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Executive Certification in Competition Law and Litigation

Competition Law Compliance

Competition Law Compliance is a crucial aspect of business operations that ensures companies adhere to
the regulations set forth by competition authorities to promote fair competition in the market. This course,
Executive Certification in Competition Law and Litigation, focuses on providing professionals with a deep
understanding of key terms and vocabulary essential for navigating the complex landscape of competition
law.

Let's delve into some of the most important terms and concepts in Competition Law Compliance:

1. **Antitrust Laws**:
Antitrust laws are regulations that aim to promote fair competition and prevent monopolistic behavior in
the market. These laws are designed to protect consumers from anti-competitive practices such as price-
fixing, bid-rigging, and market allocation agreements.

2. **Competition Authorities**:
Competition authorities are government agencies responsible for enforcing competition laws and
investigating anti-competitive behavior in the market. Examples of competition authorities include the
Federal Trade Commission (FTC) in the United States and the European Commission in the European Union.

3. **Cartels**:
Cartels are agreements between competitors to fix prices, limit production, or allocate markets. Cartels are
considered one of the most serious violations of competition law as they harm consumers by reducing
competition and increasing prices.

4. **Abuse of Dominant Position**:
Abuse of dominant position occurs when a company with significant market power engages in anti-
competitive practices to maintain or strengthen its dominance. Examples of abuse of dominant position
include predatory pricing, exclusive dealing, and refusal to deal.

5. **Merger Control**:
Merger control refers to the process of reviewing mergers and acquisitions to assess their potential impact
on competition. Competition authorities analyze mergers to ensure they do not lead to a substantial
lessening of competition in the market.

6. **Vertical Restraints**:
Vertical restraints are agreements between firms at different levels of the supply chain, such as
manufacturers and distributors. Examples of vertical restraints include resale price maintenance and
exclusive distribution agreements.

7. **Horizontal Agreements**:
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Horizontal agreements are agreements between competitors operating at the same level of the supply
chain. These agreements can involve price-fixing, market allocation, or bid-rigging, all of which are
considered anti-competitive practices.

8. **Leniency Programs**:
Leniency programs are initiatives by competition authorities that offer immunity or reduced penalties to
companies that cooperate in cartel investigations. These programs encourage companies to self-report
anti-competitive conduct and assist in uncovering cartel activity.

9. **Compliance Programs**:
Compliance programs are internal policies and procedures implemented by companies to ensure
compliance with competition laws. These programs help companies detect and prevent anti-competitive
behavior, reducing the risk of legal penalties.

10. **Dawn Raids**:
Dawn raids are surprise inspections conducted by competition authorities to gather evidence of anti-
competitive behavior. During a dawn raid, authorities may seize documents, electronic devices, and other
evidence relevant to their investigation.

11. **Market Definition**:
Market definition is the process of delineating the boundaries of a relevant market for competition analysis.
A relevant market includes both the product market (goods or services) and the geographic market
(location where products are sold).

12. **Market Power**:
Market power refers to the ability of a firm to influence prices, output, and competition in the market.
Companies with significant market power may engage in anti-competitive practices to maintain or
strengthen their dominance.

13. **Competition Advocacy**:
Competition advocacy involves promoting competition principles and advocating for pro-competitive
policies to enhance market efficiency and consumer welfare. Competition authorities engage in advocacy to
educate policymakers and stakeholders on the benefits of competition.

14. **Competition Policy**:
Competition policy is a set of laws, regulations, and guidelines aimed at promoting competition and
preventing anti-competitive behavior in the market. Effective competition policy helps foster innovation,
lower prices, and improve consumer choice.

15. **Market Conduct**:
Market conduct refers to the behavior of firms in the market, including pricing strategies, advertising
practices, and distribution methods. Competition authorities assess market conduct to ensure firms comply
with competition laws.

16. **Competition Law Enforcement**:

Read online: https://certificates.lsba.org.uk/guides/3048600/
competition-law-compliance

London School of Business and Administration · 19 Jun 2026



G U I D E

Competition law enforcement involves investigating and prosecuting violations of competition laws to
protect competition and consumers. Competition authorities have the power to impose fines, order
divestitures, and issue injunctions against companies engaging in anti-competitive behavior.

17. **Market Share**:
Market share is the percentage of total sales or revenue that a company captures in a particular market.
Competition authorities analyze market share to assess a firm's market power and potential anti-
competitive effects.

18. **Remedies**:
Remedies are measures imposed by competition authorities to address anti-competitive conduct and
restore competition in the market. Remedies may include fines, behavioral remedies (changes in conduct),
or structural remedies (divestitures or asset sales).

19. **Competition Advocates**:
Competition advocates are individuals or organizations that promote competition principles and advocate
for effective competition policy. Advocates work to raise awareness of the benefits of competition and
advance pro-competitive reforms.

20. **Competition Compliance Training**:
Competition compliance training is a program designed to educate company employees on competition
laws, regulations, and best practices. Training helps employees understand their legal obligations and
empowers them to identify and prevent anti-competitive behavior.

21. **Competition Law Violations**:
Competition law violations are actions that breach competition laws and harm competition in the market.
Examples of violations include price-fixing, bid-rigging, market allocation, and abuse of dominant position.

22. **Market Entry Barriers**:
Market entry barriers are obstacles that prevent or limit new firms from entering a market. Competition
authorities assess market entry barriers to determine their impact on competition and consumer welfare.

23. **Competition Analysis**:
Competition analysis involves evaluating market dynamics, competitive behavior, and the impact of
regulations on competition. Competition authorities conduct analysis to identify anti-competitive practices
and enforce competition laws effectively.

24. **Market Transparency**:
Market transparency refers to the availability of information on prices, products, and market conditions to
market participants. Transparency promotes competition by enabling consumers to make informed choices
and firms to compete based on merit.

25. **Competition Damages**:
Competition damages are financial losses suffered by consumers or competitors as a result of anti-
competitive conduct. Damages may include overcharged prices, lost profits, and harm to consumer welfare.
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26. **State Aid**:
State aid refers to financial assistance provided by governments to companies that distorts competition in
the market. Competition authorities monitor state aid to prevent unfair advantages and maintain a level
playing field for all market participants.

27. **Market Conduct Guidelines**:
Market conduct guidelines are regulatory documents that provide guidance on permissible and prohibited
behavior in the market. Companies use guidelines to ensure their business practices comply with
competition laws and regulations.

28. **Competition Assessment**:
Competition assessment involves evaluating the impact of regulations, policies, or market practices on
competition. Assessment helps identify barriers to competition and inform policymakers on pro-competitive
reforms.

29. **Competition Neutrality**:
Competition neutrality refers to the principle of treating all market participants equally and without
favoritism. Competition authorities promote neutrality to ensure fair competition and prevent anti-
competitive advantages.

30. **Competition Law Compliance Officer**:
A competition law compliance officer is a designated individual within a company responsible for
overseeing competition compliance efforts. The officer ensures that the company's practices align with
competition laws and regulations.

31. **Competition Intelligence**:
Competition intelligence is the process of gathering and analyzing information on competitors, market
trends, and regulatory developments. Companies use intelligence to stay informed about the competitive
landscape and make strategic decisions.

32. **Competition Risk Assessment**:
Competition risk assessment involves identifying and evaluating potential risks of non-compliance with
competition laws. Companies conduct risk assessments to mitigate legal exposure and implement effective
compliance measures.

33. **Market Investigation**:
Market investigation is a formal inquiry conducted by competition authorities to examine competition
issues in a specific industry or market. Investigations may result in enforcement actions to address anti-
competitive behavior.

34. **Competition Compliance Manual**:
A competition compliance manual is a document that outlines a company's policies, procedures, and best
practices for ensuring compliance with competition laws. The manual serves as a reference guide for
employees on competition-related matters.
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35. **Competition Law Infringements**:
Competition law infringements are violations of competition laws that result in harm to competition and
consumers. Infringements can lead to fines, legal sanctions, and reputational damage for companies found
guilty of anti-competitive conduct.

36. **Market Sectors**:
Market sectors are distinct segments of the economy characterized by similar products, services, or
customer needs. Competition authorities analyze market sectors to assess competition levels and potential
anti-competitive practices.

37. **Competition Audits**:
Competition audits are assessments of a company's compliance with competition laws and regulations.
Audits help companies identify areas of non-compliance, implement corrective measures, and prevent
future violations.

38. **Competition Compliance Framework**:
A competition compliance framework is a structured approach to managing and monitoring competition
compliance within an organization. The framework includes policies, procedures, training, and oversight
mechanisms to ensure adherence to competition laws.

39. **Competition Law Guidelines**:
Competition law guidelines are documents issued by competition authorities to provide guidance on
interpreting and applying competition laws. Companies use guidelines to understand their legal obligations
and ensure compliance with regulations.

40. **Competition Enforcement Actions**:
Competition enforcement actions are legal proceedings initiated by competition authorities to investigate
and address anti-competitive behavior. Actions may include investigations, fines, injunctions, and other
measures to protect competition.

41. **Market Distortions**:
Market distortions are factors that disrupt the normal functioning of a market, such as regulatory barriers,
subsidies, or monopolistic practices. Competition authorities address distortions to promote competition
and consumer welfare.

42. **Competition Compliance Culture**:
A competition compliance culture is a corporate environment that values and prioritizes adherence to
competition laws and ethical business practices. Companies foster a compliance culture through leadership,
training, and accountability mechanisms.

43. **Competition Policy Objectives**:
Competition policy objectives are the goals and principles that guide the formulation and implementation
of competition laws and regulations. Objectives include promoting efficiency, innovation, consumer welfare,
and a level playing field for market participants.
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44. **Market Dynamics**:
Market dynamics refer to the forces and factors that influence competition, pricing, and consumer behavior
in the market. Understanding market dynamics helps companies adapt to changing conditions and make
informed business decisions.

45. **Competition Law Compliance Software**:
Competition law compliance software is a technology solution that helps companies manage and monitor
their compliance efforts. The software provides tools for risk assessment, training, reporting, and tracking
compliance activities.

46. **Competition Policy Review**:
Competition policy review is a periodic evaluation of competition laws, regulations, and enforcement
practices to identify areas for improvement and ensure effectiveness. Reviews help enhance competition
policy and address emerging challenges in the market.

47. **Market Concentration**:
Market concentration is the degree to which a small number of firms dominate a market in terms of market
share. High market concentration can lead to reduced competition, higher prices, and decreased consumer
choice.

48. **Competition Law Training**:
Competition law training is educational programs designed to equip professionals with knowledge and
skills to comply with competition laws. Training covers legal requirements, enforcement practices, and best
practices for competition compliance.

49. **Competition Compliance Monitoring**:
Competition compliance monitoring involves ongoing oversight of a company's compliance efforts to
ensure adherence to competition laws. Monitoring includes audits, reviews, and evaluations of compliance
performance.

50. **Competition Impact Assessment**:
Competition impact assessment is an analysis of the effects of regulations, policies, or market practices on
competition levels and consumer welfare. Assessments help identify potential anti-competitive effects and
inform decision-making.

In conclusion, mastering the key terms and concepts in Competition Law Compliance is essential for
professionals seeking to navigate the complexities of competition laws and regulations. By understanding
these terms and their implications, individuals can effectively manage compliance risks, promote fair
competition, and contribute to a competitive and innovative business environment.
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