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Professional Certificate in CSR and Nonprofit Partnerships

Measuring Impact in CSR and Nonprofit Initiatives

**Accountability**: The obligation of an organization to be responsible for its actions and to disclose them
to its stakeholders. In the context of CSR and nonprofit initiatives, accountability refers to the transparent
reporting of the social and environmental impacts of an organization's activities. Related terms:
Transparency, Stakeholder, Social Impact, Environmental Impact.

Challenge: Ensuring accountability can be challenging, as it requires organizations to be open and honest
about their activities, even when the results are negative. However, being accountable builds trust with
stakeholders and helps to ensure that an organization is meeting its CSR and nonprofit goals.

**Carbon Footprint**: The total amount of greenhouse gases produced to directly and indirectly support
human activities, usually expressed in equivalent tons of carbon dioxide (CO2). Related terms: Greenhouse
Gases, Climate Change, Carbon Offset.

Example: A company's carbon footprint includes the CO2 emissions from its own operations, as well as the
emissions from its supply chain, transportation, and the use of its products. By measuring its carbon
footprint, a company can identify opportunities to reduce its emissions and contribute to the fight against
climate change.

**Corporate Social Responsibility (CSR)**: A self-regulating business model that helps a company be socially
accountable to itself, its stakeholders, and the public. Related terms: Stakeholder, Social Accountability,
Sustainability, Triple Bottom Line.

Example: A company might adopt CSR practices by implementing ethical labor policies, reducing its
environmental impact, and investing in the communities where it operates. By doing so, the company
demonstrates its commitment to being a responsible corporate citizen and contributes to the well-being of
society.

**Corporate Volunteerism**: A CSR strategy that encourages employees to volunteer their time and skills to
support nonprofit organizations and community initiatives. Related terms: Employee Engagement, Skills-
Based Volunteering, Pro Bono.

Example: A company might organize a day of service where employees can volunteer at a local food bank
or organize a fundraising campaign for a nonprofit organization. By engaging employees in volunteerism, a
company can strengthen its relationships with its stakeholders, build its reputation, and contribute to the
community.

**Environmental, Social, and Governance (ESG)**: A framework used to evaluate a company's performance
in areas related to the environment, social responsibility, and corporate governance. Related terms:
Sustainability, Corporate Social Responsibility, Triple Bottom Line.

Read online: https://certificates.lsba.org.uk/glossaries/3156315/
measuring-impact-in-csr-and-nonprofit-initiatives

London School of Business and Administration · 20 Jun 2026



G LO S S A RY

Example: ESG factors include a company's carbon emissions, labor practices, human rights record, and
board diversity. By integrating ESG considerations into its decision-making processes, a company can
demonstrate its commitment to sustainability, manage risks, and create long-term value for its stakeholders.

**Greenwashing**: The practice of making false or misleading claims about the environmental benefits of a
product, service, or organization. Related terms: Environmental Impact, Sustainability, Corporate Social
Responsibility.

Challenge: Greenwashing can undermine trust in the marketplace and make it difficult for consumers to
make informed decisions about the environmental impact of their purchases. To avoid greenwashing,
organizations should provide transparent and verifiable information about their environmental performance
and avoid making exaggerated or unsubstantiated claims.

**Impact Assessment**: The process of evaluating the social, environmental, and economic impacts of a
project, program, or policy. Related terms: Monitoring and Evaluation, Social Impact, Environmental Impact.

Example: An impact assessment might include surveys, interviews, and other data collection methods to
measure the outcomes of a nonprofit initiative, such as the number of people served, the reduction in
greenhouse gas emissions, or the improvement in community well-being. By conducting impact
assessments, organizations can demonstrate the effectiveness of their programs and make data-driven
decisions about how to improve them.

**Materiality**: The concept that certain social, environmental, and governance issues are significant
enough to have a direct impact on a company's financial performance and reputation. Related terms: ESG,
Sustainability, Corporate Social Responsibility.

Example: A company's materiality assessment might identify climate change, water scarcity, and human
rights as key ESG issues that could affect its operations, supply chain, and reputation. By addressing these
issues, the company can mitigate risks, reduce costs, and enhance its long-term value.

**Monitoring and Evaluation**: The ongoing process of tracking the progress and outcomes of a project,
program, or policy, and using that information to make informed decisions about how to improve it.
Related terms: Impact Assessment, Social Impact, Environmental Impact.

Example: A nonprofit organization might use monitoring and evaluation to track the number of people
served, the reduction in poverty, and the improvement in health outcomes. By regularly monitoring and
evaluating its programs, the organization can identify areas for improvement, allocate resources more
effectively, and demonstrate the impact of its work to stakeholders.

**Shared Value**: The concept that businesses can create economic value by addressing social and
environmental challenges. Related terms: Corporate Social Responsibility, Sustainability, Triple Bottom Line.

Example: A company might create shared value by developing products or services that address a social
need, such as affordable housing or clean energy, while also generating profits. By creating shared value, a
company can build its reputation, strengthen its relationships with stakeholders, and contribute to the well-
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being of society.

**Stakeholder**: Any individual, group, or organization that has a vested interest in the activities and
outcomes of an organization. Related terms: Accountability, Corporate Social Responsibility, Shared Value.

Example: A company's stakeholders might include its employees, customers, suppliers, investors,
communities, and governments. By engaging with its stakeholders, a company can build trust, manage risks,
and create long-term value.

**Sustainability**: The ability of an organization to meet its current needs without compromising the ability
of future generations to meet their own needs. Related terms: Corporate Social Responsibility, ESG, Triple
Bottom Line.

Example: A company might adopt sustainable practices by reducing its greenhouse gas emissions, using
renewable energy, conserving water, and minimizing waste. By doing so, the company can reduce its
environmental impact, manage risks, and enhance its long-term value.

**Triple Bottom Line**: A framework used to evaluate an organization's performance in three areas: social,
environmental, and financial. Related terms: Sustainability, Corporate Social Responsibility, ESG.

Example: A company's triple bottom line might include metrics such as carbon emissions, water usage,
employee turnover, customer satisfaction, and financial performance. By balancing these three areas, a
company can create long-term value for its stakeholders and contribute to the well-being of society.

**Transparency**: The practice of openly sharing information about an organization's activities, impacts, and
performance. Related terms: Accountability, Stakeholder, Social Impact.

Example: A nonprofit organization might demonstrate transparency by publishing annual reports, financial
statements, and impact assessments. By doing so, the organization can build trust with its stakeholders,
demonstrate its accountability, and enhance its reputation.

**Social Impact**: The positive or negative effects that an organization's activities have on society and the
communities in which it operates. Related terms: Corporate Social Responsibility, Sustainability, Triple
Bottom Line.

Example: A company's social impact might include the creation of jobs, the improvement of community
health outcomes, or the reduction of poverty. By measuring and reporting on its social impact, a company
can demonstrate its commitment to corporate social responsibility and build trust with its stakeholders.

**Social Return on Investment (SROI)**: A framework used to measure the social, environmental, and
economic value created by an organization's activities. Related terms: Social Impact, Impact Assessment,
Monitoring and Evaluation.

Example: An SROI analysis might include the calculation of the financial value of the social outcomes
generated by a nonprofit initiative, such as the reduction in healthcare costs or the increase in employment
opportunities. By using SROI, organizations can demonstrate the value of their work to stakeholders,
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allocate resources more effectively, and make data-driven decisions about how to improve their programs.

**Carbon Offset**: A reduction in greenhouse gas emissions that is used to compensate for emissions made
elsewhere. Related terms: Carbon Footprint, Climate Change, Greenhouse Gases.

Example: A company might purchase carbon offsets to compensate for the emissions generated by its
operations, such as by investing in renewable energy projects or reforestation initiatives. By doing so, the
company can reduce its carbon footprint and contribute to the fight against climate change.

**Greenhouse Gases**: Gases that trap heat in the atmosphere, leading to global warming and climate
change. Related terms: Carbon Footprint, Carbon Offset, Climate Change.

Example: The most common greenhouse gases are carbon dioxide (CO2), methane (CH4), and nitrous oxide
(N
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