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Advanced Certificate in Contract Law in Competition Law

Antitrust Laws

Antitrust laws, also known as competition laws, are regulations that aim to promote fair competition in the
marketplace by preventing monopolies, cartels, and other anti-competitive practices. These laws are
designed to protect consumers and promote economic efficiency by ensuring that businesses compete
fairly and do not engage in practices that harm competition. Understanding key terms and vocabulary
related to antitrust laws is essential for anyone working in the field of contract law and competition law.

**Antitrust Laws:**
Antitrust laws are a set of regulations that aim to promote fair competition in the marketplace. These laws
are designed to prevent anti-competitive practices such as price-fixing, bid-rigging, and market allocation.

**Monopoly:**
A monopoly is a situation in which a single company or group of companies dominates a particular market,
giving them significant control over prices and limiting competition. Monopolies are generally prohibited
under antitrust laws.

**Cartel:**
A cartel is a group of companies that collude to fix prices, limit production, or allocate markets. Cartels are
illegal under antitrust laws because they harm competition and consumers.

**Price-fixing:**
Price-fixing is an anti-competitive practice in which companies collude to set prices at a certain level, rather
than allowing prices to be determined by market forces. Price-fixing is illegal under antitrust laws.

**Bid-rigging:**
Bid-rigging is a form of collusion in which companies agree in advance on who will win a contract or bid,
rather than competing fairly for the business. Bid-rigging is illegal under antitrust laws.

**Market allocation:**
Market allocation is an anti-competitive practice in which companies agree to divide markets among
themselves, rather than competing for customers. Market allocation is illegal under antitrust laws because it
limits competition.

**Sherman Antitrust Act:**
The Sherman Antitrust Act is a landmark piece of legislation in the United States that was passed in 1890.
The act prohibits monopolies and other anti-competitive practices and is a cornerstone of antitrust law in
the U.S.

**Clayton Antitrust Act:**
The Clayton Antitrust Act is another important piece of legislation in the United States that was passed in
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1914. The act strengthens the Sherman Antitrust Act and prohibits practices such as price discrimination
and exclusive dealing.

**Federal Trade Commission (FTC):**
The Federal Trade Commission is a U.S. government agency that enforces antitrust laws and promotes
competition in the marketplace. The FTC investigates anti-competitive practices and takes action against
companies that violate antitrust laws.

**European Union Competition Law:**
European Union competition law is a set of regulations that aim to promote competition in the EU's single
market. The laws prohibit anti-competitive practices such as abuse of dominance and cartels and are
enforced by the European Commission.

**Abuse of dominance:**
Abuse of dominance is a form of anti-competitive behavior in which a dominant company exploits its
market power to harm competition, such as by charging excessive prices or refusing to supply competitors.
Abuse of dominance is illegal under antitrust laws.

**Merger control:**
Merger control is a process in which competition authorities review mergers and acquisitions to determine
whether they will harm competition. If a merger is likely to reduce competition, the authorities may require
remedies or block the merger altogether.

**Horizontal agreements:**
Horizontal agreements are agreements between competitors that restrict competition, such as price-fixing
or market allocation. Horizontal agreements are generally illegal under antitrust laws because they harm
competition.

**Vertical agreements:**
Vertical agreements are agreements between companies at different levels of the supply chain, such as
between a manufacturer and a retailer. Vertical agreements are subject to less scrutiny under antitrust laws
but can still be illegal if they harm competition.

**Competition law compliance:**
Competition law compliance refers to the process of ensuring that a company complies with antitrust laws
and does not engage in anti-competitive practices. Companies can implement compliance programs to
educate employees and prevent violations of antitrust laws.

**Leniency programs:**
Leniency programs are programs offered by competition authorities that allow companies to receive
reduced penalties for anti-competitive behavior if they cooperate with investigations. Leniency programs
encourage companies to self-report violations of antitrust laws.

**Competition advocacy:**
Competition advocacy is the promotion of competition by competition authorities through education,
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outreach, and policy recommendations. Competition advocacy aims to raise awareness of the benefits of
competition and prevent anti-competitive practices.

**Competition policy:**
Competition policy is a set of regulations and guidelines that aim to promote competition in the
marketplace. Competition policy includes antitrust laws, merger control, and other measures to prevent
anti-competitive practices.

**Market power:**
Market power is the ability of a company to control prices, output, or other aspects of the market.
Companies with market power may be able to harm competition by restricting output or raising prices.

**Consumer welfare:**
Consumer welfare is a key goal of antitrust laws, which aim to protect consumers from anti-competitive
practices and ensure that they have access to competitive prices and choices. Antitrust laws are designed to
promote consumer welfare by fostering competition.

**Antitrust enforcement:**
Antitrust enforcement refers to the process of investigating and prosecuting violations of antitrust laws.
Competition authorities such as the FTC and the European Commission are responsible for enforcing
antitrust laws and taking action against companies that violate them.

**Market definition:**
Market definition is the process of defining the boundaries of a particular market, such as the products or
services sold and the geographic area in which they are sold. Market definition is important for assessing
competition and market power.

**Market share:**
Market share is the percentage of total sales in a particular market that a company controls. Companies
with a high market share may have significant market power and be subject to scrutiny under antitrust laws.

**Dominant position:**
Dominant position refers to a situation in which a company has significant market power and can act
independently of competitors, customers, and suppliers. Companies with a dominant position are subject to
special rules under antitrust laws.

**Competition analysis:**
Competition analysis is the process of assessing the competitive effects of a particular practice or
transaction. Competition analysis involves evaluating factors such as market structure, market power, and
entry barriers.

**Vertical integration:**
Vertical integration is the process of combining two or more stages of the supply chain, such as a
manufacturer acquiring a distributor. Vertical integration can raise concerns under antitrust laws if it harms
competition.
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**Collusion:**
Collusion is an agreement between competitors to engage in anti-competitive practices such as price-fixing
or market allocation. Collusion is illegal under antitrust laws because it harms competition and consumers.

**Antitrust immunity:**
Antitrust immunity is an exemption from antitrust laws that is granted in certain circumstances, such as for
activities that promote public policy goals. Antitrust immunity is rare and requires approval from
competition authorities.

**Competition advocacy:**
Competition advocacy is the promotion of competition by competition authorities through education,
outreach, and policy recommendations. Competition advocacy aims to raise awareness of the benefits of
competition and prevent anti-competitive practices.

**Market foreclosure:**
Market foreclosure is a form of anti-competitive behavior in which a company restricts access to the market
for competitors, such as by refusing to supply essential inputs. Market foreclosure can harm competition
and consumers.

**Exclusionary practices:**
Exclusionary practices are anti-competitive practices that are designed to exclude competitors from the
market, such as predatory pricing or exclusive dealing. Exclusionary practices are illegal under antitrust laws.

**Predatory pricing:**
Predatory pricing is a strategy in which a company sets prices below cost to drive competitors out of the
market and then raises prices once competition has been eliminated. Predatory pricing is illegal under
antitrust laws.

**Exclusive dealing:**
Exclusive dealing is a practice in which a company requires customers or suppliers to deal exclusively with
them, rather than with competitors. Exclusive dealing can harm competition and consumers and is illegal
under antitrust laws.

**Antitrust fines:**
Antitrust fines are financial penalties imposed on companies that violate antitrust laws. Fines can be
significant and are intended to deter anti-competitive behavior and compensate for the harm caused by
violations.

**Antitrust damages:**
Antitrust damages are compensation awarded to victims of anti-competitive practices, such as customers
who have been harmed by price-fixing. Damages can be awarded in antitrust lawsuits to compensate for
losses caused by violations of antitrust laws.

**Competition law training:**
Competition law training is education provided to employees of companies to ensure compliance with
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antitrust laws. Training programs can help employees understand their obligations under antitrust laws and
prevent violations.

**Market distortion:**
Market distortion is a situation in which the normal operation of the market is disrupted by anti-competitive
practices, such as collusion or abuse of dominance. Market distortion can harm competition and consumers.

**Market transparency:**
Market transparency is the degree to which information is available to market participants, such as prices,
terms, and conditions. Market transparency is important for competition and can prevent anti-competitive
practices.

**Market concentration:**
Market concentration is the degree to which a market is dominated by a small number of companies. High
market concentration can raise concerns under antitrust laws if it limits competition and harms consumers.

**Antitrust litigation:**
Antitrust litigation is legal action taken against companies that violate antitrust laws. Antitrust litigation can
result in fines, damages, and other penalties for companies found guilty of anti-competitive practices.

**Market entry barriers:**
Market entry barriers are obstacles that prevent new companies from entering a market and competing
with existing firms. Market entry barriers can harm competition and consumers by limiting choices and
raising prices.

**Antitrust exemptions:**
Antitrust exemptions are exceptions to antitrust laws that are granted in certain circumstances, such as for
activities that promote public policy goals or benefit consumers. Antitrust exemptions are rare and must be
approved by competition authorities.

**Collaborative agreements:**
Collaborative agreements are agreements between companies to work together on a particular project or
initiative. Collaborative agreements can promote competition and innovation but must comply with
antitrust laws.

**Competition advocacy:**
Competition advocacy is the promotion of competition by competition authorities through education,
outreach, and policy recommendations. Competition advocacy aims to raise awareness of the benefits of
competition and prevent anti-competitive practices.

**Antitrust compliance programs:**
Antitrust compliance programs are policies and procedures implemented by companies to ensure
compliance with antitrust laws. Compliance programs can help prevent violations of antitrust laws and
educate employees about their obligations.
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**Market performance:**
Market performance refers to the efficiency and competitiveness of a market, such as the level of prices,
innovation, and consumer choice. Antitrust laws aim to promote market performance by preventing anti-
competitive practices.

**Antitrust enforcement agencies:**
Antitrust enforcement agencies are government bodies responsible for enforcing antitrust laws and taking
action against companies that violate them. Enforcement agencies investigate anti-competitive practices
and impose fines and other penalties.

**Competition law enforcement:**
Competition law enforcement refers to the process of investigating and prosecuting violations of antitrust
laws. Competition authorities enforce antitrust laws by investigating complaints, conducting inspections,
and taking legal action against violators.

**Market regulation:**
Market regulation refers to government policies and regulations that affect the operation of markets, such
as antitrust laws, consumer protection laws, and regulatory agencies. Market regulation aims to promote
competition and protect consumers.

**Antitrust review:**
Antitrust review is a process in which competition authorities review mergers, acquisitions, and other
transactions to determine whether they will harm competition. If a transaction is likely to reduce
competition, the authorities may require remedies or block the transaction.

**Antitrust guidelines:**
Antitrust guidelines are documents issued by competition authorities that provide guidance on how
antitrust laws will be enforced. Guidelines help companies understand their obligations under antitrust laws
and avoid violations.

**Market innovation:**
Market innovation refers to the development of new products, services, or business models that improve
competition and benefit consumers. Antitrust laws aim to promote market innovation by preventing anti-
competitive practices.

**Antitrust remedies:**
Antitrust remedies are measures imposed by competition authorities to address anti-competitive practices
and restore competition. Remedies can include divestitures, behavioral commitments, and other actions to
prevent harm to competition.

**Market deregulation:**
Market deregulation is the process of removing government regulations and restrictions on markets to
promote competition and economic efficiency. Deregulation can benefit consumers by increasing choices
and lowering prices.
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**Market liberalization:**
Market liberalization is the process of opening markets to competition by removing barriers to entry and
promoting free competition. Market liberalization can stimulate innovation and economic growth by
encouraging competition.

**Market surveillance:**
Market surveillance is the monitoring of markets to detect anti-competitive practices and enforce antitrust
laws. Competition authorities conduct market surveillance to identify violations of antitrust laws and take
action against violators.

**Antitrust litigation:**
Antitrust litigation is legal action taken against companies that violate antitrust laws. Antitrust litigation can
result in fines, damages, and other penalties for companies found guilty of anti-competitive practices.

**Market efficiency:**
Market efficiency refers to the ability of markets to allocate resources and set prices in a way that maximizes
welfare. Antitrust laws aim to promote market efficiency by preventing anti-competitive practices and
promoting competition.

**Antitrust penalties:**
Antitrust penalties are punishments imposed on companies that violate antitrust laws, such as fines,
damages, and other sanctions. Penalties are intended to deter anti-competitive behavior and compensate
for the harm caused by violations.

**Market equilibrium:**
Market equilibrium is a state in which supply and demand are balanced, and prices are set at a level that
maximizes welfare. Antitrust laws aim to promote market equilibrium by preventing anti-competitive
practices that distort prices.

**Market dynamics:**
Market dynamics refers to the forces that shape competition and innovation in markets, such as
technological change, consumer preferences, and regulatory policies. Antitrust laws aim to promote healthy
market dynamics by preventing anti-competitive practices.

**Antitrust leniency programs:**
Antitrust leniency programs are programs offered by competition authorities that allow companies to
receive reduced penalties for anti-competitive behavior if they cooperate with investigations. Leniency
programs encourage companies to self-report violations of antitrust laws.

**Market forces:**
Market forces are the economic factors that determine prices, output, and competition in markets, such as
supply and demand, consumer preferences, and technological change. Antitrust laws aim to protect market
forces by preventing anti-competitive practices.

**Market equilibrium:**
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Market equilibrium is a state in which supply and demand are balanced, and prices are set at a level that
maximizes welfare. Antitrust laws aim to promote market equilibrium by preventing anti-competitive
practices that distort prices.

**Market distortion:**
Market distortion is a situation in which the normal operation of the market is disrupted by anti-competitive
practices, such as collusion or abuse of dominance. Market distortion can harm competition and consumers.

**Market foreclosure:**
Market foreclosure is a form of anti-competitive behavior in which a company restricts access to the market
for competitors, such as by refusing to supply essential inputs. Market foreclosure can harm competition
and consumers.

**Market transparency:**
Market transparency is the degree to which information is available to market participants, such as prices,
terms, and conditions. Market transparency is important for competition and can prevent anti-competitive
practices.

**Market concentration:**
Market concentration is the degree to which a market is dominated by a small number of companies. High
market concentration can raise concerns under antitrust laws if it limits competition and harms consumers.

**Market performance:**
Market performance refers to the efficiency and competitiveness of a market, such as the level of prices,
innovation, and consumer choice. Antitrust laws aim to promote market performance by preventing anti-
competitive practices.

**Market innovation:**
Market innovation refers to the development of new products, services, or business models that improve
competition and benefit consumers. Antitrust laws aim to promote market innovation by preventing anti-
competitive practices.

**Market efficiency:**
Market efficiency refers to the ability of markets to allocate resources and set prices in a way that maximizes
welfare. Antitrust laws aim to promote market efficiency by preventing anti-competitive practices and
promoting competition.

**Market dynamics:**
Market dynamics refers to the forces that shape competition and innovation in markets, such as
technological change, consumer preferences, and regulatory policies. Antitrust laws aim to promote healthy
market dynamics by preventing anti-competitive practices.

**Market forces:**
Market forces are the economic factors that determine prices, output, and competition in markets, such as
supply and demand, consumer preferences, and technological change. Antitrust laws aim to protect market

Read online: https://certificates.lsba.org.uk/guides/3137435/antitrust-
laws

London School of Business and Administration · 23 Jun 2026



G U I D E

forces by preventing anti-competitive practices.

**Market equilibrium:**
Market equilibrium is a state in which supply and demand are balanced, and prices are set at a level that
maximizes welfare. Antitrust laws aim to promote market equilibrium by preventing anti-competitive
practices that distort prices.

**Market distortion:**
Market distortion is a situation in which the normal operation of the market is disrupted by anti-competitive
practices, such as collusion or abuse of dominance. Market distortion can harm competition and consumers.

**Market foreclosure:**
Market foreclosure is a form of anti-competitive behavior in which a company restricts access to the market
for competitors, such as by refusing to supply essential inputs. Market foreclosure can harm competition
and consumers.

**Market transparency:**
Market transparency is the degree to which information is available to market participants, such as prices,
terms, and conditions. Market transparency is important for competition and can prevent anti-competitive
practices.

**Market concentration:**
Market concentration is the degree to which a market is dominated by a small number of companies. High
market concentration can raise concerns under antitrust laws if it limits competition and harms consumers.

**Market performance:**
Market performance refers to the efficiency and competitiveness of a market, such as the level of prices,
innovation, and consumer choice. Antitrust laws aim to promote market performance by preventing anti-
competitive practices.

**Market innovation:**
Market innovation refers to the development of new products, services, or business models that improve
competition and benefit consumers. Antitrust laws aim to promote market innovation by preventing anti-
competitive practices.

**Market efficiency:**
Market efficiency refers to the ability of markets to allocate resources and set prices in a way that maximizes
welfare. Antitrust laws aim to promote market efficiency by preventing anti-competitive practices and
promoting competition.

**Market dynamics:**
Market dynamics refers to the forces that shape competition and innovation in markets, such as
technological change, consumer preferences, and regulatory policies. Antitrust laws aim to promote healthy
market dynamics by preventing anti-competitive practices.

Read online: https://certificates.lsba.org.uk/guides/3137435/antitrust-
laws

London School of Business and Administration · 23 Jun 2026



G U I D E

**Market forces:**
Market forces are the economic factors that determine prices, output, and competition in markets, such as
supply and demand, consumer preferences, and technological change. Antitrust laws aim to protect market
forces by preventing anti-competitive practices.

**Market equilibrium:**
Market equilibrium is a state in which supply and demand are balanced, and prices are set at a level that
maximizes welfare. Antitrust laws aim to promote market equilibrium by preventing anti-competitive
practices that distort prices.

**Market distortion:**
Market distortion is a situation in which the normal operation of the market is disrupted by anti-competitive
practices, such as collusion or abuse of dominance. Market distortion can harm competition and consumers.

**Market foreclosure:**
Market foreclosure is a form of anti-competitive behavior in which a company restricts access to the market
for competitors, such as by refusing to supply essential inputs. Market foreclosure can harm competition
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