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Advanced Certificate in Sports Law

Sports Facilities and Events Management

Access control: the practice of ensuring that only authorized individuals are able to enter a sports facility or
specific areas within the facility. This can be achieved through various methods, including ticket scanning, ID
card checks, and security personnel.

Acoustics: the study of sound and its behavior in enclosed spaces, such as sports arenas. Good acoustics are
important for ensuring that spectators can hear announcements, music, and other audio elements of a
sports event.

Artificial turf: a type of playing surface made from synthetic fibers that is used in some sports facilities as an
alternative to natural grass. Artificial turf is durable and can withstand heavy use, making it a popular choice
for football and baseball fields.

Athletic trainer: a healthcare professional who specializes in the prevention, assessment, and treatment of
injuries and illnesses that occur in athletic settings. Athletic trainers work closely with coaches, athletes, and
other healthcare providers to ensure the safety and well-being of athletes.

Bleachers: tiered seating structures for spectators at a sports facility. Bleachers can be fixed or portable and
are often made from aluminum or plastic.

Broadcast rights: the legal right to transmit a sports event to a wide audience through television, radio, or
the internet. Broadcast rights are often sold to media companies for a significant fee, and the revenue
generated from these sales can be a major source of income for sports organizations.

Concessions: food and beverage items sold at a sports facility, typically from stands or kiosks. Concessions
are an important source of revenue for many sports facilities, and offering a variety of high-quality options
can enhance the fan experience.

Crowd management: the practice of ensuring the safety and comfort of large groups of people at a sports
event. This can include planning for entry and exit, directing foot traffic, and providing security.

Event planning: the process of organizing and coordinating all aspects of a sports event, including
scheduling, budgeting, marketing, and logistics. Effective event planning is essential for ensuring the
success of a sports event.

Facility management: the practice of maintaining and operating a sports facility in a safe, efficient, and cost-
effective manner. This can include tasks such as cleaning, maintenance, and repair.

Field of play: the area of a sports facility where the actual game or competition takes place. The field of play
must meet certain standards and specifications in order to ensure fair and safe play.

Read online: https://certificates.Isba.org.uk/glossaries/3632428/sports- London School of Business and Administration - 23 Jun 2026
facilities-and-events-management



LSBA GLOSSARY

LONDON SCHOOL OF BUSINESS
AND ADMINISTRATION

Health and safety: the principles and practices related to the protection of the health and well-being of
athletes, spectators, and other individuals involved in a sports event. This can include measures such as
providing first aid facilities, conducting risk assessments, and implementing emergency response plans.

Hospitality: the provision of services and amenities to make guests feel comfortable and welcome at a
sports event. This can include offering food and beverages, providing comfortable seating, and offering
entertainment.

Lighting: the artificial illumination of a sports facility, typically for the purpose of enabling nighttime events
or enhancing the visibility of the field of play. Good lighting is important for the safety and performance of
athletes, as well as for the enjoyment of spectators.

Logistics: the planning and coordination of the transportation, storage, and distribution of goods and
materials for a sports event. This can include tasks such as arranging for equipment delivery, coordinating
transportation for athletes and spectators, and managing inventory.

Merchandising: the promotion and sale of sports-related products, such as team apparel and memorabilia.
Merchandising can be an important source of revenue for sports organizations and can also help to build
fan loyalty.

Risk management: the process of identifying, assessing, and prioritizing risks associated with a sports event
and implementing measures to mitigate or eliminate those risks. This can include tasks such as conducting
risk assessments, developing emergency response plans, and implementing safety protocols.

Security: the protection of athletes, spectators, and other individuals at a sports event from harm or threat.
Security measures can include the use of security personnel, metal detectors, and surveillance cameras.

Signage: the use of visual cues, such as banners, posters, and digital displays, to communicate information
to spectators at a sports event. Signage can be used to provide directions, promote sponsors, and enhance
the overall fan experience.

Sponsorship: the provision of financial or other support by a company or organization in exchange for the
right to associate its brand with a sports event or team. Sponsorship can be an important source of revenue
for sports organizations and can also help to build brand awareness and loyalty.

Stadium: a large outdoor sports facility, typically with a fixed seating capacity of several thousand. Stadiums
are used for a variety of sports, including football, baseball, and soccer.

Ticketing: the process of selling and distributing tickets for a sports event. Ticketing can be done through a
variety of channels, including online, in-person, and through third-party vendors.

Transportation: the movement of athletes, spectators, and other individuals to and from a sports event. This
can include tasks such as arranging for buses or shuttles, coordinating parking, and providing directions.

Turf management: the practice of maintaining and caring for the playing surface of a sports facility, whether
it is natural grass or artificial turf. Turf management can include tasks such as mowing, watering, fertilizing,
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and repairing damage.

Venue: a location where a sports event takes place. A venue can be a dedicated sports facility, such as a
stadium or arena, or it can be a temporary or makeshift space, such as a park or parking lot.

Video board: a large, electronic display screen used to show live action, replays, and other content at a
sports event. Video boards are a common feature in modern sports facilities and can help to enhance the
fan experience.

Volunteer management: the process of recruiting, training, and coordinating volunteers for a sports event.
Volunteers can play a critical role in the success of a sports event, and effective volunteer management is
essential for ensuring a positive experience for both the volunteers and the event attendees.

Waste management: the collection, disposal, and recycling of waste materials generated at a sports event.
Waste management is an important aspect of environmental sustainability and can also help to reduce
costs associated with waste disposal.

Weather planning: the process of preparing for and responding to weather-related issues that may affect a
sports event. This can include tasks such as monitoring weather forecasts, developing contingency plans,
and communicating with event attendees about potential weather-related disruptions.
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