ELSBA GLOSSARY

LONDON SCHOOL OF BUSINESS
AND ADMINISTRATION

Professional Certificate in Branding Semiotics

Introduction to Branding Semiotics

Aaker Model refers to a brand personality framework developed by Jennifer Aaker, which identifies five core
dimensions: Sincerity, excitement, competence, sophistication, and ruggedness. Related terms include brand
identity, brand image, and personality traits. This model is used to help marketers create a consistent brand
voice and personality that resonates with their target audience. For example, a company like Disney is often
associated with a sincere and exciting brand personality, which is reflected in its theme parks and movies.

Above-the-Line refers to advertising and promotional activities that are visible to the public, such as
television commercials, print ads, and social media campaigns. Related terms include below-the-line
marketing, public relations, and sales promotions. Above-the-line activities are designed to build brand
awareness and reach a wide audience. For instance, a company like Coca-Cola spends millions of dollars on
above-the-line advertising to promote its brand and products.

Abstract Concept refers to an idea or notion that is not tangible or concrete, such as love, freedom, or
happiness. Related terms include intangible assets, emotional connections, and symbolic meanings. Abstract
concepts are often used in branding to create an emotional connection with the target audience. For
example, a company like Apple uses abstract concepts like innovation and creativity to create a sense of
excitement and loyalty among its customers.

Account Planning refers to the process of developing a deep understanding of the target audience and
creating a strategic plan to reach and engage them. Related terms include market research, consumer
insights, and communications planning. Account planning involves analyzing data and research to identify
key trends and patterns that can inform branding and marketing strategies. For instance, a company like
Procter & Gamble uses account planning to develop a deep understanding of its target audience and create
effective marketing campaigns.

Adaptation refers to the process of adjusting a brand or product to fit the needs and preferences of a new
or different market or culture. Related terms include localization, globalization, and cultural sensitivity.
Adaptation involves modifying the brand identity, packaging, and marketing strategies to appeal to the
target audience. For example, a company like McDonald's adapts its menu and marketing strategies to fit
the local tastes and preferences of different countries and cultures.

Aesthetics refers to the visual and sensory aspects of a brand or product, including its design, color palette,
and Typography. Related terms include visual identity, brand image, and sensory marketing. Aesthetics play
a crucial role in creating an emotional connection with the target audience and differentiating the brand
from its competitors. For instance, a company like Tiffany & Co. Is known for its distinctive blue box and
luxurious aesthetics, which evoke feelings of luxury and sophistication.

Anthropology refers to the study of human cultures, behaviors, and societies. Related terms include
ethnography, cultural analysis, and social research. Anthropology is used in branding to gain a deeper
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understanding of the target audience and develop marketing strategies that resonate with their values and
beliefs. For example, a company like Nike uses anthropological research to understand the cultural
significance of sports and fitness in different societies and develop marketing campaigns that appeal to
these values.

Architecture refers to the structure and organization of a brand or company, including its hierarchy,
systems, and processes. Related terms include organizational design, brand governance, and management
structure. Architecture plays a crucial role in creating a consistent brand image and delivering a seamless
customer experience. For instance, a company like Amazon has a complex architecture that enables it to
manage its vast operations and deliver a personalized shopping experience to its customers.

Art Direction refers to the process of creating a visual style and aesthetic for a brand or marketing
campaign, including the selection of imagery, color palette, and Typography. Related terms include creative
direction, design management, and visual identity. Art direction involves developing a coherent visual
language that communicates the brand message and resonates with the target audience. For example, a
company like Apple is known for its minimalist and elegant art direction, which reflects its brand values of
simplicity and innovation.

Asset Management refers to the process of managing and maintaining a company's tangible and intangible
assets, including its brand, products, and services. Related terms include brand management, product
lifecycle management, and supply chain management. Asset management involves optimizing the use of
resources, reducing waste, and creating value for the company and its stakeholders. For instance, a
company like Coca-Cola has a complex asset management system that enables it to manage its global
operations and deliver its products to customers in a timely and efficient manner.

Authenticity refers to the genuineness and truthfulness of a brand or product, including its values, mission,
and actions. Related terms include transparency, honesty, and integrity. Authenticity is essential in building
trust and loyalty with the target audience and differentiating the brand from its competitors. For example, a
company like Patagonia is known for its authentic commitment to environmental responsibility and
sustainability, which resonates with its target audience and creates a sense of loyalty and trust.

Brand Architecture refers to the structure and organization of a company's brands and sub-brands,
including their relationships and hierarchy. Related terms include brand portfolio management, brand
governance, and brand strategy. Brand architecture plays a crucial role in creating a consistent brand image
and delivering a seamless customer experience. For instance, a company like Procter & Gamble has a
complex brand architecture that enables it to manage its vast portfolio of brands and deliver a personalized
experience to its customers.

Brand Asset Management refers to the process of managing and maintaining a company's brand assets,
including its logo, color palette, Typography, and imagery. Related terms include brand governance, brand
guidelines, and asset management. Brand asset management involves optimizing the use of brand assets,
reducing inconsistencies, and creating value for the company and its stakeholders. For example, a company
like Nike has a robust brand asset management system that enables it to manage its global brand identity
and deliver a consistent brand experience to its customers.
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Brand Awareness refers to the extent to which a brand is recognized and remembered by its target
audience. Related terms include brand recognition, brand recall, and ad awareness. Brand awareness is
essential in building a strong brand foundation and creating a competitive advantage. For instance, a
company like Coca-Cola has a high level of brand awareness, which enables it to reach a wide audience and
create a sense of familiarity and trust.

Brand Equity refers to the of a brand based on its reputation, loyalty, and awareness. Related terms include
brand valuation, brand metrics, and return on investment. Brand equity is essential in measuring the
effectiveness of branding and marketing strategies and creating a competitive advantage. For example, a
company like Apple has a high level of brand equity, which enables it to command a premium price for its
products and create a sense of loyalty and trust among its customers.

Brand Extension refers to the process of launching a new product or service under an existing brand name.
Related terms include brand stretching, line extension, and product development. Brand extension involves
leveraging the equity of the existing brand to create a new product or service that resonates with the target
audience. For instance, a company like Virgin has launched several brand extensions, including Virgin
Mobile and Virgin Airlines, which have helped to create a diversified portfolio of brands and products.

Brand Identity refers to the unique set of characteristics that define a brand, including its values, mission,
vision, and personality. Related terms include brand image, brand positioning, and brand essence. Brand
identity is essential in creating a consistent brand message and resonating with the target audience. For
example, a company like Nike has a strong brand identity that is built around its values of innovation,
performance, and sustainability.

Brand Image refers to the perception of a brand in the minds of its target audience, including its reputation,
quality, and values. Related terms include brand identity, brand positioning, and brand awareness. Brand
image is essential in creating a positive brand association and building a strong brand foundation. For
instance, a company like Apple has a strong brand image that is built around its values of innovation,
design, and customer experience.

Brand Loyalty refers to the degree to which customers repeat purchase a brand or recommend it to others.
Related terms include customer retention, customer satisfaction, and word-of-mouth marketing. Brand
loyalty is essential in creating a competitive advantage and building a strong brand foundation. For
example, a company like Harley-Davidson has a high level of brand loyalty, which enables it to create a
sense of community and belonging among its customers.

Brand Positioning refers to the process of creating a unique position for a brand in the minds of its target
audience, including its values, benefits, and personality. Related terms include brand identity, brand image,
and brand essence. Brand positioning is essential in creating a consistent brand message and resonating
with the target audience. For instance, a company like Dove has a strong brand positioning that is built
around its values of beauty, self-esteem, and empowerment.

Brand Valuation refers to the process of estimating the of a brand based on its reputation, loyalty, and
awareness. Related terms include brand equity, brand metrics, and return on investment. Brand valuation is
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essential in measuring the effectiveness of branding and marketing strategies and creating a competitive
advantage. For example, a company like Apple has a high brand valuation, which enables it to command a
premium price for its products and create a sense of loyalty and trust among its customers.

Branding refers to the process of creating and maintaining a unique identity for a product, service, or
company, including its name, logo, color palette, and Typography. Related terms include brand
management, marketing, and advertising. Branding is essential in creating a consistent brand message and
resonating with the target audience. For instance, a company like Nike has a strong branding strategy that
is built around its values of innovation, performance, and sustainability.

Business Model refers to the way in which a company creates, delivers, and captures for its customers and
stakeholders. Related terms include revenue model, cost structure, and value proposition. Business model is
essential in creating a sustainable and competitive advantage. For example, a company like Amazon has a
business model that is built around its ability to deliver a wide range of products and services to its
customers in a fast and efficient manner.

Buying Behavior refers to the way in which customers make purchasing decisions, including their needs,
wants, and preferences. Related terms include consumer behavior, market research, and customer insights.
Buying behavior is essential in understanding the target audience and developing effective marketing
strategies. For instance, a company like Procter & Gamble uses buying behavior research to understand the
needs and preferences of its target audience and develop marketing campaigns that resonate with them.

Celebrity Endorsement refers to the practice of using a celebrity or to promote a product or service.
Related terms include influencer marketing, endorsement marketing, and celebrity branding. Celebrity
endorsement is essential in creating a positive brand association and building a strong brand foundation.
For example, a company like Nike uses celebrity endorsements to promote its products and create a sense
of excitement and energy around its brand.

Co-Branding refers to the practice of partnering with another brand or company to create a new product or
service. Related terms include partnership marketing, collaboration marketing, and joint venture marketing.
Co-branding is essential in creating a unique and innovative product or service that resonates with the
target audience. For instance, a company like Apple has partnered with other brands to create new products
and services, such as the Apple Watch and Apple Music.

Communication Strategy refers to the plan for communicating a brand message to its target audience,
including its goals, objectives, and tactics. Related terms include marketing strategy, advertising strategy,
and public relations strategy. Communication strategy is essential in creating a consistent brand message
and resonating with the target audience. For example, a company like Coca-Cola has a communication
strategy that is built around its values of happiness, sharing, and community.

Competitor Analysis refers to the process of analyzing a company's competitors, including their strengths,
weaknesses, opportunities, and threats. Related terms include market research, competitive intelligence, and
swot analysis. Competitor analysis is essential in understanding the competitive landscape and developing
effective marketing strategies. For instance, a company like Amazon uses competitor analysis to understand
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the strengths and weaknesses of its competitors and develop marketing campaigns that differentiate its
brand and products.

Consumer Behavior refers to the way in which customers make purchasing decisions, including their needs,
wants, and preferences. Related terms include buying behavior, market research, and customer insights.
Consumer behavior is essential in understanding the target audience and developing effective marketing
strategies. For example, a company like Procter & Gamble uses consumer behavior research to understand
the needs and preferences of its target audience and develop marketing campaigns that resonate with
them.

Content Marketing refers to the practice of creating and distributing valuable, relevant, and consistent
content to attract and retain a clearly defined audience. Related terms include inbound marketing, content
strategy, and storytelling. Content marketing is essential in creating a positive brand association and
building a strong brand foundation. For instance, a company like Red Bull uses content marketing to create
a sense of excitement and energy around its brand and products.

Corporate Social Responsibility refers to the practice of companies taking responsibility for their impact on
the environment and society. Related terms include sustainability, environmental responsibility, and social
responsibility. Corporate social responsibility is essential in creating a positive brand association and
building a strong brand foundation. For example, a company like Patagonia is known for its commitment to
environmental responsibility and sustainability, which resonates with its target audience and creates a sense
of loyalty and trust.

Customer Experience refers to the perception of a brand or company by its customers, including their
interactions, touchpoints, and emotions. Related terms include customer satisfaction, customer loyalty, and
customer engagement. Customer experience is essential in creating a positive brand association and
building a strong brand foundation. For instance, a company like Amazon is known for its focus on
customer experience, which enables it to create a sense of trust and loyalty among its customers.

Customer Insights refer to the understanding of a company's customers, including their needs, wants, and
preferences. Related terms include market research, customer behavior, and customer segmentation.
Customer insights are essential in developing effective marketing strategies and creating a positive brand
association. For example, a company like Procter & Gamble uses customer insights to understand the needs
and preferences of its target audience and develop marketing campaigns that resonate with them.

Customer Relationship Management refers to the process of managing a company's interactions with its
customers, including its sales, marketing, and customer service activities. Related terms include customer
experience, customer satisfaction, and customer loyalty. Customer relationship management is essential in
creating a positive brand association and building a strong brand foundation. For instance, a company like
Amazon uses customer relationship management to create a sense of trust and loyalty among its
customers.

Design Thinking refers to the process of using creativity and innovation to solve problems and create new
products and services. Related terms include human-centered design, user-centered design, and co-
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creation. Design thinking is essential in creating a unique and innovative product or service that resonates
with the target audience. For example, a company like Apple uses design thinking to create new products
and services that are innovative, intuitive, and user-friendly.

Digital Marketing refers to the practice of using digital channels to promote a brand or product, including
social media, email marketing, and search engine optimization. Related terms include online marketing,
internet marketing, and digital advertising. Digital marketing is essential in creating a positive brand
association and building a strong brand foundation. For instance, a company like Nike uses digital
marketing to create a sense of excitement and energy around its brand and products.

Emotional Connection refers to the bond between a brand and its customers, including their emotions,
values, and beliefs. Related terms include brand loyalty, customer satisfaction, and customer engagement.
Emotional connection is essential in creating a positive brand association and building a strong brand
foundation. For example, a company like Harley-Davidson creates an emotional connection with its
customers by evoking feelings of freedom, adventure, and community.

Employee Engagement refers to the level of commitment and motivation of a company's employees,
including their job satisfaction, productivity, and retention. Related terms include human resources,
organizational development, and talent management. Employee engagement is essential in creating a
positive brand association and building a strong brand foundation. For instance, a company like Google is
known for its focus on employee engagement, which enables it to create a sense of innovation and
creativity among its employees.

Experiential Marketing refers to the practice of creating immersive and interactive experiences for
customers, including events, activations, and installations. Related terms include event marketing,
experience marketing, and engagement marketing. Experiential marketing is essential in creating a positive
brand association and building a strong brand foundation. For example, a company like Red Bull uses
experiential marketing to create a sense of excitement and energy around its brand and products.

Brand Guidelines refer to the rules and regulations that govern the use of a brand identity, including its
logo, color palette, and Typography. Related terms include brand standards, brand identity guidelines, and
visual identity guidelines. Brand guidelines are essential in creating a consistent brand image and delivering
a seamless customer experience. For instance, a company like Nike has a set of brand guidelines that
ensures its brand identity is used consistently across all its marketing channels and touchpoints.

Globalization refers to the process of expanding a brand or business into new and emerging markets,
including its products, services, and operations. Related terms include international marketing, global
marketing, and cross-cultural marketing. Globalization is essential in creating a competitive advantage and
building a strong brand foundation. For example, a company like Coca-Cola has a global presence, which
enables it to reach a wide audience and create a sense of familiarity and trust.

Influencer Marketing refers to the practice of partnering with influencers or thought leaders to promote a
brand or product, including their social media, content, and influence. Related terms include celebrity
marketing, endorsement marketing, and word-of-mouth marketing. Influencer marketing is essential in
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creating a positive brand association and building a strong brand foundation. For instance, a company like
Nike partners with influencers to promote its brand and products, which enables it to reach a wide audience
and create a sense of excitement and energy.

Innovation refers to the process of creating new and improved products, services, and experiences that
meet the needs and wants of customers. Related terms include research and development, product
development, and design thinking. Innovation is essential in creating a competitive advantage and building
a strong brand foundation. For example, a company like Apple is known for its innovation, which enables it
to create new and improved products and services that meet the needs and wants of its customers.

Internal Branding refers to the process of creating a positive brand association among a company's
employees, including their engagement, motivation, and retention. Related terms include employee
engagement, organizational development, and talent management. Internal branding is essential in creating
a positive brand association and building a strong brand foundation. For instance, a company like Google is
known for its focus on internal branding, which enables it to create a sense of innovation and creativity
among its employees.

Market Research refers to the process of gathering and analyzing data about a company's target audience,
including their needs, wants, and preferences. Related terms include consumer research, customer insights,
and market analysis. Market research is essential in understanding the target audience and developing
effective marketing strategies. For example, a company like Procter & Gamble uses market research to
understand the needs and preferences of its target audience and develop marketing campaigns that
resonate with them.

Marketing Mix refers to the combination of elements that a company uses to promote its brand or product,
including its product, price, place, and promotion. Related terms include 4Ps, marketing strategy, and brand
management. Marketing mix is essential in creating a competitive advantage and building a strong brand
foundation. For instance, a company like Coca-Cola has a well-defined marketing mix, which enables it to
reach a wide audience and create a sense of familiarity and trust.

Media Planning refers to the process of selecting and optimizing the media channels that a company uses
to promote its brand or product, including its television, radio, print, and digital media.
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