
G U I D E

Postgraduate Certificate in Corporate Social Responsibility and ESG Reporting

Corporate Social Responsibility Principles

Corporate Social Responsibility (CSR) Principles are guidelines that organizations follow to ensure they are
operating ethically, sustainably, and in a socially responsible manner. These principles help companies align
their operations with the interests of various stakeholders, such as customers, employees, communities, and
the environment. In the Postgraduate Certificate in Corporate Social Responsibility and ESG Reporting,
students will learn about key terms and vocabulary related to CSR Principles to develop a deep
understanding of how businesses can contribute to societal well-being while also creating value for
shareholders.

1. **Sustainability**: Sustainability refers to the ability of a company to meet the needs of the present
without compromising the ability of future generations to meet their own needs. In the context of CSR
Principles, sustainability involves considering the environmental, social, and economic impacts of business
activities and making decisions that support long-term viability.

2. **Ethical Business Practices**: Ethical business practices involve conducting business in a manner that is
fair, honest, and transparent. This includes treating employees, customers, suppliers, and other stakeholders
with respect and integrity, as well as adhering to laws and regulations.

3. **Stakeholder Engagement**: Stakeholder engagement is the process of involving individuals or groups
who are affected by or have an interest in the company's activities. By engaging with stakeholders,
companies can better understand their concerns, needs, and expectations, and incorporate their feedback
into decision-making processes.

4. **Triple Bottom Line**: The triple bottom line (TBL) is a framework that evaluates a company's
performance based on three dimensions: people, planet, and profit. This approach considers not only
financial results but also social and environmental impacts, emphasizing the importance of balancing
economic prosperity with social responsibility and environmental stewardship.

5. **Corporate Governance**: Corporate governance refers to the system of rules, practices, and processes
by which a company is directed and controlled. Good corporate governance is essential for ensuring that
companies operate ethically, responsibly, and in the best interests of their stakeholders.

6. **Transparency and Accountability**: Transparency involves openly sharing information about a
company's activities, performance, and impacts. Accountability refers to taking responsibility for the
consequences of those activities and being answerable to stakeholders for the decisions made. Transparent
and accountable practices are key components of CSR Principles.

7. **Supply Chain Management**: Supply chain management involves overseeing the flow of goods,
services, information, and finances from suppliers to customers. Companies that practice CSR Principles pay
attention to the social and environmental impacts of their supply chains, working to ensure ethical sourcing,
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fair labor practices, and sustainable production processes.

8. **Community Engagement**: Community engagement involves interacting with and supporting the
communities in which a company operates. This can include initiatives such as volunteering, charitable
giving, and partnerships with local organizations to address community needs and promote social well-
being.

9. **Diversity and Inclusion**: Diversity and inclusion refer to the practice of creating a workplace that values
and respects differences among employees, such as race, gender, age, ethnicity, and sexual orientation.
Companies that prioritize diversity and inclusion are better able to attract and retain top talent, foster
innovation, and create a more inclusive work environment.

10. **Environmental Stewardship**: Environmental stewardship involves taking responsibility for the
environmental impacts of business operations and working to minimize harm to the planet. This can include
reducing energy consumption, conserving water, minimizing waste, and implementing sustainable practices
to protect natural resources.

11. **Corporate Philanthropy**: Corporate philanthropy involves donating money, goods, or services to
charitable causes or organizations. While philanthropy is an important aspect of CSR, it is essential for
companies to go beyond simple donations and engage in activities that create long-term social value and
address systemic issues.

12. **Human Rights**: Human rights are the fundamental rights and freedoms that every person is entitled
to, regardless of their nationality, ethnicity, gender, or other characteristics. Companies must respect and
uphold human rights in their operations and supply chains, ensuring that they do not contribute to or
benefit from human rights abuses.

13. **Materiality Assessment**: Materiality assessment is the process of identifying and prioritizing the most
significant environmental, social, and governance (ESG) issues that are relevant to a company and its
stakeholders. By conducting a materiality assessment, companies can focus their CSR efforts on areas with
the greatest impact and importance.

14. **Integrated Reporting**: Integrated reporting is a reporting approach that combines financial and non-
financial information to provide a comprehensive view of a company's performance and value creation.
Integrated reports typically include information on sustainability, governance, strategy, risks, and
opportunities to help stakeholders make informed decisions.

15. **Sustainable Development Goals (SDGs)**: The Sustainable Development Goals are a set of 17 global
goals adopted by the United Nations to address social, economic, and environmental challenges and
achieve a more sustainable future by 2030. Companies can align their CSR initiatives with the SDGs to
contribute to global development efforts and create positive impact.

16. **ESG Investing**: ESG investing refers to the practice of considering environmental, social, and
governance factors in investment decisions. Investors who prioritize ESG criteria seek to invest in companies
that demonstrate strong CSR performance and sustainable practices, believing that these companies are
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better positioned for long-term success.

17. **Climate Change Mitigation**: Climate change mitigation involves efforts to reduce greenhouse gas
emissions, limit global warming, and transition to a low-carbon economy. Companies can contribute to
climate change mitigation through initiatives such as energy efficiency, renewable energy investments,
carbon offsetting, and setting science-based targets.

18. **Circular Economy**: The circular economy is an economic model that aims to minimize waste and
maximize resource efficiency by keeping products, components, and materials in circulation for as long as
possible. Companies can adopt circular economy principles by designing products for reuse, recycling, and
remanufacturing, thereby reducing environmental impacts and promoting sustainability.

19. **Social Impact Assessment**: Social impact assessment is a process of evaluating the social
consequences of a company's activities on stakeholders and communities. By conducting social impact
assessments, companies can identify potential risks, opportunities, and unintended consequences of their
operations and develop strategies to mitigate negative impacts and enhance positive outcomes.

20. **Business Ethics**: Business ethics are the moral principles and values that guide the behavior of
individuals and organizations in the business context. Ethical considerations are central to CSR Principles, as
companies are expected to conduct business with integrity, fairness, and respect for human rights, labor
standards, and environmental protection.

21. **Corporate Citizenship**: Corporate citizenship refers to the responsibilities and obligations that
companies have to society beyond their economic interests. Being a good corporate citizen involves
contributing to the well-being of communities, protecting the environment, upholding ethical standards,
and engaging in activities that benefit society as a whole.

22. **Sustainable Supply Chain**: A sustainable supply chain is a network of interconnected organizations
involved in the production, distribution, and consumption of goods and services that operates in an
environmentally, socially, and economically responsible manner. Companies can promote sustainability in
their supply chains by collaborating with suppliers, monitoring performance, and implementing responsible
sourcing practices.

23. **Corporate Social Performance**: Corporate social performance is the extent to which a company
meets its social responsibilities, including environmental stewardship, ethical business practices, and
community engagement. Companies that prioritize corporate social performance are more likely to build
trust with stakeholders, enhance their reputation, and create long-term value for society.

24. **Environmental, Social, and Governance (ESG) Criteria**: ESG criteria are a set of non-financial factors
that are used to evaluate a company's sustainability performance and ethical practices. Environmental
criteria focus on issues such as climate change, resource conservation, and pollution. Social criteria address
topics like human rights, labor practices, and community engagement. Governance criteria assess factors
such as board diversity, executive compensation, and transparency.

25. **Corporate Reporting**: Corporate reporting involves disclosing information about a company's
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financial and non-financial performance to stakeholders, such as investors, employees, customers, and
regulators. In the context of CSR Principles, corporate reporting includes providing transparent and
comprehensive information on sustainability practices, ESG performance, and social impact to demonstrate
accountability and promote trust.

26. **Social License to Operate**: The social license to operate is the acceptance and approval that a
company gains from local communities, governments, and other stakeholders to conduct its business
activities. Companies must earn and maintain a social license to operate by engaging with stakeholders,
addressing concerns, and demonstrating responsible behavior to ensure ongoing support for their
operations.

27. **Corporate Reputation**: Corporate reputation is the perception that stakeholders, including
customers, investors, employees, and the public, have of a company based on its actions, behavior, and
performance. A strong corporate reputation can enhance brand value, attract talent, and build trust, while a
damaged reputation can lead to loss of credibility, customer trust, and financial value.

28. **Sustainable Business Practices**: Sustainable business practices involve integrating environmental,
social, and economic considerations into all aspects of a company's operations and decision-making
processes. By adopting sustainable practices, companies can reduce risks, improve efficiency, and create
long-term value for stakeholders while contributing to a more sustainable future.

29. **Corporate Social Innovation**: Corporate social innovation involves developing and implementing new
ideas, products, or services that address social or environmental challenges while also creating business
value. Companies that engage in corporate social innovation can drive positive change, foster creativity, and
differentiate themselves in the marketplace by delivering solutions that benefit society.

30. **Responsible Investment**: Responsible investment is an investment approach that considers
environmental, social, and governance factors alongside financial returns. Investors who practice
responsible investment seek to allocate capital to companies that demonstrate strong CSR performance,
ethical practices, and sustainable business models to achieve positive impact and long-term value creation.

31. **Sustainable Development**: Sustainable development is a development model that meets the needs
of the present without compromising the ability of future generations to meet their own needs. Companies
can contribute to sustainable development by integrating social, environmental, and economic
considerations into their business strategies and operations to create shared value for society and the
environment.

32. **Corporate Culture**: Corporate culture refers to the values, beliefs, norms, and behaviors that shape
the identity and character of an organization. A strong corporate culture that emphasizes ethics, integrity,
and social responsibility can drive employee engagement, innovation, and performance while fostering a
positive work environment and promoting CSR Principles throughout the company.

33. **Responsible Sourcing**: Responsible sourcing involves ensuring that products and materials are
procured from suppliers who adhere to ethical labor practices, environmental standards, and social
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responsibility criteria. Companies that practice responsible sourcing conduct due diligence on suppliers,
monitor compliance, and engage in partnerships to promote sustainability and human rights in the supply
chain.

34. **Corporate Social Marketing**: Corporate social marketing is the use of marketing techniques and
campaigns to promote social causes, raise awareness about social issues, and engage stakeholders in
sustainable behavior change. Companies can leverage corporate social marketing to communicate CSR
initiatives, inspire action, and build relationships with customers, employees, and communities.

35. **Corporate Social Responsibility Strategy**: A corporate social responsibility strategy is a plan or
framework that guides a company's efforts to integrate CSR Principles into its business operations, culture,
and decision-making processes. A well-defined CSR strategy helps companies set goals, measure
performance, and align activities with stakeholder expectations to create value for society and the business.

36. **CSR Reporting Frameworks**: CSR reporting frameworks are guidelines, standards, or frameworks that
companies use to report on their CSR performance, practices, and impacts. Common CSR reporting
frameworks include the Global Reporting Initiative (GRI), the Sustainability Accounting Standards Board
(SASB), and the Task Force on Climate-related Financial Disclosures (TCFD), which provide a structured
approach to disclosing ESG information to stakeholders.

37. **Corporate Social Responsibility Policy**: A corporate social responsibility policy is a formal statement
or document that outlines a company's commitments, principles, and standards related to CSR. The CSR
policy communicates the company's values, priorities, and expectations for ethical behavior, social impact,
and sustainability to stakeholders, guiding decision-making and behavior across the organization.

38. **Stakeholder Theory**: Stakeholder theory is a management approach that emphasizes the importance
of considering the interests and needs of all stakeholders in business decision-making. According to
stakeholder theory, companies should create value for a wide range of stakeholders, not just shareholders,
to achieve long-term success, build trust, and contribute to societal well-being.

39. **Corporate Social Responsibility Officer**: A corporate social responsibility officer is a senior executive
or leader within a company who is responsible for developing, implementing, and overseeing CSR
strategies, programs, and initiatives. The CSR officer plays a key role in driving sustainability, social impact,
and ethical practices throughout the organization and engaging with stakeholders to advance CSR goals.

40. **Ethical Sourcing**: Ethical sourcing involves procuring goods and services from suppliers who adhere
to ethical standards, labor rights, and environmental practices. Companies that engage in ethical sourcing
conduct due diligence on suppliers, monitor compliance with ethical codes of conduct, and work to ensure
that products are produced under fair and safe conditions, free from exploitation and human rights abuses.

41. **CSR Best Practices**: CSR best practices are strategies, initiatives, and approaches that companies can
adopt to enhance their CSR performance, reputation, and impact. Examples of CSR best practices include
transparent reporting, employee volunteering programs, sustainable supply chain management, stakeholder
engagement, diversity and inclusion initiatives, and community partnerships that contribute to social,
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environmental, and economic well-being.

42. **Ethical Leadership**: Ethical leadership involves demonstrating integrity, honesty, and responsibility in
decision-making and behavior to inspire trust, respect, and ethical conduct among employees, stakeholders,
and the community. Ethical leaders set a positive example, uphold ethical standards, and promote a culture
of integrity and social responsibility within the organization, aligning with CSR Principles and values.

43. **Corporate Citizenship Programs**: Corporate citizenship programs are initiatives, projects, or activities
that companies undertake to contribute to the well-being of society, support community development, and
address social and environmental challenges. Corporate citizenship programs can include philanthropy,
volunteerism, sustainability initiatives, social impact projects, and partnerships with non-profit organizations
to create positive change and foster shared value.

44. **CSR Metrics and KPIs**: CSR metrics and key performance indicators (KPIs) are quantitative and
qualitative measures used to track and evaluate a company's CSR performance, progress, and impact.
Common CSR metrics and KPIs include energy consumption, greenhouse gas emissions, employee diversity,
community investment, ethical sourcing practices, social impact assessments, and stakeholder engagement
indicators that help companies assess their CSR efforts and outcomes.

45. **Corporate Social Responsibility Training**: Corporate social responsibility training involves educating
employees, managers, and executives about CSR Principles, practices, and expectations to build awareness,
skills, and commitment to sustainability and social responsibility. CSR training programs can cover topics
such as ethics, compliance, sustainability, stakeholder engagement, diversity and inclusion, and responsible
business practices to empower employees to integrate CSR into their roles and contribute to a culture of
responsibility.

46. **Ethical Supply Chain Management**: Ethical supply chain management is the practice of ensuring that
products and materials are sourced, produced, and distributed in a manner that upholds ethical standards,
labor rights, and environmental responsibility throughout the supply chain. Companies that prioritize ethical
supply chain management conduct due diligence, audit suppliers, address risks, and promote transparency
and accountability to prevent human rights abuses, environmental harm, and unethical practices in their
supply chains.

47. **CSR Communication Strategies**: CSR communication strategies are plans, tactics, and channels that
companies use to communicate their CSR initiatives, performance, and impact to stakeholders, employees,
customers, investors, and the public. Effective CSR communication strategies involve transparency,
authenticity, and engagement to build trust, raise awareness, and promote dialogue about CSR practices,
achievements, challenges, and opportunities that demonstrate the company's commitment to social
responsibility and sustainability.

48. **Socially Responsible Investing**: Socially responsible investing (SRI) is an investment approach that
considers environmental, social, and governance factors alongside financial returns to align investments
with ethical, sustainable, and socially responsible principles. Socially responsible investors seek to support
companies that demonstrate strong CSR performance, ethical practices, and positive social and
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environmental impacts, while avoiding investments in industries or companies with negative social or
environmental consequences.

49. **Corporate Social Responsibility Awards**: Corporate social responsibility awards are recognitions,
certifications, or accolades that companies receive for their outstanding CSR performance, achievements,
and impact. CSR awards celebrate companies that demonstrate leadership, innovation, and excellence in
sustainability, ethics, social impact, and responsible business practices, serving as a benchmark for best
practices, inspiring industry peers, and building reputation and credibility in the CSR field.

50. **CSR Challenges and Opportunities**: CSR challenges and opportunities are issues, trends, and
developments that companies face in implementing CSR Principles, strategies, and initiatives to address
social, environmental, and governance issues. Examples of CSR challenges include climate change, human
rights violations, supply chain risks, stakeholder conflicts, regulatory compliance, and reputational risks,
while opportunities include innovation, competitive advantage, brand differentiation, stakeholder
engagement, and sustainable growth that can drive positive change and value creation for companies and
society.

In the Postgraduate Certificate in Corporate Social Responsibility and ESG Reporting, students will explore
these key terms and vocabulary related to CSR Principles to deepen their understanding of the concepts,
frameworks, practices, and challenges associated with corporate social responsibility and sustainable
business practices. By mastering these terms, students will be equipped to analyze, evaluate, and implement
CSR strategies, initiatives, and reporting practices that align with ethical values, stakeholder expectations,
and global sustainability goals to create positive impact and value for companies, communities, and the
environment.
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