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Professional Certificate in Music Copyright Law (United Arab Emirates)

Music Publishing Agreements

Music publishing agreements are contracts that define the relationship between a songwriter or composer
and a music publisher. Understanding the terminology used in these agreements is essential for anyone
studying music copyright law, especially within the United Arab Emirates where the legal framework blends
international standards with local regulations. The following explanation outlines the most important terms
and vocabulary, providing definitions, practical examples, and discussion of typical challenges that may arise
during negotiation and implementation.

Copyright is the fundamental legal right that protects original musical works. In the UAE, copyright is
governed by Federal Law No. 7 of 2002, as amended by Law No. 31 of 2006, which aligns closely with the
Berne Convention standards. Copyright gives the creator exclusive rights to reproduce, distribute, publicly
perform, and adapt the work. When a songwriter signs a publishing agreement, they are typically granting
the publisher a license to exploit these exclusive rights, while retaining ownership of the underlying
copyright unless an assignment is made.

Publisher refers to the entity that administers the rights on behalf of the songwriter. The publisher’s duties
can include registering the works with collecting societies, issuing licenses, collecting royalties, and
promoting the songs to potential users such as record labels, film producers, and advertising agencies. In
the UAE, many publishers operate as subsidiaries of global music groups, while others are independent
firms that focus on regional markets. A practical example: a Dubai‑based publisher may secure a
synchronization license for a local television commercial, then distribute the revenue according to the terms
of the contract.

Songwriter (or composer) is the creator of the musical composition, which includes melody, harmony, and
lyrics if applicable. The songwriter may be an individual or a collective of multiple writers. In a
joint‑authorship scenario, the agreement must address how ownership percentages are allocated and how
royalties are split among co‑writers. A common challenge is ensuring that each writer’s share is accurately
reflected in the publisher’s accounting system, especially when works are registered under multiple names
or pseudonyms.

Composition is the musical work itself, distinct from any sound recording. The composition is the entity that
can be licensed for various uses, such as mechanical reproduction, public performance, or synchronization.
For example, the melody of “Habibi” composed by an Emirati songwriter is the composition, while the
recording performed by a popular singer is the sound recording. The publishing agreement typically covers
only the composition, unless a separate master use license is negotiated.

Mechanical rights grant the holder the exclusive authority to reproduce a composition in a physical or
digital format, such as CDs, vinyl records, or streaming downloads. In the UAE, mechanical royalties are
collected by the Ministry of Culture and Knowledge Development’s designated agency, which operates
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similarly to the U.S. Mechanical Licensing Collective. When a publisher secures a mechanical license, they
receive a royalty per unit sold or streamed. An example: a streaming platform pays a set rate per stream,
which the publisher then distributes to the songwriter based on the agreed share.

Public performance rights involve the right to perform the composition publicly, whether live, broadcast, or
streamed. In the UAE, the main collecting societies for performance royalties are the Emirates Copyright
Association (ECA) and the Arab Artists Union. The publisher typically registers the works with these societies
and receives royalties when the songs are played on radio, TV, or in public venues. A challenge for new
songwriters is ensuring that their works are properly registered, as failure to do so can result in missed
royalty payments.

Synchronization license (or sync license) is the permission required to pair a musical composition with visual
media, such as film, television, advertisement, or video games. The sync license is negotiated directly
between the publisher (or sometimes the songwriter if they retain sync rights) and the user of the music.
The agreement will specify the duration, territory, media, and fee for the sync. For instance, a UAE
advertising agency may seek a sync license to use a local pop song in a Gulf-wide commercial; the publisher
will negotiate a fee based on the song’s popularity and the campaign’s reach.

Master use license is distinct from the sync license and concerns the right to use a specific sound recording
(the “master”) in conjunction with the visual media. The master is typically owned by the record label, not
the publisher. However, many publishing agreements contain “grant-back” clauses that allow the publisher
to negotiate master use rights on behalf of the songwriter if they also own the master. A practical scenario:
a songwriter who self‑produces their music may grant both composition and master rights to the publisher,
simplifying the licensing process for sync users.

Advance is a pre‑payment made by the publisher to the songwriter, usually recoupable against future
royalty earnings. Advances can be lump‑sum payments or structured as periodic installments. In the UAE
market, advances may be modest compared to Western markets, but they still serve as an incentive for
songwriters to assign their rights to a publisher. A challenge arises when the advance exceeds the royalties
earned; the songwriter must continue to receive royalty statements until the advance is fully recouped,
which can take years for a niche genre.

Royalty is the payment made to the songwriter for the exploitation of the composition. Royalties can be
calculated on a per‑unit basis (e.g., per CD sold), a percentage of revenue (e.g., 10 % of sync fee), or a
statutory rate set by collecting societies. The publishing agreement will detail the royalty rates for each type
of exploitation, such as mechanical, performance, and sync. For example, a typical mechanical royalty rate in
the UAE may be 9 % of the wholesale price, while performance royalties are distributed according to the
society’s allocation formula.

Territory defines the geographic area in which the publisher may exploit the composition. Agreements may
grant worldwide rights, limiting rights to the Gulf Cooperation Council (GCC) region, or specify particular
countries. The choice of territory impacts the potential revenue streams and the complexity of royalty
collection. A publisher may negotiate a worldwide license but retain the right to sub‑license in specific
territories to local partners who better understand regional market dynamics.
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Term refers to the duration of the publishing agreement. The term can be a fixed number of years (e.g., five
or ten years) or “until the copyright expires,” which in the UAE is 70 years after the author’s death. Some
contracts include renewal clauses that automatically extend the term unless either party provides notice. A
common challenge is balancing the songwriter’s desire for long‑term security with the publisher’s need for
a reasonable period to recoup its investment.

Reversion clause allows the songwriter to regain control of the rights after certain conditions are met, such
as the expiration of the term or failure of the publisher to actively exploit the work. Reversion clauses are
especially important for emerging writers who may later wish to renegotiate better terms or move to a
different publisher. In practice, a writer may trigger a reversion if the publisher does not secure any licenses
for a composition within a set period, such as three years.

Exclusivity determines whether the publisher has the sole right to license the composition in the defined
territory and term. An exclusive agreement means the songwriter cannot grant licenses to other parties
without breaching the contract. Non‑exclusive agreements allow the songwriter to work with multiple
publishers simultaneously, which can increase exposure but also create administrative complexity. The
decision between exclusive and non‑exclusive rights often hinges on the publisher’s track record and the
songwriter’s strategic goals.

Sub‑licensing is the publisher’s authority to grant licenses to third parties, such as record labels, film
producers, or advertising agencies. Sub‑licensing terms must be clearly outlined in the agreement, including
any restrictions on the types of uses, maximum fees, and reporting obligations. For example, a publisher
may retain the right to sub‑license a song for sync uses but require that any master use license be obtained
directly from the songwriter or the label that owns the master.

Administration refers to the set of services a publisher provides, including registration of works, collection of
royalties, issuance of licenses, and accounting. Some agreements are “administrative only,” meaning the
songwriter retains ownership of the copyright and pays the publisher a smaller percentage for
administrative services. An administrative deal might involve a 10 % cut of royalties for the publisher’s work,
while the songwriter retains 90 % of the income.

Co‑publishing is a joint arrangement where the publisher and songwriter share ownership of the copyright
in the composition. In a co‑publishing deal, the publisher may receive a percentage of the copyright (e.g.,
50 %) and a percentage of the royalties (e.g., 25 % of the publisher’s share). This structure aligns the
publisher’s interests with the songwriter’s, as both parties benefit from increased exploitation. A practical
example: a songwriter signs a 50‑percent co‑publishing agreement with a major label’s publishing division,
receiving a larger royalty share than under a standard administration deal.

Work for hire is a legal concept where the employer, rather than the creator, is considered the author of the
work. In the UAE, the work‑for‑hire doctrine is recognized under certain conditions, especially when the
creation is made under a contract that expressly states the employer owns the copyright. If a composer is
hired by a film production company to write a score, the contract may stipulate that the company owns the
composition, and the publisher’s role would be limited to administering the rights on behalf of the
company.
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Split sheets are documents used to record the ownership percentages of each co‑writer on a composition.
Split sheets are crucial for accurate royalty distribution and must be referenced in the publishing agreement.
A typical split sheet will list the names of the writers, their respective contribution percentages, and the date
of creation. Failure to maintain proper split sheets can lead to disputes over royalty shares, especially when
the work is licensed internationally.

Derivative work is a new work that is based on an existing composition, such as a remix, adaptation, or
translation. The right to create derivative works is part of the exclusive rights reserved to the copyright
owner. Publishing agreements often include clauses specifying whether the publisher may authorize
derivative works and how resulting royalties will be shared. For instance, a remix of a UAE pop song may
generate additional mechanical and performance royalties, which must be allocated between the original
songwriter and the remix producer.

License fee is the amount paid by a user (e.g., a record label, streaming service, or film producer) for the
right to use the composition under specified conditions. The license fee can be a flat amount, a per‑use
rate, or a percentage of revenue generated by the user’s exploitation of the work. The publishing agreement
will define how the license fee is calculated and how it is split between the publisher and the songwriter. An
example: a sync license for a regional TV commercial may be negotiated for a flat fee of AED 30,000, with
50 % of that amount payable to the songwriter.

Collection societies are organizations that manage the collection and distribution of royalties on behalf of
rights holders. In the UAE, the primary societies include the Emirates Copyright Association (ECA) for
performance royalties and the Arab Music Copyright Organization (AMCO) for mechanical royalties.
Publishing agreements often require the publisher to register the works with these societies and to provide
regular accounting statements to the songwriter. A challenge can arise when multiple societies claim
jurisdiction over the same revenue stream, leading to double‑counting or delayed payments.

Audit clause grants the songwriter the right to request an audit of the publisher’s accounts to verify the
accuracy of royalty statements. Audits are typically allowed after a certain period (e.g., three years) and must
be conducted by an independent accountant. The audit clause may also specify who bears the cost of the
audit and under what circumstances the songwriter may recover those costs. In practice, many songwriters
use audit clauses as a safeguard against under‑reporting, especially when dealing with large publishing
houses.

Territorial carve‑out is a provision that excludes certain territories from the scope of the publishing
agreement, allowing the songwriter to retain control of the composition in those markets. For example, a
contract may grant worldwide rights except for Saudi Arabia, where the songwriter wishes to negotiate a
separate deal with a local publisher. Carve‑outs can be strategic, allowing the songwriter to maximize
revenue by leveraging specialized market knowledge.

Royalty statement is a periodic report (typically quarterly or semi‑annually) provided by the publisher
detailing the income generated from each exploitation type, the deductions applied, and the net amount
payable to the songwriter. The statement includes breakdowns of mechanical, performance, sync, and other
royalties. Accurate royalty statements are essential for transparency and for the songwriter to assess the
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effectiveness of the publisher’s administration. Errors in statements can lead to disputes, making clear
reporting standards a critical element of any agreement.

Recoupment refers to the process by which the publisher recovers any advances or expenses advanced to
the songwriter before the songwriter begins receiving royalty payments. Recoupment is calculated by
offsetting the advance against the gross royalties earned. If the advance is not fully recouped, the
songwriter continues to receive royalties until the balance is cleared. The agreement should specify whether
recoupment is applied on a per‑song basis or on an aggregate basis across the entire catalog.

Split royalty is the division of royalties between the publisher and the songwriter, often expressed as a
percentage of the gross royalties. For example, a standard publishing split might be 50 % to the songwriter
and 50 % to the publisher. In co‑publishing arrangements, the split may be adjusted to reflect the
ownership share of the composition. Understanding the split royalty structure helps songwriters evaluate
the financial impact of various deal types.

Reversion of rights is a provision that allows the songwriter to regain ownership of the copyright after
certain conditions are met, such as the expiration of the term or the publisher’s failure to exploit the work.
Reversion clauses are a protective measure for songwriters, ensuring that works do not remain dormant in a
publisher’s catalog indefinitely. A typical reversion trigger might be three years of inactivity, after which the
rights automatically revert to the songwriter.

Force majeure is a legal doctrine that excuses performance under the contract when unforeseen events
beyond the parties’ control prevent fulfillment of obligations. In the context of music publishing, force
majeure may apply to situations like natural disasters, political unrest, or pandemic‑related shutdowns that
impede the publisher’s ability to license works or collect royalties. The clause will outline the procedures for
notifying the other party and the duration of any suspension.

Indemnity is a promise by one party to compensate the other for losses arising from certain claims or
breaches. Publishing agreements often contain indemnity clauses where the songwriter indemnifies the
publisher against claims that the composition infringes third‑party rights, and vice versa for claims arising
from the publisher’s licensing activities. Indemnity provisions are essential for risk allocation and may
require the indemnifying party to maintain liability insurance.

Non‑compete clause restricts the songwriter from entering into agreements with competing publishers
during the term of the contract or for a specified period after termination. Non‑compete clauses are more
common in exclusive publishing deals and must be reasonable in scope and duration to be enforceable
under UAE law. Overly restrictive non‑compete provisions may be deemed invalid, especially if they unduly
limit the songwriter’s ability to work.

Assignment is the transfer of ownership of the copyright from the songwriter to another party, typically the
publisher. An assignment is permanent and irrevocable unless the contract provides a reversion mechanism.
Assignments are less common than licensing arrangements because they relinquish the songwriter’s control
over the composition. However, some songwriters may assign rights in exchange for a lump‑sum payment
or for strategic partnership benefits.
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License is the permission granted by the copyright holder (or its authorized agent) to use the composition
under defined conditions. Licenses can be exclusive or non‑exclusive, limited by territory, term, and
medium. The publishing agreement outlines the types of licenses the publisher is authorized to grant, such
as mechanical, performance, or sync licenses. Understanding the scope of the license is critical to avoid
unauthorized exploitation that could lead to infringement claims.

Royalty pool is the aggregate amount of money collected by a collecting society from its members before it
is distributed to rights holders. The pool is allocated according to formulas that consider the frequency and
type of usage. For example, the performance royalty pool may be divided based on the weighted share of
each song’s airplay. Songwriters benefit from larger pools when their works receive high rotation, but they
may receive smaller shares if the pool is divided among many high‑traffic compositions.

Territory carve‑out (repeated for emphasis) is a strategic tool that allows the songwriter to retain control
over lucrative markets while granting the publisher rights elsewhere. Carve‑outs require careful drafting to
prevent ambiguity, as overlapping territories can lead to disputes over who earned the royalty for a specific
use. Clear language specifying the exact countries, regions, or jurisdictions is essential.

Digital performance right is a newer right that covers the streaming of sound recordings on interactive
platforms, such as Spotify or Apple Music. In the UAE, digital performance royalties are collected by the
same societies that manage traditional performance royalties, but the rates may differ. Publishing
agreements need to address how digital performance royalties are calculated, whether they are included in
the standard performance royalty split, or whether a separate digital revenue share is negotiated.

Mechanical royalty rate is the statutory or negotiated rate applied to each copy of a composition
reproduced. In many jurisdictions, the rate is set by law; in the UAE, the Ministry may publish a standard
rate, but publishers can negotiate higher rates for premium services. For example, a mechanical rate of 9 %
of the wholesale price may apply to physical CDs, while a different rate may be applied to digital
downloads. Understanding the rate structure helps songwriters forecast potential earnings.

Sync fee is the amount paid for a synchronization license. The fee can be a flat amount, a percentage of the
media’s revenue, or a combination of both. Sync fees are often negotiated on a case‑by‑case basis, taking
into account the prominence of the music in the visual work, the duration of use, and the reach of the
audience. A sync fee for a regional TV drama may differ significantly from a fee for an international film
festival screening.

Master rights refer to the ownership of the actual sound recording. While publishing agreements primarily
address the composition, many modern contracts incorporate master rights clauses to allow the publisher
to negotiate master use licenses on behalf of the songwriter‑owner. This is especially relevant for
independent artists who own both the composition and the master, as it streamlines licensing processes for
sync users.

Revenue share is a broader term that encompasses any division of income generated from the exploitation
of the composition. It includes royalties, sync fees, advances, and any other monetary benefit. The
publishing agreement will define the revenue share percentages for each category, which may differ based
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on the type of exploitation. For instance, a songwriter may receive 70 % of sync fees but only 50 % of
mechanical royalties.

Work‑for‑hire agreement is a specific type of contract where the composer creates a piece under the
direction of a commissioning party, and the commissioning party retains the copyright. In the UAE,
work‑for‑hire arrangements must be clearly documented to avoid future disputes. The publishing
agreement may contain a clause that the publisher is only authorized to administer the work on behalf of
the commissioning party, not to claim ownership.

Royalty audit (repeated for emphasis) is a key right for songwriters, allowing them to verify that the
publisher’s accounting is accurate. Audits can uncover under‑reporting, misallocation of royalties, or
improper deductions. The audit clause typically specifies a time window (e.g., within three years of receipt of
the statements) and may require the songwriter to bear the cost if the audit finds no discrepancies. Audits
are an essential tool for maintaining financial transparency.

Term extension is a provision that automatically prolongs the contract beyond the initial term, often
contingent upon specific performance metrics such as a minimum amount of royalties earned. Term
extensions protect the publisher’s investment by ensuring continued rights if the composition proves
profitable. Songwriters must evaluate the conditions for extension carefully, as automatic renewal may limit
future negotiating leverage.

Rights administration (repeated for emphasis) is the suite of services a publisher provides, including
registration, licensing, royalty collection, and reporting. Administrative deals are distinct from full publishing
deals in that the songwriter retains ownership of the copyright and pays the publisher a smaller percentage
for the administrative services. The choice between administration and full publishing depends on the
songwriter’s desire for control versus the need for the publisher’s promotional resources.

Royalty withholding tax is a tax imposed by the UAE on certain royalty payments made to non‑resident
recipients. The tax rate may vary based on double‑taxation agreements (DTAs) with the recipient’s country
of residence. Publishing agreements should address the responsibility for withholding tax, whether the
publisher will deduct the tax before payment or the songwriter will be responsible for filing tax returns.
Failure to account for withholding tax can result in delayed payments or penalties.

Collective management is the process by which a designated society or organization acts on behalf of
multiple rights holders to license works and collect royalties. In the UAE, collective management is
mandatory for certain rights, and publishers must cooperate with these societies. The publishing agreement
will often require the publisher to ensure that all works are entered into the appropriate collective
management schemes.

Distribution agreement is a separate contract that governs the physical or digital distribution of the sound
recording, often handled by a record label or distributor. Although distinct from publishing agreements, the
distribution agreement may reference the publishing contract to ensure that the necessary licenses are in
place for the recordings. Coordination between the publisher and the distributor is essential to avoid gaps
in rights clearance.
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Royalty split (repeated for emphasis) is the specific percentage allocation of royalties between the publisher
and the songwriter. This split can vary by exploitation type, territory, and the nature of the deal
(administrative, co‑publishing, full publishing). Understanding the split is critical for accurate financial
planning and for assessing the value of a publishing offer.

Performance royalty collection is the process by which collecting societies gather fees from venues,
broadcasters, and streaming platforms for the public performance of a composition. The publisher’s role is
to ensure that the works are properly registered and that the societies receive accurate usage data. In
practice, a publisher may submit set‑list information from concerts or broadcast logs to maximize the
performance royalties received.

Mechanical royalty collection (repeated for emphasis) involves the gathering of fees from manufacturers,
digital service providers, and other entities that reproduce the composition. The publisher must file periodic
reports with the relevant collecting society or agency, providing details of the number of units reproduced.
Accurate reporting is crucial for receiving the full mechanical royalty entitlement.

Sync clearance is the process of obtaining all necessary permissions to use a composition in visual media.
This includes securing the sync license from the publisher, the master use license from the record label (if
applicable), and any additional clearances for sampled material. Sync clearance can be complex, especially
when multiple rights holders are involved, making the publisher’s expertise valuable.

Royalty basis refers to the method used to calculate the royalty amount, such as per‑unit, percentage of
revenue, or a fixed fee. The publishing agreement must specify the royalty basis for each type of
exploitation. For example, mechanical royalties may be calculated on a per‑unit basis, while sync royalties
may be based on a percentage of the total media budget.

License term is the period during which a license is valid. The agreement may define short‑term licenses for
specific projects (e.g., a three‑month campaign) or long‑term licenses for ongoing uses (e.g., background
music in a retail chain). The license term impacts the royalty structure, as longer terms often involve higher
upfront fees or recurring payments.

Royalty escrow is a financial arrangement where a portion of the royalties is held in a separate account to
ensure future payments or to cover potential liabilities. Escrow accounts can protect both parties; for
example, a publisher may place an advance into escrow until the songwriter’s royalties have been verified.
Escrow provisions are more common in large‑scale deals involving substantial sums.

Royalty accounting is the systematic recording and reporting of all income generated from the composition.
Accurate accounting includes tracking each exploitation type, applying the correct deductions, and
allocating the net amount according to the agreed split. Publishers typically employ specialized software to
manage royalty accounting, but songwriters should still review statements for discrepancies.

Royalty deductions are expenses subtracted from gross royalties before the net amount is distributed.
Common deductions include taxes, collection agency fees, advances recoupment, and administrative
charges. The publishing agreement must clearly list permissible deductions to avoid disputes. Overly broad

Read online: https://certificates.lsba.org.uk/guides/3907776/music-
publishing-agreements

London School of Business and Administration · 22 Jun 2026



G U I D E

deduction clauses can significantly reduce the songwriter’s earnings.

Territorial carve‑out (repeated again for emphasis) is a strategic clause that enables the songwriter to retain
rights in specified markets. This can be advantageous in regions where the songwriter has strong personal
connections or where local publishers can achieve higher exploitation rates. Proper drafting of carve‑outs
prevents overlap with the publisher’s granted territory.

Royalty reporting frequency defines how often the publisher must provide statements to the songwriter.
Typical frequencies are quarterly, semi‑annually, or annually. More frequent reporting gives the songwriter
better visibility into earnings and allows for timely detection of anomalies. However, increased reporting
frequency may increase administrative costs for the publisher.

Royalty allocation formula is the algorithm used by collecting societies to distribute the royalty pool among
rights holders. The formula considers factors such as the number of performances, the duration of each
performance, and the market value of the usage. Understanding the allocation formula helps songwriters
anticipate the impact of different usage patterns on their income.

Royalty base is the total amount of revenue from which royalties are calculated. For mechanical royalties,
the base may be the wholesale price of a physical product; for performance royalties, the base may be the
total advertising revenue of a broadcaster. The publishing agreement should specify the royalty base for
each exploitation type to avoid ambiguity.

Royalty split adjustment allows for changes to the royalty percentages under certain conditions, such as
reaching a revenue threshold or after a certain period of time. Split adjustments can incentivize the
publisher to increase promotional efforts, as the songwriter may receive a higher share once the
composition achieves a specified level of success.

Royalty escrow (repeated) is a protective mechanism that can be particularly useful in high‑value sync deals
where the final payment may be contingent upon the release of a film or advertisement. By placing the sync
fee into escrow, both parties are assured that the funds will be available once contractual conditions are
satisfied.

Royalty cap is a limit on the amount of royalties that the publisher must pay to the songwriter. Caps are rare
in standard publishing deals but may appear in promotional agreements where the publisher agrees to a
maximum payout for a specific marketing campaign. Caps must be carefully negotiated to avoid
unintentionally restricting the songwriter’s earnings.

Royalty minimum guarantees a baseline payment to the songwriter, regardless of actual royalty income.
Minimum guarantees are often used in advance arrangements, where the publisher promises a minimum
annual royalty amount in addition to any earned royalties. If the actual royalties fall below the minimum, the
publisher must make up the difference.

Royalty waterfall is a tiered payment structure where royalties are distributed in stages, often used in
complex deals involving multiple parties. For example, the first tier may allocate a percentage to the
songwriter, the second tier to the co‑publisher, and a third tier to a producer. Understanding the waterfall
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helps parties predict cash flow and ensure equitable distribution.

Royalty withholding is the practice of retaining a portion of royalties to cover potential future liabilities, such
as tax obligations or recoupment of advances. Withholding is typically expressed as a percentage and must
be disclosed in the agreement. Excessive withholding can diminish the songwriter’s cash flow, so
negotiation of reasonable rates is important.

Royalty reserve is an amount set aside by the publisher to cover anticipated expenses, such as legal fees or
dispute resolution costs. Reserves are common in larger catalogs where the publisher expects occasional
litigation or complex licensing negotiations. The reserve is usually deducted from gross royalties before
distribution.

Royalty audit rights (repeated) are essential for maintaining transparency. They empower the songwriter to
verify that the publisher’s accounting aligns with the contractual terms. Audit rights may also specify the
timeframe for initiating an audit, the qualifications of the auditor, and the allocation of audit costs. Properly
drafted audit rights can deter potential under‑payment.

Royalty split negotiation is a critical component of any publishing deal. Songwriters should assess the value
of the publisher’s services—such as promotion, licensing expertise, and administrative support—against the
percentage of royalties they are willing to surrender. Negotiation tactics may include benchmarking against
industry standards, presenting projected earnings, and requesting performance‑based escalations.

Royalty collection agency is an entity that specializes in gathering royalties on behalf of rights holders, often
operating in markets where the publisher lacks a direct presence. In the UAE, some publishers engage
regional collection agencies to manage royalties from neighboring Gulf countries. The agreement should
detail the agency’s commission and reporting obligations.

Royalty split clause is the contractual language that defines the exact percentages each party receives from
various revenue streams. The clause may be structured as a simple split (e.g., 50 %/50 %) or as a more
complex matrix that differentiates between mechanical, performance, sync, and digital revenues. Clarity in
the split clause prevents future disputes.

Royalty base definition is a necessary element of the agreement, specifying whether the base is calculated
on net sales, gross revenue, or another metric. For example, a mechanical royalty base calculated on net
sales after retailer discounts will differ from one based on gross revenue. Precise definition ensures both
parties have a common understanding of how royalties are derived.

Royalty payment schedule outlines the timing of royalty disbursements, such as monthly, quarterly, or
semi‑annual payments. The schedule may also include provisions for delayed payments due to collection
agency processing times. Timely payment schedules are important for the songwriter’s cash flow
management and financial planning.

Royalty currency determines the monetary unit in which royalties are paid. While many agreements use U.S.
dollars as a standard, contracts involving UAE entities may specify payments in AED. Currency conversion
rates and exchange risk should be addressed, especially for contracts involving multiple jurisdictions.
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Royalty conversion clause provides a mechanism for converting royalties earned in foreign currencies into
the agreed payment currency. The clause may reference a specific exchange rate source, such as the Central
Bank of the UAE, and specify the timing of conversion (e.g., at the end of each quarter). Clear conversion
terms avoid disputes over fluctuating exchange rates.

Royalty cap clause (repeated) may be employed in promotional agreements where the publisher agrees to a
maximum payout. The cap must be realistic and reflect the anticipated revenue from promotional activities.
Excessively low caps can unfairly limit the songwriter’s earnings, while high caps may reduce the publisher’s
incentive to invest in promotion.

Royalty minimum clause (repeated) ensures a baseline income for the songwriter. Minimum guarantees are
often used in deals where the publisher commits to a marketing campaign that is expected to generate a
certain level of income. The clause should detail the conditions under which the minimum applies and how
shortfalls are remedied.

Royalty escrow agreement (repeated) is a specific contract that establishes the escrow arrangement, naming
the escrow agent, the amount to be held, and the trigger events for release. Escrow agreements add an
extra layer of security for both parties, especially in high‑value sync or licensing deals where payment timing
may be uncertain.

Royalty audit procedure (repeated) outlines the steps the songwriter must follow to initiate an audit,
including notice periods, selection of auditors, and the handling of confidential information. The procedure
also clarifies who bears the cost of the audit and under what circumstances the publisher must reimburse
the songwriter for audit expenses.

Royalty accounting software is the technology platform used by publishers to track usage, calculate
royalties, and generate statements. Modern software often integrates with collecting societies’ databases,
providing real‑time data on performances and sales. Songwriters should inquire about the software’s
capabilities and reporting features before signing a deal.

Royalty statement format may be standardized by the publisher or follow industry templates. The format
should clearly separate each revenue stream, list gross amounts, deduct applicable fees, and present the net
payable amount. Consistency in statement format facilitates easier review and comparison across periods.

Royalty deduction list is a detailed schedule of all allowable deductions, such as taxes, collection agency
fees, advances recoupment, and administrative charges. The agreement should enumerate each deduction
type, the percentage or amount, and the justification for its inclusion. Transparent deduction lists reduce the
likelihood of disputes over net royalty calculations.

Royalty escrow release (repeated) defines the conditions under which escrowed funds become available to
the songwriter. Typical triggers include receipt of the sync fee from the user, verification of proper license
execution, or completion of the visual work’s distribution. The release clause may also address partial
releases for milestone payments.

Royalty reserve fund (repeated) is set aside to cover anticipated future costs, such as legal defense of the
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composition’s copyright or unexpected royalty shortfalls. The reserve is deducted from gross royalties
before distribution, ensuring that the publisher has sufficient resources to manage contingencies.

Royalty withholding tax compliance (repeated) is essential for cross‑border transactions. The publisher must
determine whether the songwriter’s residence country has a tax treaty with the UAE, which may reduce the
withholding tax rate. Proper documentation, such as a certificate of residency, should be provided to the
payer to claim treaty benefits.

Royalty split escalation is a provision that increases the songwriter’s share after certain milestones are
achieved, such as a cumulative royalty threshold or a specific number of licenses obtained. Escalation
clauses incentivize the publisher to maximize exploitation, as higher earnings for the composition lead to a
larger share for the songwriter.

Royalty split reduction may occur if the publisher incurs additional costs that are passed on to the
songwriter, such as marketing expenses. However, reduction clauses must be clearly defined and limited to
avoid eroding the songwriter’s earnings. Negotiating caps on reductions helps maintain a fair balance.

Royalty split reallocation allows for reassigning percentages among multiple parties, such as when a
co‑writer sells their share to a third party. The agreement should outline the process for reallocation,
including required approvals and notification periods.

Royalty base adjustment may be necessary when there are changes in the market, such as a shift from
physical sales to streaming. The agreement should include a mechanism for adjusting the royalty base to
reflect new consumption models, ensuring that the songwriter’s compensation remains aligned with
industry standards.

Royalty reporting obligations are the duties of the publisher to provide accurate, timely, and comprehensive
statements. Failure to meet reporting obligations can constitute a breach of contract and may give the
songwriter grounds for termination. The agreement should specify penalties for missed reporting deadlines.

Royalty dispute resolution outlines the process for resolving disagreements over royalty calculations,
payments, or deductions. Common mechanisms include negotiation, mediation, arbitration, or litigation.
The choice of dispute resolution method often reflects the parties’ preference for speed, confidentiality, and
cost‑effectiveness.

Royalty escrow clause (repeated) is a protective measure that ensures funds are available for payment once
contractual conditions are satisfied. Including an escrow clause in the publishing agreement adds credibility
to high‑value deals and reassures the songwriter that the publisher will honor payment obligations.

Royalty audit clause (repeated) is indispensable for safeguarding the songwriter’s financial interests. By
granting audit rights, the songwriter can hold the publisher accountable and ensure that all revenues are
properly accounted for. Negotiating a fair audit clause is a standard practice in professional publishing
agreements.

Royalty split negotiation strategy involves assessing the publisher’s track record, market reach, and

Read online: https://certificates.lsba.org.uk/guides/3907776/music-
publishing-agreements

London School of Business and Administration · 22 Jun 2026



G U I D E

promotional capabilities. Songwriters should request case studies or references that demonstrate the
publisher’s ability to generate licenses. They may also propose a trial period with a lower split, transitioning
to a higher split after proven success.

Royalty collection timeline varies by type of royalty. Performance royalties may be collected quarterly, while
mechanical royalties from physical sales may be received

Read online: https://certificates.lsba.org.uk/guides/3907776/music-
publishing-agreements

London School of Business and Administration · 22 Jun 2026


