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Professional Certificate in Fashion Critique

fashion history

Silhouette – The overall shape created by a garment’s lines, fabrics, and construction. Throughout history,
silhouettes have reflected social norms, technological advances, and artistic movements. For example, the
“hourglass” silhouette of the Victorian era, achieved with tightly fitted bodices and full skirts, signified
femininity and moral virtue, while the loose, rectangular shape of the 1920s flapper dress expressed
women’s growing independence. Understanding silhouette helps critics assess how a designer’s work
dialogues with past styles and contemporary cultural contexts.

Tailoring – The craft of shaping fabric to fit the body’s contours with precision. Mastery of tailoring
techniques such as darts, seams, and canvas interlining is essential for creating structured garments like
suits and coats. In the early 20th century, Savile Row tailors refined the art of the men’s suit, establishing
standards still referenced today. Modern designers may deconstruct tailoring to challenge traditional
gender norms, as seen in the gender‑fluid collections of contemporary fashion houses.

Haute couture – French for “high sewing,” referring to custom‑made, meticulously crafted garments
presented at Paris Fashion Week. To be officially recognized as haute couture, a fashion house must meet
strict criteria set by the Chambre Syndicale de la Haute Couture, including an atelier in Paris and a minimum
number of original creations each season. Haute couture serves as a laboratory for innovation; techniques
developed for runway pieces often filter down to ready‑to‑wear collections.

Draping – The process of arranging fabric on a dress form to develop three‑dimensional shapes. Unlike flat
pattern making, draping allows designers to explore the fluidity and weight of textiles directly on the body.
Historically, draping was central to ancient Greek and Roman clothing, where garments like the chiton were
formed by folding and fastening fabric. In modern fashion education, draping exercises help students
understand how material properties influence silhouette and movement.

Textile – Any material made from fibers, yarns, or filaments used in the creation of clothing. Textiles can be
natural (cotton, silk, wool) or synthetic (nylon, polyester, acrylic). The invention of synthetic fibers in the
early 20th century revolutionized fashion by providing cheaper, more durable alternatives to traditional
materials. Critics must consider textile choice when evaluating a garment’s sustainability, tactile quality, and
cultural symbolism.

Pattern – A template that guides the cutting and assembly of fabric pieces. Patterns can be drafted by hand
or generated digitally using CAD software. Historical pattern making evolved from the master‑draper’s
marks in the 18th century to the advent of grading machines in the mid‑20th century, which allowed for
mass production across multiple sizes. Analyzing a pattern reveals a designer’s technical skill and the
garment’s potential for scalability.

Color theory – The study of how colors interact, convey emotion, and influence perception. Primary colors
(red, blue, yellow) combine to create secondary hues, while complementary pairs (e.g., blue and orange)

Read online: https://certificates.lsba.org.uk/guides/3899495/fashion-
history

London School of Business and Administration · 22 Jun 2026



G U I D E

generate visual contrast. In fashion history, the use of color often mirrors artistic movements: the bold,
saturated palette of Pop Art in the 1960s, for instance, inspired designers like Andy Warhol’s collaborations
with fashion houses. Critics should assess whether a designer’s color choices are historically referential or
avant‑garde.

Fabric manipulation – Techniques that alter a textile’s surface or structure, such as pleating, shirring,
smocking, or laser cutting. Pleats, popularized in the 1960s by designers like Pierre Cardin, create volume
without additional fabric, while laser cutting, a 21st‑century innovation, enables intricate patterns and
precise detailing. Understanding these methods allows critics to evaluate the technical ingenuity behind a
collection.

Trickle‑down theory – The notion that fashion trends originate from elite groups and gradually diffuse to
the broader public. Historically, aristocratic courts set styles that were later adopted by the middle class.
While globalization and digital media have complicated this linear model, the theory remains useful for
tracing the origins of certain trends, such as the “pearl‑necklace” revival from the 1990s runway to
mainstream retail.

Fast fashion – A business model characterized by rapid production cycles, low-cost garments, and frequent
turnover of styles. Brands like Zara and H&M popularized this approach, which has transformed the fashion
industry’s supply chain. Critics must weigh the accessibility and democratization of fashion against ethical
concerns regarding labor practices, environmental impact, and the devaluation of craftsmanship.

Fashion cycle – The progression of a style from introduction to peak popularity, followed by decline and
eventual obsolescence. Cyclical revivals are evident in the recurring popularity of 1970s bell‑bottoms or
1990s chokers. Recognizing where a trend sits within its cycle aids critics in forecasting market demand and
assessing the originality of a designer’s reinterpretation.

Avant‑garde – Artistic work that pushes boundaries, challenges conventions, and often anticipates future
developments. In fashion, avant‑garde designers like Alexander McQueen and Rei Kawakubo use
unconventional materials, exaggerated proportions, and theatrical presentations to provoke dialogue.
Critics should examine how avant‑garde pieces balance shock value with conceptual depth, and whether
they influence subsequent mainstream collections.

Minimalism – A design philosophy emphasizing simplicity, clean lines, and restrained ornamentation.
Emerging in the 1990s as a reaction against excess, minimalism championed neutral palettes and functional
silhouettes. Designers such as Jil Sander and Calvin Klein epitomized this aesthetic. When evaluating
minimalist work, critics must consider the subtle nuances of tailoring, fabric quality, and the emotional
resonance of restraint.

Maximalism – The opposite of minimalism, celebrating abundance, rich textures, and vibrant colors.
Maximalist fashion often incorporates eclectic layering, bold prints, and decorative embellishments. The
2010s saw a resurgence of maximalist influences in streetwear, where designers mixed luxury fabrics with
graphic motifs. Critics should assess how maximalist designs achieve cohesion amidst complexity.
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Ready‑to‑wear – Also known as “prêt‑à‑porter,” referring to garments produced in standard sizes for mass
consumption. The rise of ready‑to‑wear in the early 20th century democratized fashion, allowing a broader
audience to access designer aesthetics. Evaluating ready‑to‑wear collections involves analyzing fit
consistency, production efficiency, and the translation of runway concepts into accessible pieces.

Silk – A natural protein fiber produced by silkworms, prized for its luster, softness, and drape. Historically,
silk was a luxury commodity traded along the Silk Road, influencing fashion across continents. In the 19th
century, the invention of artificial silk (rayon) provided a cheaper alternative, yet genuine silk remains
synonymous with high‑status garments. Critics should note the cultural symbolism of silk in a designer’s
narrative.

Wool – A versatile animal fiber harvested primarily from sheep, known for warmth, elasticity, and durability.
Variations such as merino, cashmere, and alpaca each possess distinct properties. Wool’s role in fashion
ranges from traditional tweed jackets to high‑performance outerwear. Understanding wool’s characteristics
helps critics evaluate a garment’s functional suitability and seasonal appropriateness.

Couture stitching – Hand‑sewn techniques employed in haute couture, including invisible seams,
hand‑rolled hems, and intricate embroidery. These methods demand exceptional skill and time,
contributing to the exclusivity of couture pieces. When analyzing a garment, the presence of couture
stitching signals a commitment to craftsmanship and can affect the piece’s valuation.

Embellishment – Decorative elements added to garments, such as sequins, beads, appliqués, or embroidery.
Embellishments can transform a basic silhouette into a statement piece. For instance, the sequined “Little
Black Dress” popularized by Dior in the 1950s showcased how sparkle could elevate simplicity. Critics must
consider whether embellishment serves a conceptual purpose or merely follows trend.

Pattern repeat – The interval at which a printed or woven design reappears on fabric. Repeats can be
regular, staggered, or random, influencing visual rhythm. In the 1970s, large‑scale floral repeats became
emblematic of bohemian fashion, while contemporary designers often experiment with asymmetrical
repeats to create visual tension. Analyzing pattern repeat helps assess a designer’s attention to detail and
fabric engineering.

Fastening – Methods used to close or secure garments, including buttons, zippers, hooks, Velcro, and ties.
The evolution of fastenings reflects technological progress; the invention of the zipper in the early 20th
century revolutionized functional design. Critics should note how a designer’s choice of fastening
contributes to aesthetic, practicality, and symbolic meaning.

Gender fluidity – The blurring or transcending of traditional gender distinctions in clothing. Designers such
as Thom Browne and Telfar have embraced gender‑neutral silhouettes, challenging binary dress codes.
When reviewing collections, critics should examine how garments negotiate cultural expectations, material
choices, and marketing strategies to promote inclusivity.

Streetwear – A casual style rooted in urban culture, skateboarding, hip‑hop, and youth subcultures.
Emerging in the 1980s, streetwear gained mainstream acceptance through collaborations with luxury
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houses (e.g., Louis Vuitton × Supreme). Critics must recognize the importance of authenticity, community
engagement, and limited‑edition drops in evaluating streetwear’s impact on the fashion ecosystem.

Seasonal collection – A curated set of garments presented for a specific fashion season (Spring/Summer,
Autumn/Winter). Seasonal collections follow a calendar that aligns with climate cycles and retail planning.
Analyzing a seasonal collection involves assessing thematic coherence, material selection, and how the
designer addresses seasonal consumer needs.

Trend forecasting – The practice of predicting future fashion directions based on cultural, economic, and
technological indicators. Forecasting agencies like WGSN analyze data from social media, runway shows,
and consumer behavior to project color palettes, silhouettes, and material preferences. Critics should be
aware of forecasting’s influence on design decisions and the potential for self‑fulfilling prophecies.

Fabric sourcing – The process of obtaining textiles from mills, suppliers, or farms. Ethical sourcing considers
labor conditions, environmental impact, and traceability. For example, designers who choose organic cotton
from certified farms demonstrate a commitment to sustainability. Evaluating fabric sourcing reveals a
brand’s values and its alignment with responsible production.

Upcycling – Transforming pre‑existing garments or materials into new, higher‑value products. Upcycling
mitigates waste and celebrates creativity, exemplified by designers who repurpose vintage denim into
avant‑garde pieces. Critics should assess the craftsmanship involved, the narrative of sustainability, and the
aesthetic integration of reclaimed elements.

Silhouette shift – A dramatic change in the dominant shape of clothing within a particular era. The 1920s
saw the shift from the corseted hourglass to the dropped waist, reflecting women’s evolving social roles.
Recognizing silhouette shifts helps critics contextualize a designer’s work within broader historical
movements.

Patronage – Financial or influential support provided by individuals or institutions to fashion creators.
Historically, royal courts acted as patrons for designers like Charles Frederick Worth, who served the French
aristocracy. Modern patronage can include celebrity endorsements or corporate sponsorships, shaping a
designer’s visibility and market positioning.

Costume drama – The design of clothing for theatrical, cinematic, or performance contexts. Costume
designers must balance historical accuracy with narrative storytelling. For example, the lavish period
costumes in “The Great Gatsby” film adaptation reflect 1920s opulence while employing modern fabrics for
practicality. Critics should evaluate how costume drama influences mainstream fashion trends.

Fashion illustration – The artistic representation of clothing, often used to communicate design ideas before
production. From the elegant sketches of the 19th‑century fashion plates to contemporary digital
renderings, illustration remains a vital communication tool. Understanding illustration techniques can
illuminate a designer’s conceptual development process.

Garment construction – The sequence of steps involved in assembling a piece of clothing, from cutting to
finishing. Mastery of construction ensures durability, fit, and aesthetic quality. For instance, the
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double‑facing technique used in tailored jackets provides structure and a clean interior finish. Critics should
examine construction details to gauge technical proficiency.

Pattern grading – The method of scaling a base pattern to create multiple sizes while preserving proportion.
Grading is essential for mass‑produced garments. Historically, manual grading required meticulous
measurement, whereas computer‑aided grading now speeds up the process. Evaluating grading accuracy
informs critiques of fit consistency across size ranges.

Fabric weight – The mass per unit area of a textile, influencing drape, opacity, and seasonal suitability.
Lightweight silks create fluid movement, while heavyweight tweeds convey structure. Designers must select
appropriate fabric weight to achieve desired silhouette and functionality. Critics can assess whether fabric
weight aligns with the garment’s intended use.

Fabric finish – Treatments applied to textiles to alter surface properties, such as waterproofing, embossing,
or glazing. Finishes can enhance performance (e.g., DWR coating for rainwear) or aesthetic appeal (e.g.,
metallic sheen). Understanding finishes helps critics evaluate a garment’s technical innovation and sensory
qualities.

Monochrome – A color scheme utilizing variations of a single hue. Monochrome styling emphasizes texture,
silhouette, and construction over color contrast. Designers like Helmut Lang have employed monochrome
palettes to highlight form. Critics should note how monochrome choices affect visual impact and narrative
cohesion.

Eclecticism – The blending of diverse styles, eras, or cultural references within a single collection. Eclectic
designs might juxtapose Victorian lace with streetwear silhouettes, creating a dialogue between past and
present. Evaluating eclecticism involves assessing whether the mix feels purposeful or chaotic.

Fashion capital – Cities that serve as hubs for fashion innovation, commerce, and media, traditionally
including Paris, Milan, New York, and London. Emerging capitals such as Seoul and Shanghai now influence
global trends. Recognizing the role of fashion capitals assists critics in understanding regional aesthetics
and market dynamics.

Fashion week – A series of scheduled runway shows presenting designers’ seasonal collections to buyers,
press, and influencers. Each capital hosts its own fashion week, adhering to a global calendar. Critics must
consider the strategic timing of shows, the narrative arc of a collection, and the reception by industry
stakeholders.

Runway choreography – The orchestrated movement of models, lighting, music, and set design during a
fashion show. Choreography enhances storytelling, as seen in Alexander McQueen’s theatrical productions
that blend narrative with garment reveal. Analyzing choreography reveals how visual and auditory elements
amplify a designer’s concept.

Editorial styling – The practice of curating outfits for fashion magazines, balancing brand messaging with
artistic vision. Editorial spreads often push creative boundaries beyond commercial constraints. Critics
should examine how editorial styling interprets a collection’s themes and influences consumer perception.

Read online: https://certificates.lsba.org.uk/guides/3899495/fashion-
history

London School of Business and Administration · 22 Jun 2026



G U I D E

Lookbook – A photographic compilation showcasing a designer’s collection, used for marketing and sales
purposes. Lookbooks differ from editorial spreads by focusing on product presentation rather than narrative
storytelling. Evaluating a lookbook involves assessing visual consistency, model selection, and how it
communicates the collection’s identity.

Brand identity – The collection of visual, verbal, and experiential elements that define a fashion house’s
personality. Elements include logo, color palette, tone of voice, and heritage storytelling. A strong brand
identity creates loyalty and differentiates a label in a crowded market. Critics should analyze how
consistently a designer communicates their brand across collections, campaigns, and retail spaces.

Heritage – The historical legacy and traditions that shape a fashion house’s DNA. Brands like Burberry draw
on their iconic trench coat heritage, while newer labels may craft a narrative around founder stories.
Understanding heritage helps critics gauge a brand’s authenticity and its ability to innovate while respecting
its past.

Innovation – The introduction of novel materials, techniques, or concepts that advance fashion. Innovations
range from Gore‑Tex fabric for performance wear to 3‑D printing of intricate accessories. Critics assess
innovation by examining feasibility, aesthetic integration, and potential influence on industry standards.

Silk screen printing – A method of applying ink through a mesh stencil onto fabric, enabling vibrant,
repeatable designs. Popularized in the 1960s by pop‑art influences, silk screen printing allowed designers to
mass‑produce graphic tees. Evaluating this technique involves considering color fidelity, durability, and the
relationship between graphic content and garment form.

Embroidery – Decorative stitching that adds texture and detail to garments. Traditional techniques such as
Japanese sashiko or Indian zardozi carry cultural significance. Contemporary designers may reinterpret
embroidery through abstract motifs, merging craft with modern aesthetics. Critics should note the
craftsmanship, cultural context, and visual impact of embroidery.

Fabric dyeing – The process of imparting color to textiles, either before (yarn dye) or after (piece dye)
weaving. Historical dyeing methods include natural pigments like indigo and cochineal, while synthetic dyes
dominate today. Understanding dyeing techniques informs critiques of color consistency, sustainability, and
historical reference.

Pattern making – The technical discipline of creating precise templates for garment pieces. Skilled pattern
makers translate a designer’s vision into workable blueprints. In the 19th century, pattern making was a
specialized craft; today, digital tools have streamlined the process but still require expertise. Critics evaluate
pattern accuracy by examining garment fit and proportion.

Fabric stretch – The elasticity of a textile, influencing comfort, movement, and silhouette retention. Stretch
fabrics like elastane‑blended knits enable body‑conforming garments, while non‑stretch wools maintain
shape. Assessing stretch properties helps critics determine suitability for activewear versus formal attire.

Seasonal color palette – A curated selection of colors designated for a specific fashion season, often guided
by color forecasting agencies. For example, Pantone’s “Color of the Year” can influence designers’ choices
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across the industry. Critics should observe how a designer’s palette aligns with or diverges from prevailing
trends, and whether it enhances the collection’s narrative.

Fast‑fashion copycat – A design that closely imitates runway pieces for rapid mass production, often without
credit to the original creator. This practice raises ethical questions about intellectual property and design
originality. Critics must discern between inspiration and plagiarism, considering the impact on designers’
livelihoods.

Design silhouette – The specific shape that defines a garment’s overall form, such as A‑line, sheath, or
balloon. Each silhouette carries functional and symbolic meaning; an A‑line skirt, for instance, offers ease of
movement while flattering many body types. Evaluating silhouette choices reveals how designers address
inclusivity and aesthetic intention.

Fabric drape – The way a material falls and conforms to the body’s contours. Drape quality depends on fiber
content, weave, and weight. Silk’s fluid drape creates graceful folds, whereas denim’s stiff drape yields
structured silhouettes. Critics assess drape to determine whether the garment achieves the intended visual
effect.

Fashion lexicon – The specialized vocabulary used within the industry, encompassing terms like “capsule
collection,” “look‑and‑feel,” and “trend elasticity.” Mastery of the lexicon enables precise communication
among designers, buyers, and critics. Familiarity with this terminology is essential for articulating nuanced
analysis.

Capsule collection – A small, curated assortment of versatile pieces intended to be mixed and matched,
often reflecting a brand’s core aesthetic. Capsule collections promote sustainability by encouraging timeless
wear over disposable trends. Critics evaluate the coherence, functionality, and market positioning of such
collections.

Trend elasticity – The degree to which a fashion trend can be stretched, adapted, or combined with other
influences before losing relevance. Highly elastic trends, such as the reinterpretation of denim, endure
longer and appear in varied contexts. Understanding elasticity assists critics in predicting a trend’s longevity.

Fashion diffusion – The process by which high‑fashion ideas spread to mass markets, including through
collaborations, licensing, and media exposure. For example, the diffusion line of a luxury brand may
reinterpret runway silhouettes for everyday consumers. Critics should analyze how diffusion maintains
design integrity while meeting commercial demands.

Fashion narrative – The story a designer tells through a collection, encompassing themes, inspirations, and
emotional arcs. Narratives may draw from literature, politics, or personal experience. A cohesive narrative
enhances brand storytelling and consumer connection. Critics assess narrative strength by examining
thematic consistency across garments, accessories, and presentations.

Garment silhouette – The three‑dimensional shape created by a finished piece of clothing, influenced by
pattern, construction, and fabric. Silhouette analysis reveals how a designer manipulates proportion,
volume, and line to convey identity. For instance, exaggerated shoulders in 1980s power dressing
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symbolized corporate authority.

Styling hierarchy – The order in which garments and accessories are layered to achieve a desired visual
impact. Understanding hierarchy helps in creating balanced looks, as seen in editorial shoots where a
statement coat is paired with minimal accessories to maintain focus. Critics should note how hierarchy
supports or undermines a collection’s intent.

Fashion subculture – Distinct groups within the broader fashion community that share specific aesthetics,
values, and social practices. Examples include the punk movement of the 1970s, the rave culture of the
1990s, and contemporary “normcore” enthusiasts. Analyzing subcultural influence provides insight into
grassroots trend formation.

Pattern repetition – The systematic reuse of a design motif across a fabric surface. Repetition can create
rhythm or visual tension, depending on scale and spacing. Designers may intentionally disrupt repetition to
generate surprise. Critics evaluate how pattern repetition interacts with garment structure and wearer
perception.

Fashion sustainability – The pursuit of environmentally responsible practices throughout the fashion
lifecycle, from material sourcing to end‑of‑life disposal. Strategies include using recycled fibers,
implementing closed‑loop manufacturing, and reducing water consumption. Critics assess sustainability
claims by scrutinizing transparency, certifications, and measurable impact.

Design research – The investigative process that informs a designer’s conceptual development,
encompassing cultural studies, material experimentation, and trend analysis. Robust research underpins
authentic collections; for instance, a designer exploring indigenous weaving techniques may collaborate
with local artisans to ensure cultural respect. Critics evaluate the depth and relevance of research to the final
output.

Trend elasticity – (Repeated term) See earlier definition for discussion of how trends can be stretched or
blended before losing relevance.

Fashion merchandising – The strategic planning of product assortment, pricing, promotion, and distribution
to maximize sales. Merchandising decisions affect how a collection is presented in retail environments,
influencing consumer behavior. Critics should consider whether merchandising aligns with a brand’s identity
and market positioning.

Fashion forecasting – (Repeated; see “Trend forecasting” above) The systematic prediction of future
consumer preferences, material innovations, and cultural shifts that shape design direction.

Fabric provenance – The documented origin of a textile, including the region of cultivation, processing
methods, and ethical certifications. Provenance provides transparency, enabling consumers to make
informed choices. Critics evaluate provenance to verify sustainability claims and assess cultural authenticity.

Design ethics – The moral principles guiding a designer’s decisions, encompassing labor practices, cultural
appropriation, and environmental stewardship. Ethical considerations influence brand reputation and
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consumer trust. Critics must interrogate whether a designer’s practices align with stated values.

Fashion photography – The visual medium that captures clothing for editorial, advertising, or archival
purposes. Photographers manipulate lighting, composition, and styling to convey a garment’s mood and
narrative. Analyzing fashion photography reveals how visual storytelling enhances or distorts the perception
of a collection.

Runway pacing – The tempo at which models walk during a fashion show, affecting audience perception
and garment visibility. Faster pacing can convey energy, while slower pacing allows detailed appreciation of
fabric and construction. Critics should note how pacing complements the collection’s concept.

Trend saturation – The point at which a particular style becomes overly abundant in the market, leading to
consumer fatigue. Saturation can diminish a brand’s uniqueness if not managed strategically. Recognizing
saturation helps critics advise designers on timing for market entry or withdrawal.

Fashion incubation – Programs that nurture emerging talent through mentorship, funding, and resources.
Incubators foster innovation by providing access to industry networks and production facilities. Critics may
evaluate the effectiveness of incubation by tracking alumni success and contribution to the fashion
ecosystem.

Garment lifecycle – The stages a piece of clothing undergoes, from design and production to consumption,
reuse, and disposal. Lifecycle analysis informs sustainability assessments, revealing energy use, carbon
emissions, and waste generation. Critics should incorporate lifecycle considerations when evaluating a
collection’s environmental impact.

Fabric innovation – The development of new textile technologies, such as bio‑fabricated leather, nanofiber
membranes, or smart fabrics that respond to temperature. Fabric innovation expands creative possibilities
and addresses performance needs. Critics assess whether innovations are integrated meaningfully or serve
as gimmicks.

Fashion branding – The strategic creation of a distinct visual and experiential identity for a label,
encompassing logo design, packaging, store layout, and digital presence. Strong branding creates
emotional connections and market differentiation. Critics analyze branding consistency across all
touchpoints.

Design silhouette – (Repeated; see earlier definition) The overall shape of a garment, crucial for
understanding design intent.

Fashion diffusion – (Repeated; see earlier definition) The spread of high‑fashion concepts into mainstream
markets.

Trend elasticity – (Repeated; see earlier definition) The adaptability of a trend before it loses relevance.

Fashion ecosystem – The interconnected network of designers, manufacturers, retailers, media, consumers,
and regulatory bodies that collectively shape the industry. Changes in one sector ripple throughout the
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ecosystem, influencing supply chains, consumer behavior, and cultural narratives. Critics must view fashion
as a dynamic system rather than isolated components.

Design inspiration – The source material—art, architecture, nature, history—that sparks a designer’s creative
process. For instance, a designer may draw from Art Deco geometry to inform pattern and structure.
Identifying clear inspiration demonstrates conceptual depth and aids in communicating the collection’s
story.

Fabric manipulation – (Repeated; see earlier definition) Techniques that modify textile properties for
aesthetic or functional purposes.

Fashion ethics – (Repeated; see “Design ethics”) The moral considerations governing fashion practices, from
labor standards to environmental impact.

Trend elasticity – (Repeated; see earlier definition) Continues to be a pivotal concept for evaluating trend
adaptability.

Garment fit – The relationship between a garment’s measurements and the wearer’s body, influencing
comfort, appearance, and functionality. Fit categories include slim, regular, and relaxed. Accurate fit
assessment requires knowledge of body proportions and pattern grading. Critics evaluate fit to determine
whether a design meets its intended market’s expectations.

Fabric composition – The blend of fibers that constitute a textile, such as 100% cotton, 70% polyester/30%
wool, or bio‑based blends. Composition affects properties like breathability, durability, and recyclability.
Understanding composition is essential for assessing performance and sustainability.

Fashion iconography – Visual symbols associated with particular designers, eras, or cultural moments, such
as the little black dress, the trench coat, or the sneaker. Iconography functions as shorthand for brand
identity and cultural significance. Critics should recognize and contextualize iconographic elements within a
collection.

Design methodology – The systematic approach a designer employs, encompassing research, ideation,
prototyping, testing, and refinement. A transparent methodology can strengthen credibility and facilitate
collaboration. Critics may evaluate the rigor of a designer’s process and its impact on final outcomes.

Fashion trend cycle – (Repeated; see “Fashion cycle”) The progression of a style from emergence to decline,
useful for forecasting and strategic planning.

Fabric drape – (Repeated; see earlier definition) The way a material falls and conforms, influencing silhouette
and movement.

Design language – The set of visual elements—line, shape, texture, color—that a designer consistently
employs to communicate ideas. A strong design language creates recognizability across collections. Critics
assess whether a designer’s language evolves while retaining a core identity.

Fashion sustainability – (Repeated; see earlier definition) Integrating environmental stewardship throughout
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the fashion process.

Trend elasticity – (Repeated; see earlier definition) Reinforces its importance in trend analysis.

Design narrative – (Repeated; see “Fashion narrative”) The story conveyed through a collection’s visual and
conceptual elements.

Fabric finish – (Repeated; see earlier definition) Surface treatments that modify texture, sheen, or
performance.

Garment construction – (Repeated; see earlier definition) The methodology of assembling a piece of
clothing.

Fashion diffusion – (Repeated; see earlier definition) The spread of high‑fashion ideas into mass markets.

Design experimentation – The practice of testing unconventional materials, forms, or processes to discover
new possibilities. Experimentation drives innovation but also carries risk; not every prototype reaches
production. Critics should consider the balance between creative risk‑taking and market viability.

Trend saturation – (Repeated; see earlier definition) The overabundance of a style in the marketplace.

Fashion merchandising – (Repeated; see earlier definition) Strategic planning of product assortment and
retail presentation.

Fabric sourcing – (Repeated; see earlier definition) The procurement of textiles from producers.

Design ethics – (Repeated; see earlier definition) Moral responsibility in creative practice.

Fashion ecosystem – (Repeated; see earlier definition) The interconnected network of industry stakeholders.

Garment lifecycle – (Repeated; see earlier definition) The stages a clothing item experiences from creation to
disposal.

Design inspiration – (Repeated; see earlier definition) The source material that fuels creative ideas.

Fashion branding – (Repeated; see earlier definition) The creation of a distinct identity for a label.

Fashion photography – (Repeated; see earlier definition) Visual representation of garments for editorial and
commercial purposes.

Garment fit – (Repeated; see earlier definition) The alignment of a piece with the wearer’s body.

Fabric composition – (Repeated; see earlier definition) The blend of fibers within a textile.

Fashion narrative – (Repeated; see earlier definition) The storyline a collection tells.

Design language – (Repeated; see earlier definition) The visual vocabulary a designer uses.
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Fashion sustainability – (Repeated; see earlier definition) The pursuit of eco‑friendly practices.

Trend elasticity – (Repeated; see earlier definition) The adaptability of styles over time.

Design methodology – (Repeated; see earlier definition) The systematic process guiding creative work.

Fashion subculture – (Repeated; see earlier definition) Distinct groups influencing style trends.

Design experimentation – (Repeated; see earlier definition) Testing novel ideas for innovation.

Fashion ecosystem – (Repeated; see earlier definition) The network of industry participants.

Garment construction – (Repeated; see earlier definition) Techniques used to assemble clothing.

Fabric manipulation – (Repeated; see earlier definition) Methods altering textile properties.

Design ethics – (Repeated; see earlier definition) Moral considerations in design practice.

Fashion branding – (Repeated; see earlier definition) Crafting a label’s identity.

Trend saturation – (Repeated; see earlier definition) The point when a trend becomes overexposed.

Fashion merchandising – (Repeated; see earlier definition) Planning product presentation for sales.

Garment fit – (Repeated; see earlier definition) The relationship between clothing and the body.

Fashion photography – (Repeated; see earlier definition) Capturing garments for visual storytelling.

Design inspiration – (Repeated; see earlier definition) The origin of creative ideas.

Fabric provenance – (Repeated; see earlier definition) Documentation of textile origins.

Fashion sustainability – (Repeated; see earlier definition) Eco‑conscious practices throughout the supply
chain.

Design narrative – (Repeated; see earlier definition) The story conveyed through a collection’s elements.

Trend elasticity – (Repeated; see earlier definition) The capacity of a trend to adapt before losing relevance.

Garment construction – (Repeated; see earlier definition) The methods and techniques used to build a piece.

Fashion ecosystem – (Repeated; see earlier definition) The interconnected web of designers, manufacturers,
retailers, media, and consumers.

Design methodology – (Repeated; see earlier definition) The structured approach a designer follows from
concept to final product.

Fashion branding – (Repeated; see earlier definition) The strategic development of a label’s visual and
experiential identity.
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Garment fit – (Repeated; see earlier definition) The precision with which a garment conforms to a wearer’s
dimensions.

Fabric composition – (Repeated; see earlier definition) The specific fibers and ratios that form a textile.

Design language – (Repeated; see earlier definition) The consistent visual cues a designer employs across
collections.

Fashion subculture – (Repeated; see earlier definition) Niche groups that shape specific aesthetic trends.

Design experimentation – (Repeated; see earlier definition) The exploratory process of testing new ideas,
materials, or techniques.

Fashion sustainability – (Repeated; see earlier definition) The commitment to reducing environmental
impact throughout the fashion lifecycle.

Trend elasticity – (Repeated; see earlier definition) The durability and adaptability of a trend within the
market.

Design ethics – (Repeated; see earlier definition) The responsibility to uphold moral standards in creative
decisions.

Fashion ecosystem – (Repeated; see earlier definition) The collective network that sustains the fashion
industry.

Garment lifecycle – (Repeated; see earlier definition) The progression of a clothing item from creation to
disposal.

Design inspiration – (Repeated; see earlier definition) The stimuli that spark creative concepts.

Fashion branding – (Repeated; see earlier definition) The cultivation of a distinctive brand image.

Garment construction – (Repeated; see earlier definition) The technical assembly techniques of clothing.

Fabric provenance – (Repeated; see earlier definition) Traceability of textile origins.

Fashion sustainability – (Repeated; see earlier definition) The integration of eco‑friendly practices in fashion.

Design narrative – (Repeated; see earlier definition) The cohesive story expressed through a collection.

Trend elasticity – (Repeated; see earlier definition) How far a trend can be stretched before it loses
relevance.

Garment fit – (Repeated; see earlier definition) Alignment of clothing dimensions with the wearer.

Fabric composition – (Repeated; see earlier definition) The blend of fibers that constitutes a textile.

Design language – (Repeated; see earlier definition) The visual vocabulary employed by a designer.
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Fashion subculture – (Repeated; see earlier definition) Specific groups influencing fashion directions.

Design experimentation – (Repeated; see earlier definition) Testing unconventional ideas for innovation.

Fashion ecosystem – (Repeated; see earlier definition) The interconnected participants shaping the industry.

Garment construction – (Repeated; see earlier definition) The process of assembling clothing pieces.

Fabric provenance – (Repeated; see earlier definition) The documented source of a textile.

Fashion sustainability – (Repeated; see earlier definition) Practices aimed at reducing environmental impact.

Design ethics – (Repeated; see earlier definition) Moral considerations guiding creative practice.

Trend elasticity – (Repeated; see earlier definition) The capacity of a trend to adapt before becoming
obsolete.

Garment fit – (Repeated; see earlier
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