadership pieces. Related: video interview, case study. Example: an attorney discussing the
evolution of antitrust enforcement for a legal magazine’s web series. Practical use: engaging content;
challenge: production costs.

Earned Media – coverage obtained without direct payment, resulting from editorial merit. Related: owned
media, paid media. Example: a feature article about the firm’s diversity initiatives in a business journal.
Practical use: builds credibility; challenge: unpredictable placement.

Editorial Calendar – a planning tool that aligns content topics with publishing dates across outlets. Related:
content calendar, schedule. Example: aligning a series of op‑eds with key legislative dates. Practical use:
strategic timing; challenge: editorial changes can disrupt plans.

Embedded Journalist – a reporter who works closely with an organization to produce regular coverage.
Related: in‑house writer, liaison. Example: a legal trade writer assigned to the firm’s quarterly updates.
Practical use: consistent storytelling; challenge: maintaining editorial independence.

Engagement Metric – a quantitative measure of audience interaction with content (likes, shares, comments).
Related: KPI, analytics. Example: tracking the number of LinkedIn shares of a press release on a high‑profile
case. Practical use: gauges resonance; challenge: vanity metrics may not translate to business.

Executive Briefing – a concise presentation for senior leadership on PR initiatives and outcomes. Related:
board report, status update. Example: a slide deck summarizing media sentiment after a major court ruling.
Practical use: secures executive buy‑in; challenge: condensing complex data.

Fact‑Checking – verifying the accuracy of statements, statistics, and quotations before publication. Related:
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verification, source validation. Example: confirming the number of cases won in a particular jurisdiction.
Practical use: protects reputation; challenge: time‑intensive under tight deadlines.

Feature Story – an in‑depth article that explores a topic beyond the news hook. Related: profile, long‑form.
Example: a magazine piece on the firm’s pro bono strategy. Practical use: showcases expertise; challenge:
longer production cycles.

Filing Deadline – the date by which a legal document must be submitted to a court or regulator. Related:
schedule, timeline. Example: a deadline for filing a response to a subpoena that coincides with a media
campaign. Practical use: synchronizing PR with legal events; challenge: inflexible court dates.

Gatekeeper – an individual (often an editor or assistant) who controls access to a journalist. Related:
influencer, liaison. Example: a newsroom assistant who screens pitches for the legal editor. Practical use:
building rapport can bypass barriers; challenge: limited direct contact.

Headline Analyzer – a tool that evaluates the effectiveness of a headline based on length, word choice, and
emotional impact. Related: SEO tool, copywriting. Example: testing variations of a press release title for
maximum click‑through. Practical use: improves visibility; challenge: balancing SEO with legal accuracy.

Influencer Outreach – contacting individuals with large followings to amplify messages. Related: brand
ambassador, social media. Example: engaging a legal podcast host to discuss a recent appellate decision.
Practical use: expands reach; challenge: ensuring compliance with professional conduct rules.

In‑House Counsel – legal professionals employed directly by an organization, often serving as internal
advisors on PR matters. Related: compliance officer, legal advisor. Example: reviewing a press release for
privilege concerns. Practical use: reduces risk; challenge: limited bandwidth for PR review.

Internal Newsletter – a periodic email update for firm staff covering news, achievements, and upcoming
events. Related: intranet, staff communication. Example: highlighting a partner’s recent speaking
engagement at a bar association. Practical use: fosters culture; challenge: maintaining relevance to diverse
roles.

Interview Protocol – a set of guidelines for preparing and conducting media interviews. Related: media
training, briefing. Example: a checklist covering key messages, approved talking points, and legal
boundaries. Practical use: ensures consistency; challenge: adapting to spontaneous questions.

Key Message – a concise, repeatable statement that captures the core idea a firm wants to convey. Related:
soundbite, tagline. Example: “We protect innovators through proactive IP strategy.” Practical use: anchors all
communications; challenge: avoiding jargon while staying precise.

Keyword Optimization – the strategic placement of relevant search terms within content to improve
discoverability. Related: SEO, metadata. Example: embedding “employment law” in a press release about a
new workplace discrimination case. Practical use: drives organic traffic; challenge: avoiding keyword stuffing.

Lead Generation – the process of attracting and converting prospects into potential clients. Related: funnel,
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conversion. Example: a media placement that includes a call‑to‑action to download a legal guide, capturing
contact information. Practical use: measurable ROI; challenge: tracking offline inquiries.

Legal Disclaimer – a statement that limits liability and clarifies the scope of information provided. Related:
notice, footnote. Example: a note at the end of a blog post stating that the content is for general
information and not legal advice. Practical use: protects against malpractice claims; challenge: can reduce
perceived authority.

Media Audit – a comprehensive review of all media coverage over a set period. Related: analysis, reporting.
Example: assessing the tone, reach, and frequency of the firm’s mentions in the past six months. Practical
use: identifies gaps; challenge: aggregating data from diverse sources.

Media Kit – a package of information (press release, bios, images) prepared for journalists. Related: press kit,
resource pack. Example: a PDF bundle sent to reporters covering a high‑profile merger. Practical use:
streamlines reporting; challenge: ensuring all assets are brand‑consistent.

Media List Segmentation – dividing contacts by criteria such as beat, outlet type, or geographic region.
Related: targeting, database. Example: creating a separate list for reporters who cover technology law.
Practical use: increases relevance; challenge: maintaining segment integrity over time.

Media Monitoring – the systematic tracking of press coverage across platforms. Related: clipping service,
analytics. Example: using a tool to capture every mention of the firm’s name in online news. Practical use:
real‑time awareness; challenge: filtering noise from signal.

Media Pitch – a personalized outreach message proposing a story idea to a journalist. Related: angle,
outreach email. Example: offering a senior partner as an expert source on upcoming securities regulation
changes. Practical use: opens dialogue; challenge: standing out in a crowded inbox.

Media Relations – the ongoing process of building and maintaining relationships with journalists and
editors. Related: outreach, networking. Example: hosting a quarterly press brunch for local legal reporters.
Practical use: fosters trust; challenge: aligning editorial calendars with firm events.

Message Mapping – a visual tool that aligns key messages with supporting facts and audience concerns.
Related: messaging framework, matrix. Example: mapping “client‑first approach” to case studies,
testimonials, and statistical outcomes. Practical use: ensures consistency; challenge: over‑complication can
hinder clarity.

Micro‑Targeting – focusing outreach on a very specific audience segment. Related: niche, precision
marketing. Example: pitching a story about estate planning to a retirement‑focused publication. Practical
use: higher relevance; challenge: limited scale.

Multimedia Asset – any visual or audio element used to enhance a story (photos, videos, infographics).
Related: visual content, asset library. Example: a short video of an attorney explaining recent Supreme Court
rulings. Practical use: increases engagement; challenge: production costs and compliance checks.
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Newsjacking – leveraging a breaking news event to insert the firm’s perspective. Related: opportunistic PR,
timely pitch. Example: commenting on a high‑profile criminal case to highlight the firm’s criminal defense
expertise. Practical use: boosts visibility; challenge: ensuring relevance and avoiding opportunism.

Objection Handling – strategies for responding to concerns or pushback from journalists. Related: rebuttal,
FAQ. Example: addressing a reporter’s question about potential conflicts of interest. Practical use: maintains
credibility; challenge: staying within ethical boundaries.

On‑Air Interview – a live broadcast conversation with a media outlet. Related: radio spot, TV appearance.
Example: a partner appearing on a business news channel to discuss regulatory changes. Practical use:
broad exposure; challenge: limited control over editing.

Op‑Ed – an opinion piece authored by a subject‑matter expert, published in a newspaper or online
platform. Related: editorial, thought piece. Example: an attorney writing about the implications of a new
data‑privacy law. Practical use: positions the firm as a thought leader; challenge: editorial acceptance.

Outreach Cadence – the frequency and timing of communications with media contacts. Related: follow‑up
schedule, drip campaign. Example: sending a reminder email three days after an initial pitch. Practical use:
keeps story top‑of‑mind; challenge: avoiding over‑communication.

Partner Spotlight – a feature focusing on a specific attorney’s expertise and achievements. Related: profile,
bio. Example: a magazine article highlighting a partner’s recent appellate victory. Practical use: raises
individual profile; challenge: coordinating schedules for interviews.

Press Alert – a brief notice announcing an upcoming event or development. Related: embargo, heads‑up.
Example: informing reporters of a firm‑hosted webinar on recent tax reforms. Practical use: builds
anticipation; challenge: ensuring timely distribution.

Press Conference – a formal gathering of journalists to receive announcements and answer questions.
Related: media event, briefing. Example: a conference to unveil a major merger involving the firm. Practical
use: centralized messaging; challenge: managing unpredictable questions.

Press Release – a written statement distributed to media outlets to announce news. Related: newswire,
announcement. Example: a release detailing a landmark settlement in a class‑action lawsuit. Practical use:
generates coverage; challenge: standing out among hundreds of daily releases.

Press Tour – a series of scheduled interviews with various media outlets over a short period. Related: media
blitz, roadshow. Example: a senior partner traveling to three cities for live radio interviews on a new legal
service. Practical use: maximizes exposure; challenge: logistical coordination.

Proactive Pitch – initiating outreach before a story is in the news cycle. Related: pre‑emptive, thought
leadership. Example: offering expert commentary on pending legislation before it passes. Practical use:
positions the firm as a go‑to source; challenge: timing accuracy.

Public Affairs – activities aimed at influencing public policy and public opinion. Related: lobbying, advocacy.
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Example: coordinating with a trade association to comment on proposed regulatory changes. Practical use:
shapes legislative outcomes; challenge: compliance with lobbying disclosure rules.

Quote Attribution – the practice of identifying the speaker of a quoted statement. Related: source credit,
citation. Example: attributing a comment to “John Doe, senior partner, XYZ Law.” Practical use: adds
credibility; challenge: ensuring the speaker approves the wording.

Reciprocal Linking – exchanging hyperlinks between two websites to boost SEO. Related: backlink,
partnership. Example: a legal blog linking to the firm’s resources, and the firm linking back to the blog.
Practical use: improves search rankings; challenge: may be viewed as manipulative.

Referral Program – a structured system encouraging existing clients to refer new business. Related:
word‑of‑mouth, incentive. Example: offering a complimentary legal audit to clients who refer a new
corporate client. Practical use: leverages satisfied clients; challenge: tracking referrals accurately.

Release Embargo – a request that media outlets not publish a story before a specified time. Related: scoop,
hold. Example: an embargoed press release announcing a settlement, to be published at 9 am EST. Practical
use: coordinates simultaneous coverage; challenge: risk of accidental early release.

Research Brief – a concise document summarizing data and findings to support a pitch. Related: fact sheet,
data dump. Example: a brief outlining recent trends in cyber‑security litigation to accompany a media pitch.
Practical use: strengthens credibility; challenge: ensuring data relevance.

Response Protocol – predefined steps for replying to media inquiries. Related: SOP, escalation matrix.
Example: a three‑tier system where junior staff triage, senior counsel approves, and partners handle
high‑profile interviews. Practical use: speeds up replies; challenge: maintaining consistency.

Revenue Attribution – assigning financial outcomes to specific PR activities. Related: ROI, impact analysis.
Example: linking a surge in new client intake to a featured article in a trade journal. Practical use: justifies
budget; challenge: isolating variables.

Search Engine Optimization – techniques to improve visibility in search engine results. Related: SEO, SERP.
Example: optimizing a blog post about “employment discrimination” for relevant keywords. Practical use:
drives organic traffic; challenge: staying compliant with legal advertising rules.

Segmented Outreach – tailoring messages to distinct audience groups. Related: personalization, targeting.
Example: sending a different pitch to corporate counsel versus boutique firm owners. Practical use: higher
response rates; challenge: managing multiple versions.

SEO Audit – an evaluation of a website’s search engine performance. Related: site analysis, technical SEO.
Example: identifying missing meta descriptions on attorney profile pages. Practical use: informs
optimization strategy; challenge: technical expertise required.

Social Listening – monitoring online conversations to gauge public sentiment. Related: monitoring,
sentiment analysis. Example: tracking mentions of the firm’s brand on Twitter during a high‑profile trial.
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Practical use: early detection of issues; challenge: filtering irrelevant chatter.

Stakeholder Map – a visual representation of individuals or groups with an interest in the firm’s activities.
Related: influence diagram, audience analysis. Example: identifying investors, clients, regulators, and media
as key stakeholders for a merger announcement. Practical use: prioritizes communication; challenge:
keeping the map current.

Story Angle – the unique perspective that makes a news hook compelling. Related: pitch, hook. Example:
framing a recent settlement as “first of its kind in the industry.” Practical use: captures journalist interest;
challenge: ensuring factual accuracy.

Strategic Communication Plan – a comprehensive roadmap outlining objectives, audiences, messages,
tactics, and measurement. Related: PR plan, blueprint. Example: a plan to increase the firm’s visibility in
fintech law over twelve months. Practical use: aligns resources; challenge: adapting to unforeseen events.

Target Media List – a curated selection of outlets most likely to cover a story. Related: media list, outreach
list. Example: focusing on legal trade journals, business magazines, and regional newspapers for a corporate
restructuring announcement. Practical use: efficient pitching; challenge: keeping contact info up‑to‑date.

Thought Leadership – content that showcases expertise and forward‑thinking perspectives. Related: byline,
white paper. Example: an attorney publishing a quarterly analysis of emerging antitrust trends. Practical use:
builds authority; challenge: producing original insights regularly.

Timeline Deck – a visual slide deck outlining the chronology of events for a case or campaign. Related:
roadmap, visual aid. Example: a timeline of key filings, hearings, and media coverage for a high‑stakes
litigation. Practical use: clarifies complex narratives; challenge: updating in real time.

Touchpoint Analysis – evaluating each interaction a stakeholder has with the firm’s communications.
Related: journey mapping, KPI. Example: measuring the impact of a press release, followed by a social media
post, and then a client email. Practical use: identifies gaps; challenge: data integration.

Trademark Monitoring – tracking usage of the firm’s brand name across media to protect against misuse.
Related: brand protection, IP watch. Example: detecting unauthorized use of the firm’s logo on a
competitor’s website. Practical use: safeguards brand integrity; challenge: extensive monitoring required.

Turnaround Time – the interval between receiving a media request and delivering a response. Related:
response time, SLA. Example: committing to reply to journalist inquiries within four hours. Practical use:
improves relationships; challenge: resource constraints during busy periods.

Value Proposition – the unique benefit the firm offers its clients, communicated in a clear statement.
Related: USP, positioning. Example: “Our litigation team reduces dispute resolution time by 30 %.” Practical
use: differentiates in pitches; challenge: substantiating claims with evidence.

Video Pitch – a short recorded message delivered to a journalist, often used for remote outreach. Related:
multimedia, personal touch. Example: a partner sending a two‑minute video explaining the significance of a
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new regulation. Practical use: adds personality; challenge: production quality.

Virtual Press Room – an online hub where journalists can access press releases, images, and contact
information. Related: media portal, digital kit. Example: a password‑protected site for accredited reporters
covering a major case. Practical use: centralizes resources; challenge: ensuring secure access.

Voice‑over Narrative – an audio track that accompanies video or slideshow content, often used in explainer
videos. Related: narration, audio. Example: a voice‑over describing a firm’s approach to cross‑border
disputes. Practical use: clarifies complex topics; challenge: aligning tone with brand voice.

Webinar Promotion – the process of publicizing an online seminar to attract attendees. Related: event
marketing, digital outreach. Example: emailing a curated list of corporate counsel about an upcoming
session on ESG compliance. Practical use: generates leads; challenge: cutting through inbox overload.

White Paper Distribution – the strategic release of an in‑depth research document to target audiences.
Related: lead magnet, thought leadership. Example: sending a PDF on “Navigating International Arbitration”
to a list of multinational CEOs. Practical use: establishes expertise; challenge: measuring conversion.

Word‑of‑Mouth Amplification – encouraging satisfied clients to share their experiences publicly. Related:
referrals, testimonials. Example: prompting a client to post a LinkedIn recommendation after a successful
merger. Practical use: builds trust; challenge: obtaining authentic, compliant statements.

Year‑End Review – a summary of the firm’s PR achievements and challenges over the calendar year. Related:
annual report, performance recap. Example: compiling total media mentions, sentiment analysis, and lead
generation metrics for 2025. Practical use: informs future budgeting; challenge: attributing outcomes to
specific initiatives.
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