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Extended Postgraduate Certificate in Senior Strategic Leadership and Management

Global Business Strategy and International
Management

Global Business Strategy and International Management are critical components of the Extended
Postgraduate Certificate in Senior Strategic Leadership and Management. To succeed in the ever-changing
global business environment, leaders must possess a deep understanding of key terms and vocabulary in
these areas. Let's delve into the essential concepts that form the foundation of this course.

1. **Globalization**:

Globalization refers to the process of increasing interconnectedness and interdependence of countries and
businesses worldwide. It involves the exchange of goods, services, capital, and ideas across borders.
Globalization has significantly impacted business strategies by opening up new markets, creating
opportunities for growth, and increasing competition.

2. **Internationalization**:

Internationalization is the expansion of a company's operations beyond its domestic market to engage in
business activities in other countries. This could involve exporting products, establishing subsidiaries or joint
ventures, or setting up production facilities abroad. Internationalization is a crucial strategy for companies
looking to diversify their revenue streams and reduce dependence on a single market.

3. **Cross-Cultural Management**:

Cross-cultural management involves understanding and effectively managing cultural differences in a
diverse workforce or international business environment. It includes recognizing cultural norms, values,
communication styles, and attitudes towards authority. Leaders must be adept at navigating cultural
nuances to build strong relationships and foster collaboration across borders.

4. **Market Entry Strategies**:

Market entry strategies are the methods used by companies to enter a new market. These strategies include
exporting, licensing, franchising, joint ventures, acquisitions, and greenfield investments. Choosing the right
market entry strategy is crucial for success in international business, as it determines how a company will
establish its presence in a new market and compete with local and global rivals.

5. **Strategic Alliances**:

Strategic alliances are collaborative partnerships between two or more companies to achieve mutual goals.
These alliances can take the form of joint ventures, strategic partnerships, or consortia. Strategic alliances
enable companies to leverage each other's strengths, share resources, and access new markets or
technologies. However, managing strategic alliances effectively requires strong communication, trust, and
alignment of interests.

6. **Global Competitive Strategies**:
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Global competitive strategies are approaches that companies use to gain a competitive advantage in the
global marketplace. These strategies may include cost leadership, differentiation, focus, or a combination of
these. Companies must tailor their competitive strategies to suit the dynamics of different markets,
customer preferences, and competitive landscapes to stay ahead of rivals.

7. **International Marketing**:

International marketing involves the planning, execution, and control of marketing activities across national
borders. It requires companies to adapt their products, pricing, distribution, and promotional strategies to
meet the needs and preferences of diverse international markets. International marketing also involves
conducting market research, understanding cultural differences, and complying with local regulations.

8. **Global Supply Chain Management**:

Global supply chain management is the coordination of activities involved in sourcing, producing, and
delivering products or services on a global scale. It encompasses the management of suppliers, production
facilities, distribution networks, and logistics to ensure the efficient flow of goods and information. Effective
global supply chain management is essential for reducing costs, improving quality, and responding quickly
to market changes.

9. **Political Risk**:

Political risk refers to the potential impact of political decisions, events, or instability on a company's
operations in a foreign country. Political risks may include changes in government policies, regulations,
trade agreements, or social unrest. Companies must assess and manage political risks effectively to protect
their investments, assets, and reputation in international markets.

10. **Cultural Intelligence**:

Cultural intelligence (CQ) is the ability to function effectively in culturally diverse settings and work with
people from different cultural backgrounds. It involves understanding one's own culture, respecting and
adapting to other cultures, and effectively navigating cross-cultural interactions. Developing cultural
intelligence is essential for leaders to build trust, communicate clearly, and collaborate across borders.

11. **Ethical Leadership**:

Ethical leadership involves leading with integrity, honesty, and fairness while considering the impact of
decisions on stakeholders, society, and the environment. Ethical leaders uphold moral principles, promote
transparency, and hold themselves and others accountable for ethical behavior. In the global business
context, ethical leadership is crucial for building trust, maintaining reputation, and fostering sustainable
relationships with stakeholders.

12. **Sustainability**:

Sustainability refers to the responsible management of environmental, social, and economic resources to
meet the needs of the present without compromising the ability of future generations to meet their own
needs. Sustainable business practices include reducing carbon emissions, promoting social responsibility,
and ensuring ethical sourcing and production. Companies that prioritize sustainability can enhance their
brand reputation, attract customers, and drive long-term value creation.
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13. **Digital Transformation**:

Digital transformation is the integration of digital technologies into all aspects of a business to
fundamentally change how it operates and delivers value to customers. It involves adopting digital tools,
processes, and business models to improve efficiency, innovation, and customer experience. Leaders must
drive digital transformation initiatives to stay competitive, meet evolving customer expectations, and
capitalize on emerging technologies.

14. **Strategic Planning**:

Strategic planning is the process of defining an organization's mission, vision, goals, and strategies to
achieve sustainable competitive advantage. It involves analyzing internal and external environments, setting
objectives, formulating strategies, and implementing action plans. Effective strategic planning enables
companies to align resources, make informed decisions, and adapt to changing market conditions.

15. **Risk Management**:

Risk management is the process of identifying, assessing, and mitigating risks that could impact an
organization's objectives. It involves evaluating potential threats, vulnerabilities, and opportunities, and
developing strategies to manage or avoid risks. Effective risk management helps companies anticipate
challenges, protect assets, and seize opportunities while maintaining business continuity and resilience.

16. **Change Management**:

Change management is the systematic approach to managing organizational change to achieve desired
outcomes while minimizing resistance and disruptions. It involves preparing employees, communicating
effectively, and supporting individuals through transitions. Change management is essential for
implementing new strategies, technologies, or processes in a way that engages employees, drives adoption,
and ensures sustainable change.

17. **Corporate Social Responsibility (CSR)**:

Corporate social responsibility is the commitment of organizations to operate ethically, contribute to
economic development, and improve the quality of life of employees, communities, and society at large.
CSR initiatives may include philanthropy, environmental sustainability, ethical labor practices, and
community engagement. Companies that embrace CSR can enhance their reputation, attract top talent, and
build trust with customers and stakeholders.

18. **Strategic Leadership**:

Strategic leadership is the ability of leaders to envision the future, set direction, and inspire others to
achieve organizational goals. It involves making tough decisions, fostering innovation, and aligning
resources to execute strategies effectively. Strategic leaders must possess a global mindset, emotional
intelligence, and the ability to navigate uncertainty and complexity in the business environment.

19. **Artificial Intelligence (Al)**:

Artificial intelligence refers to the simulation of human intelligence processes by machines, including
learning, reasoning, problem-solving, and decision-making. Al technologies such as machine learning,
natural language processing, and robotics are transforming business operations, customer service, and data
analysis. Leaders must understand Al capabilities and applications to leverage its potential for driving

Read online: https://certificates.Isba.org.uk/guides/1757717/global- London School of Business and Administration - 23 Jun 2026
business-strategy-and-international-management



LSBA

LONDON SCHOOL OF BUSINESS
AND ADMINISTRATION

innovation and competitive advantage.

20. **Strategic Innovation**:

Strategic innovation is the process of developing new products, services, or business models that create
value for customers and differentiate a company from competitors. It involves fostering a culture of
creativity, experimentation, and collaboration to drive continuous improvement and disruptive change.
Strategic innovation is essential for companies to stay ahead of market trends, anticipate customer needs,
and adapt to evolving technologies.

In conclusion, mastering key terms and vocabulary in Global Business Strategy and International
Management is essential for leaders pursuing the Extended Postgraduate Certificate in Senior Strategic
Leadership and Management. By understanding these concepts, applying them in real-world scenarios, and
addressing the challenges of the global business environment, leaders can enhance their strategic thinking,
decision-making, and leadership capabilities to drive organizational success in an increasingly
interconnected world.
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