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Professional Certificate in Policy Advocacy and Campaigning

Advocacy Communication and Media Relations

AARP stands for American Association of Retired Persons, a United States-based interest group that
advocates for the rights and interests of older Americans, often using strategic advocacy communication
and media relations to influence policy decisions.
Abridged Report is a concise version of a longer report, often used in advocacy campaigns to provide a
brief summary of key findings and recommendations.
Absolutism refers to a philosophical and political ideology that emphasizes the absolute authority of a
single entity, such as a monarch or government, which can be challenged through effective advocacy
communication and media relations.
Academia is the community of students, teachers, and researchers at schools, colleges, and universities, who
can play a crucial role in shaping public opinion and policy through informed advocacy communication and
media relations.
Access to Information refers to the ability of citizens to obtain information about government activities,
policies, and decisions, which is a fundamental right that can be promoted through strategic advocacy
communication and media relations.
Accountability is the state of being accountable, or responsible, for one's actions and their consequences,
which is a key principle of transparent governance that can be advanced through advocacy communication
and media relations.
Action Alert is a call to action, often sent via email or social media, that urges supporters to take a specific
action, such as contacting a policymaker or signing a petition, which is a common tactic used in advocacy
campaigns.
Action Research is a methodology that combines research and action to address social problems and
promote social change, often using participatory approaches to engage stakeholders and promote
advocacy communication and media relations.
Activism is the practice of using direct action to bring about social, political, or economic change, which can
involve creative uses of advocacy communication and media relations to mobilize public support and
influence policy decisions.
Activist is an individual who engages in activism, often using innovative tactics and strategies to promote
social justice and human rights through advocacy communication and media relations.
Ad Hoc Committee is a temporary committee established to address a specific issue or problem, which can
be an effective way to mobilize support and resources for an advocacy campaign through strategic
communication and media relations.
Adaptation refers to the process of adjusting to changing circumstances or environments, which is a key
aspect of effective advocacy communication and media relations in the face of evolving policy landscapes
and public opinions.
Advocacy is the act of supporting or promoting a particular cause or policy, often through persuasive
communication and media relations, which is a critical component of the Professional Certificate in Policy
Advocacy and Campaigning.
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Advocacy Campaign is a series of coordinated activities and events designed to promote a particular cause
or policy, often using strategic communication and media relations to mobilize public support and influence
policy decisions.
Advocacy Communication refers to the use of communication strategies and tactics to promote a particular
cause or policy, which is a key aspect of the Professional Certificate in Policy Advocacy and Campaigning,
and involves effective uses of media relations, messaging, and messaging frameworks.
Advocacy Group is an organization that promotes a particular cause or policy, often using creative tactics
and strategies to engage stakeholders and influence policy decisions through advocacy communication and
media relations.
Advocate is an individual who supports or promotes a particular cause or policy, often using persuasive
communication and media relations to influence policy decisions and mobilize public support.
Affinity Group is a group of individuals who share a common interest or identity, which can be an effective
way to mobilize support and resources for an advocacy campaign through targeted communication and
media relations.
Agenda Setting refers to the process of defining and prioritizing issues for public attention and policy
action, which is a key aspect of strategic advocacy communication and media relations.
Agitation is the act of stirring up public debate or controversy, often used as a tactic in advocacy campaigns
to mobilize support and influence policy decisions through creative uses of communication and media
relations.
Alliance is a formal or informal partnership between organizations or individuals, which can be an effective
way to mobilize support and resources for an advocacy campaign through coordinated communication and
media relations.
Alternative Media refers to media outlets or platforms that offer alternative perspectives or viewpoints,
which can be an important channel for advocacy communication and media relations, particularly for
marginalized or underrepresented groups.
Ambassador is an individual who represents or promotes a particular cause or organization, often using
charismatic communication and media relations to mobilize support and influence policy decisions.
Amplification refers to the process of increasing the visibility or impact of a message or issue, which is a key
aspect of effective advocacy communication and media relations, particularly in the age of social media.
Annual Report is a comprehensive report that summarizes an organization's activities, achievements, and
finances over the course of a year, which can be an important tool for accountability and transparency in
advocacy communication and media relations.
Anthropology is the study of human cultures, behaviors, and societies, which can inform and enrich
contextual approaches to advocacy communication and media relations, particularly in diverse or
multicultural settings.
Appeal to Authority is a rhetorical device that involves citing the opinion or expertise of a respected
authority figure, which can be an effective way to build credibility and persuade audiences in advocacy
communication and media relations.
Appeal to Emotion is a rhetorical device that involves appealing to the emotions of the audience, rather
than their reason or logic, which can be a powerful way to mobilize support and influence policy decisions
through advocacy communication and media relations.
Appeal to Reason is a rhetorical device that involves using logical or rational arguments to persuade the

Read online: https://certificates.lsba.org.uk/glossaries/4006443/
advocacy-communication-and-media-relations

London School of Business and Administration · 30 Jun 2026



G LO S S A RY

audience, which is a key aspect of effective advocacy communication and media relations, particularly in
policy debates and discussions.
Application refers to the process of putting a theory or principle into practice, which is a critical aspect of
applied advocacy communication and media relations, particularly in the context of the Professional
Certificate in Policy Advocacy and Campaigning.
Applied Research is research that is designed to address a specific practical problem or issue, which can
inform and enrich strategic approaches to advocacy communication and media relations, particularly in the
context of policy advocacy and campaigning.
Appropriation refers to the act of taking or using something, such as a concept or idea, for one's own
purposes, which can be a creative way to reframe or recontextualize a message or issue in advocacy
communication and media relations.
Area of Influence refers to the geographic or demographic area in which an organization or individual has
the ability to exert influence or shape public opinion, which is a key aspect of targeted advocacy
communication and media relations.
Argument is a statement or claim that is supported by evidence or reasoning, which is a critical component
of persuasive advocacy communication and media relations, particularly in policy debates and discussions.
Argumentation Theory is the study of how arguments are constructed and evaluated, which can inform and
enrich strategic approaches to advocacy communication and media relations, particularly in the context of
policy advocacy and campaigning.
Artistic Expression is the use of artistic forms, such as music, visual art, or performance, to express or
communicate a message or idea, which can be a powerful way to mobilize support and influence policy
decisions through advocacy communication and media relations.
Asset Mapping is the process of identifying and mapping the assets or resources of a community or
organization, which can be an effective way to build capacity and mobilize support for an advocacy
campaign through strategic communication and media relations.
Association is a group of individuals or organizations that share a common interest or goal, which can be an
effective way to mobilize support and resources for an advocacy campaign through coordinated
communication and media relations.
Asymmetrical Communication refers to communication that is unequal or imbalanced, such as when one
party has more power or influence than the other, which can be a challenge in effective advocacy
communication and media relations, particularly in the context of policy advocacy and campaigning.
Attitude is a person's feelings or opinions about a particular issue or topic, which can be influenced or
shaped through strategic advocacy communication and media relations, particularly through the use of
persuasive messaging and framing.
Attribute is a characteristic or quality of a person, group, or thing, which can be used to frame or reframe a
message or issue in advocacy communication and media relations, particularly in the context of policy
debates and discussions.
Audience is the group of people who are intended to receive or be influenced by a message or
communication, which is a critical aspect of targeted advocacy communication and media relations,
particularly in the context of policy advocacy and campaigning.
Audio Visual Materials are materials that use sound and images to communicate a message or idea, such as
videos or podcasts, which can be a powerful way to mobilize support and influence policy decisions through
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advocacy communication and media relations.
Authenticity is the quality of being genuine or true to oneself or one's values, which is a key aspect of
credible advocacy communication and media relations, particularly in the context of policy advocacy and
campaigning.
Authority is the power or right to control or influence others, which can be used to legitimize or
delegitimize a message or issue in advocacy communication and media relations, particularly in the context
of policy debates and discussions.
Autonomy is the state of being self-governing or independent, which can be an important value in
advocacy communication and media relations, particularly in the context of policy advocacy and
campaigning, where independence and self-determination are often key goals.
Availability Cascade is a phenomenon in which a particular idea or issue becomes more widely accepted or
popular because it is repeatedly mentioned or discussed, which can be a powerful way to mobilize support
and influence policy decisions through advocacy communication and media relations.
Awareness is the state of being informed or knowledgeable about a particular issue or topic, which is a
critical aspect of effective advocacy communication and media relations, particularly in the context of policy
advocacy and campaigning, where raising awareness is often a key goal.
Axial Coding is a method of coding or categorizing data that involves identifying and analyzing the
underlying themes or patterns, which can be a useful tool for analyzing and interpreting data in advocacy
communication and media relations, particularly in the context of policy research and evaluation.
Backchannel is a secret or unofficial communication channel, which can be used to leak information or
influence policy decisions through strategic advocacy communication and media relations, particularly in
the context of policy advocacy and campaigning.
Background Brief is a document that provides detailed information or context about a particular issue or
topic, which can be an essential tool for informed advocacy communication and media relations, particularly
in the context of policy debates and discussions.
Banner is a large sign or display that is used to promote a particular message or idea, which can be a visible
way to mobilize support and influence policy decisions through advocacy communication and media
relations, particularly in the context of public events and demonstrations.
Behavior Change is the process of changing or modifying a person's behavior, which can be influenced or
shaped through strategic advocacy communication and media relations, particularly through the use of
persuasive messaging and framing.
Belief is a person's opinion or conviction about a particular issue or topic, which can be influenced or
shaped through effective advocacy communication and media relations, particularly through the use of
persuasive messaging and framing.
Benchmark is a standard or reference point that is used to measure or evaluate performance, which can be
a useful tool for evaluating the effectiveness of advocacy communication and media relations, particularly in
the context of policy advocacy and campaigning.
Beneficiary is an individual or group that benefits from a particular policy or program, which can be an
important consideration in advocacy communication and media relations, particularly in the context of
policy debates and discussions.
Bias is a prejudice or distortion that influences a person's perception or interpretation of information, which
can be a challenge in objective advocacy communication and media relations, particularly in the context of
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policy research and evaluation.
Bill is a proposed law or legislation that is introduced in a legislative body, which can be an important focus
of advocacy communication and media relations, particularly in the context of policy advocacy and
campaigning.
Blockage is an obstacle or barrier that prevents or hinders progress or action, which can be a challenge in
effective advocacy communication and media relations, particularly in the context of policy advocacy and
campaigning.
Blog is a type of online journal or diary that is used to share information or opinions, which can be a useful
tool for advocacy communication and media relations, particularly in the context of policy debates and
discussions.
Body Language is the nonverbal communication that is conveyed through a person's posture, facial
expressions, and other physical behaviors, which can be an important aspect of persuasive advocacy
communication and media relations, particularly in the context of public speaking and presentations.
Boycott is a refusal to buy or use a particular product or service, which can be a powerful way to mobilize
support and influence policy decisions through advocacy communication and media relations, particularly in
the context of consumer activism and social justice movements.
Branding is the process of creating and promoting a particular image or identity, which can be an important
aspect of advocacy communication and media relations, particularly in the context of organizational
development and marketing.
Brief is a concise summary or overview of a particular issue or topic, which can be a useful tool for informed
advocacy communication and media relations, particularly in the context of policy debates and discussions.
Broadcast is a type of media that is transmitted to a wide audience, such as television or radio, which can be
a powerful way to mobilize support and influence policy decisions through advocacy communication and
media relations, particularly in the context of public awareness campaigns and education.
Budget is a plan or allocation of resources, such as money or personnel, which can be an important
consideration in advocacy communication and media relations, particularly in the context of organizational
development and management.
Bureaucracy is a system of administration or management that is characterized by a hierarchical structure
and formal procedures, which can be a challenge in effective advocacy communication and media relations,
particularly in the context of policy advocacy and campaigning.
Byline is the name of the author or writer of an article or publication, which can be an important
consideration in advocacy communication and media relations, particularly in the context of media outreach
and relations.
Call to Action is a statement or instruction that encourages the audience to take a specific action, which is a
critical component of effective advocacy communication and media relations, particularly in the context of
policy advocacy and campaigning.
Campaign is a series of coordinated activities and events designed to promote a particular cause or policy,
which is a key aspect of advocacy communication and media relations, particularly in the context of policy
advocacy and campaigning.
Capacity Building is the process of developing or strengthening the skills and abilities of individuals or
organizations, which can be an important aspect of advocacy communication and media relations,
particularly in the context of organizational development and management.
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Case Study is a detailed analysis or examination of a particular case or example, which can be a useful tool
for informed advocacy communication and media relations, particularly in the context of policy research
and evaluation.
Catalyst is an event or factor that triggers or accelerates change or action, which can be a powerful way to
mobilize support and influence policy decisions through advocacy communication and media relations,
particularly in the context of policy advocacy and campaigning.
Censorship is the suppression or prohibition of information or ideas, which can be a challenge in free
advocacy communication and media relations, particularly in the context of policy debates and discussions.
Champion is an individual or group that actively supports or promotes a particular cause or policy, which
can be a key aspect of effective advocacy communication and media relations, particularly in the context of
policy advocacy and campaigning.
Charisma is a person's charm or attractiveness, which can be an important aspect of persuasive advocacy
communication and media relations, particularly in the context of public speaking and presentations.
Chart is a visual representation of data or information, which can be a useful tool for clear advocacy
communication and media relations, particularly in the context of policy research and evaluation.
Chat is a type of online conversation or discussion, which can be a useful tool for interactive advocacy
communication and media relations, particularly in the context of social media and online engagement.
Coalition is a group of individuals or organizations that work together to achieve a common goal, which can
be a powerful way to mobilize support and influence policy decisions through advocacy communication
and media relations, particularly in the context of policy advocacy and campaigning.
Coalition Building is the process of forming and maintaining a coalition, which can be an important aspect
of advocacy communication and media relations, particularly in the context of policy advocacy and
campaigning.
Code of Conduct is a set of rules or principles that govern behavior or decision-making, which can be an
important consideration in advocacy communication and media relations, particularly in the context of
organizational development and management.
Cohesion is the state of being united or coherent, which can be an important aspect of effective advocacy
communication and media relations, particularly in the context of coalition building and collaboration.
Collaboration is the act of working together or cooperating, which can be a key aspect of effective advocacy
communication and media relations, particularly in the context of coalition building and partnership
development.
Commentary is a statement or opinion that is expressed about a particular issue or topic, which can be a
useful tool for informed advocacy communication and media relations, particularly in the context of policy
debates and discussions.
Communication Strategy is a plan or approach for communicating a particular message or idea, which is a
critical component of effective advocacy communication and media relations, particularly in the context of
policy advocacy and campaigning.
Community is a group of individuals who share a common interest or identity, which can be an important
consideration in advocacy communication and media relations, particularly in the context of community-
based initiatives and grassroots organizing.
Community Engagement is the process of building or strengthening relationships with a community, which
can be a key aspect of effective advocacy communication and media relations, particularly in the context of
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community-based initiatives and grassroots organizing.
Community Outreach is the act of reaching out or engaging with a community, which can be a useful tool
for inclusive advocacy communication and media relations, particularly in the context of community-based
initiatives and grassroots organizing.
Compassion is a feeling of sympathy or empathy for others, which can be a powerful way to mobilize
support and influence policy decisions through advocacy communication and media relations, particularly in
the context of social justice and human rights movements.
Competitor is an individual or organization that is competing for the same resources or attention, which can
be a challenge in effective advocacy communication and media relations, particularly in the context of
policy advocacy and campaigning.
Complexity is the state of being complicated or difficult to understand, which can be a challenge in clear
advocacy communication and media relations, particularly in the context of policy research and evaluation.
Conciliation is the act of resolving or mediating a conflict or dispute, which can be a useful tool for
constructive advocacy communication and media relations, particularly in the context of conflict resolution
and negotiation.
Conference is a meeting or gathering of individuals or organizations, which can be a useful tool for
informed advocacy communication and media relations, particularly in the context of policy debates and
discussions.
Confidentiality is the state of being private or confidential, which can be an important consideration in
advocacy communication and media relations, particularly in the context of sensitive or confidential
information.
Conflict is a disagreement or dispute between individuals or groups, which can be a challenge in effective
advocacy communication and media relations, particularly in the context of policy advocacy and
campaigning.
Constituency is a group of individuals or organizations that are represented or served by a particular entity,
such as a government or organization, which can be an important consideration in advocacy
communication and media relations, particularly in the context of policy advocacy and campaigning.
Consultation is the act of seeking or providing advice or guidance, which can be a useful tool for informed
advocacy communication and media relations, particularly in the context of policy research and evaluation.
Consumerism is the promotion or emphasis on consumer goods or services, which can be a challenge in
sustainable advocacy communication and media relations, particularly in the context of environmental and
social justice movements.
Context is the circumstances or conditions that surround or influence a particular issue or topic, which can
be an important consideration in advocacy communication and media relations, particularly in the context
of policy debates and discussions.
Contingency Plan is a plan or strategy that is developed in case of an emergency or unexpected event,
which can be a useful tool for prepared advocacy communication and media relations, particularly in the
context of crisis management and response.
Contract is a formal or legally binding agreement between two or more parties, which can be an important
consideration in advocacy communication and media relations, particularly in the context of partnership
development and collaboration.
Contrast is the act of comparing or highlighting the differences between two or more things, which can be a
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useful tool for persuasive advocacy communication and media relations, particularly in the context of policy
debates and discussions.
Convenience Sample is a sample or selection of individuals or data that is chosen for convenience or ease,
rather than randomly or scientifically, which can be a challenge in representative advocacy communication
and media relations, particularly in the context of policy research and evaluation.
Convergence is the act of coming together or uniting, which can be a powerful way to mobilize support and
influence policy decisions through advocacy communication and media relations, particularly in the context
of coalition building and collaboration.
Conviction is a strong or firm belief or opinion, which can be an important aspect of persuasive advocacy
communication and media relations, particularly in the context of policy debates and discussions.
Cooperation is the act of working together or collaborating, which can be a key aspect of effective advocacy
communication and media relations, particularly in the context of coalition building and partnership
development.
Coordination is the act of organizing or managing multiple activities or events, which can be a useful tool
for efficient advocacy communication and media relations, particularly in the context of campaign planning
and management.
Coping Mechanism is a strategy or technique that is used to manage or deal with stress or adversity, which
can be an important consideration in advocacy communication and media relations, particularly in the
context of self-care and burnout prevention.
Corporate Social Responsibility is the idea that businesses or corporations have a responsibility to act in a
socially responsible or ethical manner, which can be a challenge in sustainable advocacy communication
and media relations, particularly in the context of environmental and social justice movements.
Counter-Narrative is a narrative or story that challenges or contradicts a dominant or prevailing narrative,
which can be a powerful way to mobilize support and influence policy decisions through advocacy
communication and media relations, particularly in the context of social justice and human rights
movements.
Counter-Propaganda is the act of challenging or refuting propaganda or misinformation, which can be a
useful tool for informed advocacy communication and media relations, particularly in the context of fact-
checking and media literacy.
Credibility is the state of being believable or trustworthy, which is a critical component of effective advocacy
communication and media relations, particularly in the context of policy debates and discussions.
Crisis is a situation or event that is perceived as a threat or emergency, which can be a challenge in effective
advocacy communication and media relations, particularly in the context of crisis management and
response.
Crisis Communication is the act of communicating or responding to a crisis or emergency, which can be a
critical aspect of advocacy communication and media relations, particularly in the context of crisis
management and response.
Crisis Management is the act of managing or responding to a crisis or emergency, which can be a useful
tool for prepared advocacy communication and media relations, particularly in the context of crisis
management and response.
Critical Mass is the point at which a particular idea or movement gains enough support or momentum to
become unstoppable or irreversible, which can be a powerful way to mobilize support and influence policy
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decisions through advocacy communication and media relations, particularly in the context of social justice
and human rights movements.
Critical Thinking is the act of analyzing or evaluating information or ideas in a careful and systematic way,
which is a critical component of effective advocacy communication and media relations, particularly in the
context of policy debates and discussions.
Cross-Cultural Communication is the act of communicating or interacting with individuals or groups from
different cultural backgrounds, which can be a challenge in effective advocacy communication and media
relations, particularly in the context of diversity and inclusion.
Crowdsourcing is the act of soliciting or gathering ideas or information from a large group of people,
particularly through online platforms or social media, which can be a useful tool for inclusive advocacy
communication and media relations, particularly in the context of community engagement and
participation.
Cultural Competence is the ability to understand and interact with individuals or groups from different
cultural backgrounds, which is a critical component of effective advocacy communication and media
relations, particularly in the context of diversity and inclusion.
Cultural Sensitivity is the ability to be aware of and sensitive to the cultural differences or nuances of a
particular group or community, which is a critical component of effective advocacy communication and
media relations, particularly in the context of diversity and inclusion.
Data Visualization is the act of presenting or displaying data in a visual or graphical format, which can be a
useful tool for clear advocacy communication and media relations, particularly in the context of policy
research and evaluation.
Decentralization is the act of dispersing or distributing power or authority to local or regional levels, which
can be a challenge in effective advocacy communication and media relations, particularly in the context of
policy advocacy and campaigning.
Decision-Making is the act of making or taking a decision, particularly in the context of policy or advocacy,
which can be a critical component of effective advocacy communication and media relations, particularly in
the context of policy debates and discussions.
Decoding is the act of interpreting or understanding a particular message or communication, which can be
a challenge in effective advocacy communication and media relations, particularly in the context of cultural
competence and sensitivity.
Democracy is a system of government or decision-making that is based on the principles of equality, justice,
and participation, which can be a challenge in effective advocacy communication and media relations,
particularly in the context of policy advocacy and campaigning.
Demographic is a characteristic or attribute of a particular group or population, such as age, sex, or income,
which can be an important consideration in advocacy communication and media relations, particularly in
the context of targeting and segmentation.
Denial is the act of refusing or rejecting a particular idea or information, which can be a challenge in
effective advocacy communication and media relations, particularly in the context of policy debates and
discussions.
Dependence is the state of relying or depending on something or someone, which can be a challenge in
independent advocacy communication and media relations, particularly in the context of organizational
development and management.
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Descriptive Research is a type of research that is designed to describe or characterize a particular
phenomenon or issue, which can be a useful tool for informed advocacy communication and media
relations, particularly in the context of policy research and evaluation.
Detente is a relaxation or easing of tensions or conflict, which can be a useful tool for constructive advocacy
communication and media relations, particularly in the context of conflict resolution and negotiation.
Development is the act of growing or improving, particularly in the context of economic or social
development, which can be a challenge in sustainable advocacy communication and media relations,
particularly in the context of environmental and social justice movements.
Dialect is a regional or social variety of language, which can be an important consideration in advocacy
communication and media relations, particularly in the context of cultural competence and sensitivity.
Dialogue is a conversation or discussion between two or more individuals or groups, which can be a useful
tool for constructive advocacy communication and media relations, particularly in the context of conflict
resolution and negotiation.
Diffusion is the act of spreading or disseminating information or ideas, which can be a powerful way to
mobilize support and influence policy decisions through advocacy communication and media relations,
particularly in the context of social justice and human rights movements.
Digital Divide is the gap or disparity between individuals or groups who have access to digital technologies
and those who do not, which can be a challenge in inclusive advocacy communication and media relations,
particularly in the context of digital activism and online engagement.
Digital Literacy is the ability to use and understand digital technologies, which is a critical component of
effective advocacy communication and media relations, particularly in the context of digital activism and
online engagement.
Direct Action is a type of activism or advocacy that involves taking direct or immediate action to address a
particular issue or problem, which can be a powerful way to mobilize support and influence policy decisions
through advocacy communication and media relations, particularly in the context of social justice and
human rights movements.
Disaster is a sudden or unexpected event that causes damage or harm, which can be a challenge in effective
advocacy communication and media relations, particularly in the context of crisis management and
response.
Discourse is a particular way of talking or thinking about a subject or issue, which can be an important
consideration in advocacy communication and media relations, particularly in the context of policy debates
and discussions.
Disinformation is false or misleading information that is deliberately spread or disseminated, which can be a
challenge in accurate advocacy communication and media relations, particularly in the context of fact-
checking and media literacy.
Dissemination is the act of spreading or disseminating information or ideas, which can be a useful tool for
effective advocacy communication and media relations, particularly in the context of policy research and
evaluation.
Diversity is the state of being diverse or varied, particularly in the context of cultural or social diversity,
which is a critical component of effective advocacy communication and media relations, particularly in the
context of cultural competence and sensitivity.
Domination is the act of controlling or dominating others, which can be a challenge in empowering
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advocacy communication and media relations, particularly in the context of social justice and human rights
movements.
Donor is an individual or organization that provides financial or material support, which can be an
important consideration in advocacy communication and media relations, particularly in the context of
fundraising and resource development.
Double Bind is a situation or dilemma in which an individual or group is faced with two conflicting or
contradictory demands or expectations, which can be a challenge in effective advocacy communication and
media relations, particularly in the context of policy debates and discussions.
Downsizing is the act of reducing or decreasing the size or scope of an organization or activity, which can
be a challenge in sustainable advocacy communication and media relations, particularly in the context of
organizational development and management.
Drama is a type of performance or storytelling that is used to convey a message or idea, which can be a
powerful way to mobilize support and influence policy decisions through advocacy communication and
media relations, particularly in the context of social justice and human rights movements.
Dualism is the idea or concept of two opposing or contradictory forces or principles, which can be a
challenge in nuanced advocacy communication and media relations, particularly in the context of policy
debates and discussions.
E-Bulletin is an electronic or online newsletter or publication, which can be a useful tool for informed
advocacy communication and media relations, particularly in the context of policy research and evaluation.
E-Communication is the act of communicating or interacting through digital or electronic means, which is a
critical component of effective advocacy communication and media relations, particularly in the context of
digital activism and online engagement.
E-Learning is the act of learning or educating through digital or electronic means, which can be a useful tool
for informed advocacy communication and media relations, particularly in the context of capacity building
and training.
E-Media is a type of media that is delivered or accessed through digital or electronic means, which can be a
powerful way to mobilize support and influence policy decisions through advocacy communication and
media relations, particularly in the context of social justice and human rights movements.
E-Newsletter is an electronic or online newsletter or publication, which can be a useful tool for informed
advocacy communication and media relations, particularly in the context of policy research and evaluation.
E-Petition is an electronic or online petition or appeal, which can be a powerful way to mobilize support and
influence policy decisions through advocacy communication and media relations, particularly in the context
of social justice and human rights movements.
E-Platform is a digital or electronic platform or forum, which can be a useful tool for interactive advocacy
communication and media relations, particularly in the context of online engagement and participation.
Early Adopter is an individual or group that is one of the first to adopt or use a new technology or
innovation, which can be an important consideration in advocacy communication and media relations,
particularly in the context of digital activism and online engagement.
Echo Chamber is a situation or environment in which individuals or groups are only exposed to information
or ideas that confirm or reinforce their existing beliefs or opinions, which can be a challenge in inclusive
advocacy communication and media relations, particularly in the context of diversity and inclusion.
Economic Development is the act of growing or improving the economic well-being or prosperity of a
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particular region or community, which can be a challenge in sustainable advocacy communication and
media relations, particularly in the context of environmental and social justice movements.
Economic Justice is the principle or goal of promoting economic fairness or equality, which is a critical
component of effective advocacy communication and media relations, particularly in the context of social
justice and human rights movements.
Editorial is a statement or opinion that is expressed by a newspaper or media outlet, which can be a useful
tool for informed advocacy communication and media relations, particularly in the context of policy debates
and discussions.
Education is the act of teaching or learning, particularly in the context of formal or informal education,
which is a critical component of effective advocacy communication and media relations, particularly in the
context of capacity building and training.
Election is the act of choosing or selecting a particular candidate or leader, which can be a critical aspect of
advocacy communication and media relations, particularly in the context of policy advocacy and
campaigning.
E-Mail is a type of electronic or digital communication,
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