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Professional Certificate in Sustainable Retail Industry

Corporate social responsibility in retail

Acquisition refers to the process of obtaining control of a company or its assets, often through purchase or
merger, and is relevant to Corporate Social Responsibility in retail as companies must consider the social
and environmental implications of such actions, including the potential impact on employees, customers,
and the environment, with due diligence being a critical step in the process.

Affordability is a key concept in retail, referring to the extent to which products or services are reasonably
priced for the target market, and is closely tied to Corporate Social Responsibility as companies must
balance profitability with social responsibility and ensure that their pricing strategies do not unfairly exploit
customers.

Animal testing refers to the practice of using animals in scientific research or product testing, and is a
contentious issue in the retail industry, with many companies facing pressure to adopt cruelty-free and
animal-friendly practices.

Anthropology is the study of human cultures, behaviors, and biological characteristics, and can inform
Corporate Social Responsibility initiatives in retail by providing insights into the social and cultural contexts
in which companies operate, including the complex relationships between consumers, products, and the
environment.

Assurance refers to the process of providing confidence that a company's social and environmental claims
are accurate and trustworthy, often through third-party audits or certifications, and is critical for building
stakeholder trust and credibility in the retail industry.

Auditing is a systematic process of evaluating a company's social and environmental performance, often
using established standards or frameworks, and is an essential tool for identifying areas for improvement
and ensuring compliance with regulatory requirements.

Biodiversity refers to the variety of plant and animal species that inhabit the planet, and is a critical
consideration for retail companies, which must strive to minimize their environmental footprint and
promote sustainable practices throughout their supply chains.

Brand reputation refers to the collective perceptions and opinions that stakeholders hold about a company
or its products, and is closely tied to Corporate Social Responsibility, as companies must demonstrate a
commitment to social and environmental responsibility to maintain a positive reputation.

Business ethics refers to the principles and values that guide a company's decisions and actions, and is a
fundamental aspect of Corporate Social Responsibility, as companies must operate with integrity and
transparency to build trust with stakeholders.

Carbon footprint refers to the amount of greenhouse gas emissions associated with a company's
operations, products, or services, and is a key metric for evaluating the environmental sustainability of retail
companies, which must strive to reduce their carbon footprint through efficient supply chain management
and sustainable practices.

Certification refers to the process of obtaining third-party verification that a company or product meets
certain social or environmental standards, and is an important tool for building credibility and trust with
stakeholders in the retail industry.
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Chain of custody refers to the process of tracking and verifying the origin and movement of products
throughout the supply chain, and is critical for ensuring that retail companies can demonstrate compliance
with social and environmental standards.

Climate change refers to the long-term warming of the planet due to human activities, and is a pressing
issue for retail companies, which must adopt sustainable practices and reduce their greenhouse gas
emissions to mitigate their impact on the environment.

Code of conduct refers to a set of principles and guidelines that outline a company's expectations for
employee behavior and decision-making, and is a critical component of Corporate Social Responsibility, as
companies must promote a culture of integrity and responsibility throughout their operations.

Community development refers to the process of improving the quality of life and economic opportunities
for local communities, and is a key aspect of Corporate Social Responsibility, as retail companies must
demonstrate a commitment to social and economic development in the communities they serve.
Compliance refers to the process of adhering to laws, regulations, and industry standards, and is a critical
aspect of Corporate Social Responsibility, as retail companies must ensure compliance with social and
environmental regulations to maintain a positive reputation and avoid legal and financial risks.

Conflict minerals refer to minerals that are extracted in areas where armed conflict and human rights abuses
are common, and are a contentious issue in the retail industry, with many companies facing pressure to
adopt responsible sourcing practices and ensure that their supply chains are conflict-free.

Consumer protection refers to the laws and regulations that protect consumers from unfair or deceptive
business practices, and is a critical aspect of Corporate Social Responsibility, as retail companies must
prioritize consumer safety and wellbeing in their operations and decision-making.

Corporate governance refers to the system of rules, practices, and processes by which a company is
directed and controlled, and is a key aspect of Corporate Social Responsibility, as companies must
demonstrate transparency and accountability in their governance structures and decision-making processes.
Corporate social responsibility refers to the voluntary efforts of companies to improve social and
environmental conditions, and is a critical component of the retail industry, as companies must demonstrate
a commitment to social and environmental responsibility to maintain a positive reputation and build
stakeholder trust.

Cultural sensitivity refers to the ability to understand and respect the cultural differences and nuances of
diverse stakeholders, and is a key aspect of Corporate Social Responsibility, as retail companies must
promote cultural awareness and sensitivity in their operations and decision-making.

Customer satisfaction refers to the degree to which customers are pleased with a company's products or
services, and is a critical metric for evaluating the success of retail companies, which must prioritize
customer experience and loyalty to drive long-term growth and profitability.

Deforestation refers to the clearance of forests, usually as a result of human activities such as agriculture or
urbanization, and is a pressing issue for retail companies, which must adopt sustainable practices and
promote responsible sourcing of forest products to mitigate their impact on the environment.

Diversity refers to the presence of different groups or individuals within a company or community, and is a
key aspect of Corporate Social Responsibility, as retail companies must promote diversity and inclusion in
their operations and decision-making to drive innovation and growth.

Eco-labeling refers to the practice of labeling products with environmental claims or certifications, and is an
important tool for building credibility and trust with stakeholders in the retail industry, as companies must
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demonstrate a commitment to environmental sustainability and responsibility.

Economic development refers to the process of improving the economic well-being and quality of life for
individuals and communities, and is a key aspect of Corporate Social Responsibility, as retail companies
must demonstrate a commitment to economic development and growth in the communities they serve.
Employee engagement refers to the degree to which employees are motivated and committed to a
company's mission and values, and is a critical metric for evaluating the success of retail companies, which
must prioritize employee wellbeing and development to drive long-term growth and profitability.

Energy efficiency refers to the use of technology or practices to reduce energy consumption, and is a key
aspect of Corporate Social Responsibility, as retail companies must adopt energy-efficient practices and
reduce their carbon footprint to mitigate their impact on the environment.

Environmental impact assessment refers to the process of evaluating the potential environmental effects of
a company's operations or products, and is a critical tool for identifying areas for improvement and
ensuring compliance with regulatory requirements.

Environmental management system refers to a framework for managing and reducing a company's
environmental impacts, and is an essential tool for promoting environmental sustainability and
responsibility in the retail industry.

Ethical sourcing refers to the practice of ensuring that products are sourced in a responsible and sustainable
manner, and is a key aspect of Corporate Social Responsibility, as retail companies must prioritize ethical
sourcing practices and promote responsible supply chain management.

Fair trade refers to the practice of promoting fair prices, decent working conditions, and sustainable
livelihoods for producers and workers, and is a critical aspect of Corporate Social Responsibility, as retail
companies must demonstrate a commitment to fair trade practices and promote social and economic
development in the communities they serve.

Food safety refers to the practices and protocols used to prevent contamination and ensure the quality of
food products, and is a critical aspect of Corporate Social Responsibility, as retail companies must prioritize
food safety and quality to protect consumers and maintain a positive reputation.

Forest stewardship refers to the responsible management of forests to maintain their ecological integrity
and promote sustainable forest products, and is a key aspect of Corporate Social Responsibility, as retail
companies must adopt forest stewardship practices and promote sustainable forestry practices throughout
their supply chains.

Global reporting initiative refers to a framework for reporting on a company's social and environmental
performance, and is an essential tool for promoting transparency and accountability in the retail industry.
Greenhouse gas emissions refer to the release of gases that contribute to climate change, and are a
pressing issue for retail companies, which must adopt sustainable practices and reduce their greenhouse
gas emissions to mitigate their impact on the environment.

Human rights refer to the fundamental rights and freedoms that are inherent to all human beings, and are a
critical aspect of Corporate Social Responsibility, as retail companies must demonstrate a commitment to
human rights and promote social and economic development in the communities they serve.

Inclusive business refers to the practice of creating business models that benefit low-income or
marginalized communities, and is a key aspect of Corporate Social Responsibility, as retail companies must
prioritize inclusive business practices and promote social and economic development in the communities
they serve.
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Intellectual property refers to the rights and protections associated with creative works, inventions, and
innovations, and is a critical aspect of Corporate Social Responsibility, as retail companies must demonstrate
a commitment to intellectual property rights and promote innovation and creativity throughout their
operations.

International labor standards refer to the global guidelines and conventions that govern labor practices and
workers' rights, and are a critical aspect of Corporate Social Responsibility, as retail companies must
demonstrate a commitment to international labor standards and promote fair and decent working
conditions throughout their supply chains.

Investment refers to the act of putting money or resources into a company or project, and is a critical aspect
of Corporate Social Responsibility, as retail companies must prioritize responsible investment practices and
promote sustainable and ethical investment strategies.

Labeling refers to the practice of providing information about a product's ingredients, origin, or
environmental impact, and is an important tool for building credibility and trust with stakeholders in the
retail industry, as companies must demonstrate a commitment to transparent and accurate labeling
practices.

Life cycle assessment refers to the process of evaluating the environmental impacts of a product
throughout its entire life cycle, and is a critical tool for identifying areas for improvement and ensuring
compliance with regulatory requirements.

Livestock refers to animals raised for food or other products, and is a key aspect of Corporate Social
Responsibility, as retail companies must prioritize livestock welfare and promote sustainable and
responsible livestock practices throughout their supply chains.

Local content refers to the proportion of a product that is sourced or manufactured locally, and is a critical
aspect of Corporate Social Responsibility, as retail companies must demonstrate a commitment to local
content and promote economic and social development in the communities they serve.

Manufacturing refers to the process of producing goods or products, and is a key aspect of Corporate
Social Responsibility, as retail companies must prioritize responsible manufacturing practices and promote
sustainable and ethical manufacturing strategies throughout their supply chains.

Marketing refers to the process of promoting and selling products or services, and is a critical aspect of
Corporate Social Responsibility, as retail companies must demonstrate a commitment to responsible
marketing practices and promote accurate and transparent marketing strategies.

Materiality refers to the process of identifying and prioritizing the most significant social and environmental
issues that affect a company's operations, and is a critical tool for promoting transparency and
accountability in the retail industry.

Microfinance refers to the provision of small loans or financial services to low-income individuals or
communities, and is a key aspect of Corporate Social Responsibility, as retail companies must prioritize
microfinance initiatives and promote financial inclusion and economic development in the communities
they serve.

Natural resources refer to the natural assets and materials that are used to produce goods and services, and
are a critical aspect of Corporate Social Responsibility, as retail companies must prioritize natural resource
management and promote sustainable and responsible use of natural resources throughout their
operations.

Non-governmental organization refers to a non-profit organization that operates independently of

Read online: https://certificates.Isba.org.uk/glossaries/3336545/ London School of Business and Administration - 26 Jun 2026
corporate-social-responsibility-in-retail



LSBA GLOSSARY

LONDON SCHOOL OF BUSINESS
AND ADMINISTRATION

governments, and is a key stakeholder in the retail industry, as companies must engage with non-
governmental organizations and promote collaboration and partnership to drive social and environmental
change.

Occupational health and safety refers to the practices and protocols used to prevent injuries and ensure the
well-being of employees, and is a critical aspect of Corporate Social Responsibility, as retail companies must
prioritize occupational health and safety and promote healthy and safe working conditions throughout their
operations.

Organizational culture refers to the values, norms, and beliefs that shape a company's behavior and
decision-making, and is a key aspect of Corporate Social Responsibility, as retail companies must promote a
culture of integrity and responsibility throughout their operations.

Packaging refers to the materials and designs used to contain and transport products, and is a critical
aspect of Corporate Social Responsibility, as retail companies must prioritize packaging sustainability and
promote reduce, reuse, and recycle practices throughout their operations.

Partnership refers to the collaboration between companies, organizations, or stakeholders to achieve
common goals, and is a key aspect of Corporate Social Responsibility, as retail companies must prioritize
partnership and collaboration to drive social and environmental change.

Philanthropy refers to the act of donating money, resources, or time to charitable causes, and is a key
aspect of Corporate Social Responsibility, as retail companies must demonstrate a commitment to
philanthropy and promote social and economic development in the communities they serve.

Product design refers to the process of creating and developing products that meet customer needs and
minimize environmental impacts, and is a critical aspect of Corporate Social Responsibility, as retail
companies must prioritize product design and promote sustainable and responsible product development
throughout their operations.

Product labeling refers to the practice of providing information about a product's ingredients, origin, or
environmental impact, and is an important tool for building credibility and trust with stakeholders in the
retail industry, as companies must demonstrate a commitment to transparent and accurate labeling
practices.

Quality management refers to the processes and systems used to ensure the quality of products or services,
and is a critical aspect of Corporate Social Responsibility, as retail companies must prioritize quality
management and promote continuous improvement throughout their operations.

Recycling refers to the process of collecting and processing materials to create new products, and is a key
aspect of Corporate Social Responsibility, as retail companies must prioritize recycling and promote waste
reduction and management throughout their operations.

Renewable energy refers to energy sources that are replenished naturally, such as solar or wind power, and
is a critical aspect of Corporate Social Responsibility, as retail companies must prioritize renewable energy
and promote sustainable and responsible energy practices throughout their operations.

Responsible sourcing refers to the practice of ensuring that products are sourced in a responsible and
sustainable manner, and is a key aspect of Corporate Social Responsibility, as retail companies must
prioritize responsible sourcing practices and promote social and environmental responsibility throughout
their supply chains.

Risk management refers to the process of identifying and mitigating potential risks to a company's
operations or reputation, and is a critical aspect of Corporate Social Responsibility, as retail companies must
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prioritize risk management and promote proactive and responsive risk management practices throughout
their operations.

Social enterprise refers to a business that seeks to address social or environmental issues, and is a key
aspect of Corporate Social Responsibility, as retail companies must prioritize social enterprise and promote
social and economic development in the communities they serve.

Social impact refers to the effects of a company's operations on society, and is a critical aspect of Corporate
Social Responsibility, as retail companies must prioritize social impact and promote positive social change
throughout their operations.

Stakeholder engagement refers to the process of interacting and communicating with stakeholders to
understand their needs and concerns, and is a key aspect of Corporate Social Responsibility, as retail
companies must prioritize stakeholder engagement and promote collaboration and partnership to drive
social and environmental change.

Supply chain management refers to the process of managing and coordinating the flow of goods, services,
and information from raw materials to end customers, and is a critical aspect of Corporate Social
Responsibility, as retail companies must prioritize supply chain management and promote responsible and
sustainable supply chain practices throughout their operations.

Sustainability reporting refers to the process of disclosing a company's social and environmental
performance, and is an essential tool for promoting transparency and accountability in the retail industry.
Sustainable agriculture refers to the practice of farming that prioritizes environmental sustainability and
social responsibility, and is a key aspect of Corporate Social Responsibility, as retail companies must
prioritize sustainable agriculture and promote responsible and sustainable agricultural practices throughout
their supply chains.

Sustainable development refers to the process of meeting the needs of the present without compromising
the ability of future generations to meet their own needs, and is a critical aspect of Corporate Social
Responsibility, as retail companies must prioritize sustainable development and promote social, economic,
and environmental responsibility throughout their operations.

Sustainable forestry refers to the responsible management of forests to maintain their ecological integrity
and promote sustainable forest products, and is a key aspect of Corporate Social Responsibility, as retail
companies must prioritize sustainable forestry and promote responsible and sustainable forestry practices
throughout their supply chains.

Sustainable procurement refers to the practice of purchasing goods and services in a responsible and
sustainable manner, and is a critical aspect of Corporate Social Responsibility, as retail companies must
prioritize sustainable procurement and promote responsible and sustainable procurement practices
throughout their operations.

Sustainable transport refers to the use of environmentally friendly and socially responsible transportation
methods, and is a key aspect of Corporate Social Responsibility, as retail companies must prioritize
sustainable transport and promote responsible and sustainable transportation practices throughout their
operations.

Transparency refers to the practice of providing clear and accurate information about a company's
operations and performance, and is a critical aspect of Corporate Social Responsibility, as retail companies
must prioritize transparency and promote accountability throughout their operations.

Waste management refers to the process of handling and disposing of waste in a responsible and

Read online: https://certificates.Isba.org.uk/glossaries/3336545/ London School of Business and Administration - 26 Jun 2026
corporate-social-responsibility-in-retail



LSBA GLOSSARY

LONDON SCHOOL OF BUSINESS
AND ADMINISTRATION

environmentally friendly manner, and is a key aspect of Corporate Social Responsibility, as retail companies
must prioritize waste management and promote reduce, reuse, and recycle practices throughout their
operations.

Water conservation refers to the practice of reducing water consumption and promoting efficient use of
water resources, and is a critical aspect of Corporate Social Responsibility, as retail companies must
prioritize water conservation and promote sustainable and responsible water practices throughout their
operations.

Worker rights refer to the fundamental rights and freedoms that are inherent to all workers, and are a
critical aspect of Corporate Social Responsibility, as retail companies must demonstrate a commitment to
worker rights and promote fair and decent working conditions throughout their supply chains.

Zero waste refers to the goal of eliminating waste and promoting a circular economy, and is a key aspect of
Corporate Social Responsibility, as retail companies must prioritize zero waste and promote sustainable and
responsible waste management practices throughout their operations.
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